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Bl == us

ZHEHKantar) 223 9|

OO €A /&4 2 19. 120 9(€), 10:00 ~ 14:00, A e} = _ga AR

0% 4 & 224 A%% UE8 ARE ded 358 949
5, Aud 53, Michelle Harrison(Global CEO), Richard Poustie
(Managing Director), Michael Davies(COO), Stuart Wilkinson(International
Digital Business Development Director), Mark Wisbey, Morgana Sellamuthu

(Product Director Audience Measurement)

O $&7]1# N8 - FHeEK(Kantar)

o 1992 o] AHH Ztel= A AlA 100a] M=ol J=8] Jdom, A4
ol RYHY, F3ugy, Fujz g5 4, 2 AL, upAHE
ZAF 55 X3S gkt AR EE F9 - A" gAA] SAL

- BAlE I "l e, A3 AR Kantar Consulting, Kantar

Milward Brown, Kantar Public, Kantar Media &

< BARB - Kantar >

o Kantar= BARB ¢} Al 2K Contract DX Sl G A AHA ZASF T3

* BARB(Broadcasters’ Audience Research Board)= 2W&AFAXHBBC, ITV,
Channel 4, Channel 5, Sky)2F &1101%8t3[(IPA; Institute of Practitioners in
Advertising) 22 FAME A= TVAIE A=A HJICTAR ; Joint Industry
Committee for Television Audience Research)

¥ BARBe| 2 H=2 =& #z| ¥ ZAE52 RSMB, 7[Z=2=A ! didF7F2
lpsos, TVAIEXI=AHTAM; Television Audience Measurement)= Kantar
MediaZt =&
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- (FEHE7People Meter 7)) AEE0]=OS7F ©AlE I EFVH7=
AEekal, F= 1007+ Ol AEHZE & 5

< I|Z0|E{7(People Meter 7) >

- TV on-off 8] A, YL vl (Audio-matching)Z} 2H 2 L& v}
(Audio-watermarking) 7]%5°] ©AF o] fJom, TVF/d7]o A4d=
AN FH AR AL, AETV 5 durel) A 7Hs

- 1332 AEA i 2He i AlaE2 TVad71olM A4 ==
AERE] WA} i vlolaE Fa W4 reade] erle
ARE F=31a1, H3 T 2y(Reference :ll——-i;‘_ YL AHe} Hlwsle

)=
AAsta e BEreIHe 54
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<133 2C|2 ofE A[AH >

RTM Front End

RTM Configuration | RTM Maritoring
(AMCT) - (Grafana)
A

e YEHuAL B3 v T2 2l
7S &83l=],

AL, WEARES AEst, HAALY BE Z2O9e 2=
O ARE AEes UE T8 ©@A JselH,

(ZZ P E|2(Focal Meter 2)) 2+-F-E] H]E|(router meter)= 3 ol A2
Hol 9= RE 2387 tiulo]~E Ed 28l ntoe] o&
Fejol tis) =74

* Z olofAl HMEE BE EfE MRS EF - 245 20| okd el
a'do] Se|3t URL(to|E2|AE)3 Bak. 24



< ZxZ O|E{7(Focal Meter 2) >

- (oll*1U]E{(The RateOnAir Meter)) Fth 7}Fs-3Hportable) PIEI7|Z 3 1}
NS 202 HEuA* Bas &8st wE 2233 A9

S Z23 MY Jl=2l SNAP H4 S

Kl
3
rir
0

* people meter7ollM & 235}

S5t &

< oo o|E7(Air Meter) & #+ME >

&)

Beacons for '
localizing

every listening &)
or viewing "

A power cha.rg.er A headphone splitter for use
(universal mini usb) when listening via

headphones

Aremovable clip, a bracelet, a hook
and a necklace which can be linked
to the meter thanks to the universal
mini clip




BBC S E

[ YA /A2 119 12. 9.(¥), 16:00 ~ 18:00, T & BBC

O& A & 284 AR 42e AR ded 278, 949
T, AU 53, Jeroen Verspeek(Head of Audience Measurement)
O F&71# /18 - BBC

o0 BBC(British Broadcasting Corporation)™ G=2 & FHEFTAIZE, 19221
11€] 7N=3 3, BBC Ones HIFE3} bl
18] 221 BBC Three &3 407l ©]/ge
Z}¢l %)%= BBC World Service 5°] U=

rz—&
W

rfo

- 192730l &2 Mo (Royal Charter)= Hkery, Aol tfFES Al 59
oz

< e ol g HolH T§ >

o “F8A= BBCV) st Ev €9 FAo|th(Audiences are at the
heart of everything we do)” 2= 7FX|& WZI, TVAIAYEHE Z33t
sg7e ke slolol gy 2AE B&

< BBCS| o|X} =A} >
RESEARCH TOOLS AT THE BBC
FOCUSING ON AUDIENCE MEASUF

. A TR AT Tyl ©
N E MEAS <EMEN T [ OOLS

UK MARKET BRANDS DIGITAL ANALYTICS

...............



o 2}t 2 Z A3 3] (RAJAR; Radio Joint Audience Research LTD)

- BBCS} Al e W] Zefs

+ &G HYI(IC Joint Industry
Committee) Q] RAJARZ} glH] 20]& =

S T

- AAZE gH L FHe il =2 E(reach), FHAA 10 H HH
ZA}

o |
o

AlZHaverage hours per listener), /\] A& (market share) 5=

o AHAZAFES)(BARB; BROADCASTERS AUDIENCE RESEARCH BOARD)

- NAA A A FEAIEA 59 d@<! BARB+ Kantar, Ipsos,
RSMB &3 Aleks @i, I 535079 I SUHE A X351
B NAA &, 22, ANAH/-E 55 24

I

o 2ZFQl ZAHUKOM; UK ONLINE MEASUREMENT)

- UKCOM< ComscoreE 53l PC(75,000tH), /\U}E{L— - H
(11,50070)= &3 =242l o] & Zwkol tigt o]
___{—Lllilﬂﬂ ;H o o].Q_/\]Zl- _6__% _z_/\}

OFO
@

o IPA TOUCHPOINTS(DAILY LIFE AND MEDIA USAGE IN THE UK)

- Y= FAAFHZ|(IPA; The Institute of Practitioners in Advertising) <
Ipsos, RSMBE &3l 164 ]/ 71< 6,000 tido = Tutd
tholole WHOE T HHAL 2AE F3

- o9} 2 F=Rle WEAIEA A= BARBY 7| Z2FAF A}
Agste mYo Ed e VzARR &8



o COMPASS(CROSS MEDIA MEASUREMENT)

- BBC7} AAF o2 sl ZAR IpsosE 5
ol gl thal Lo xel FWE, BBC AHlx B
'6‘-10]% %oﬂ EHSH —;’l—/\]_

o SOCIAL LISTENING(MONITORING BBC ON SOCIAL MEDIA)

s 22rHolE &3 BBC
% EUH D

AE 2~ 7
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TNS Gallup Norway S 89|

O GA /&4 ¢ 19. 12, 11.(F), 9:00 ~ 10:30, £EZ TNS Gallup AHFA

O A & A4 AFS Ueas AAY, s 73, 949
T8, AU 5, Christian Thune-Larsen(Associate Director)

OO0 $&7]F# /N8 - TNS Gallup Norway

o =] A=A MR AL AAHE A T XTI YT
ZAHJDE T YAA A ez EA =)

< TV AR 220 ol &3Py 54 >

o TV & Online Video(TVOV) ZA}

- TNS Gallup& ==49°] FFLE2 NRK, 44" DISCOVERY
Y ZALAF A (The Steering Committee)2} AlSFS T3 TV %
Online Video©l| thgt &AL 5 3

< AN|AZ= A8 3|(The Steering Committee) A1 >

The Steering Committee 3rd party broadcasters
DISCOVERY

@%ﬂr’p
NETWORKS

? @D L TH O .

NORWAY
n I\I.I ( viacom
nordic BEE

entertarment gravp

Schibsted




- ZAEEAY EEE AdA UM E BE AL =ZH(to measure

everything, everywhere at any time)3h&= Z©|H,

- TVSFA7] /&3 PC/ 28HY /PC - MAC & %3t 2~39& 53t

o] & F(time of consumption), F HH & Hio| WE YEHH
=2kl vY e o]& EH;FE, AAZ E B P A X on demand)ol| T
g Rz o] ge A

< A|EZ=AIE{3|(The Steering Committee) H|& >

The Vision from the Norwegian Steering Committee

TV AND ONLINE VIDEO AUDIENCE MEASUREMENT

ECATORSAL f COPMESTISL

-

SCREEN

TEALET ¢ MOERE /P6 / HeD S PnEcTom | BT

ONLINE

CANLE "PTY [ RATELITE [&TT WA

DISTRIBUTION PLATFORM

ON DEMAND

PUBLICATION FORM

NOmAAY

o ME =3 MA 2 Holy &

- 7N 3,300 2~794) T4 3 (core panel)ol| I EP|E L} ZANEH
(focal meter)S A X }04 ZFFU TV Al 2 21E|H e o] &9
i3l =Alstar

- 71%] 1,500 (10~7941) 8] =] 3'E(out of home panel)®l| 3ZE]E T E]
(portable meter)® A5 Bhel 7H u} wlTjo] AHlo] tha) ZA
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_sEue, w4V, U8 NS0 5 24408 289 9
7] ¥k people centric)®] HolEle} BuHIY, PC, HlEZ 5 tlulo] 2
7] ¥t(device centric) &2 4F=H HlolH & &

s

< gid, CjeHlo|A 78k A= CH|O[E & >

Core Panel Out of home Panel
3300 individuals 1500 individuals
Peoplemeter and Focalmeter Portable meter
Age 2-T9

- 32 dlolg 9 trto] 2 HolHE 3 AR 5 (data fusion)
< mfd, cfdio[a Z]|dt M= H|o[H gt >

Panel A / Final Output Online Census
Panel B 4

« Qutof home TV & fineme Bl
+ Online reach . Tniall playtime
+ Cross platform reach « Device type

« Demographic profiles
+ Co viewing

_11_



O 9A /324 @19 12, 11(F), 1030 ~ 1200, 2Z2 TNS Gallup AH-

O 4 & 334

ARE, GEE AR, S5 2R, 9
R

=
, AU 53, Kristian Tolonen(Head of Audience Research)

(] =713 718 - NRK(Norsk rikskringkasting AS(Norwegian Broadcasting Corporation))

o NRKE =290 ZgEo2 &2 BAL 9o, TV
g Q- 221 MH|2E AFshes 2ol 7 & mlYo] =4

- F8 AYLE TV AAHE FYSE NRK AA 42 90% o]
NAEE ZT33HH,

- TV AAEE did 53] il ool =9 - 2R = ‘19d* 71F
3,000 24| (33} ¢F 39wt E A BHAVES 7+ V)

+ 202048 18 5H A2t &= J|&E TVAEE XS3E

AN
o
o2,

ol
9
oo
N
i)
9
i)
nigh
ofp
Vv

He, £l vo] ojgdH 5 Wi
gz o] ol gol Udk ulA dold 7% 2 Be

< NRKQ| O|C|o] O|3HE XA} >

Qur most important surveys and measurements

B Radio measurement — PPM + CATI. Nielsen 2019 (Panel+SDK)
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< gEsE AHA >
o FustE AHA

- 5041 o] dAE =A== TVZF oA 3]
doFR oz 12~294 Atele] FHe F

— O

FRY B¢ F 22y A

ZF o] wjA(86%) 2!
o

o] &91%)°] T

< -29fo] HEoiE Djc|of o|SE] >

A fragmented audience
daily reach for media in %, jJan-okt 2019

JadbhBL.

TV (votalth Avis [totalt) Radio {totait) Mobil [tota Internett (totalt) Streaming totalt

dcast
{inkl YouTube)

Alle E12-293r B S0ar+

¥ 50AM| OfAf

o

W
0
Ol

M= AZ(B5%), 2| 2(71%) YAl =2 0|2 oA

o QATALE LA E4o] utE AW

H] 3],
ukL 96%), AEIH(99%),

- 5041 o’ 53] 67~794] Aol o] AP FAME TV AF o] Y=
o2 Wy, AH o= 19~294], 30~49A4] AFE oA 2l
ARo] Fkate A
£3) 30-404 AFRANA FHFE, AT 47, AFAY Sl met
22l

2] A A W x}polrt YErGEH), 118t

Ao Az So] FyjHoz Lokl AT BTt BE

< dgofd TV & =222 AlE e >

Time spent watching NRKs content (all video) jan-okt 2019
Segments

O Gods woksre

I voksne 30-49 &r

""""""

M Erozdezss  EOn ~Serms
Kilde: TWOW (2018)
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Time spent on genres, 10-79 yrs
NRK1 broadcast channel, (12 months)

4 500 000
4000000
3 500000
3000 000
1 500 000
2000000
1 500 000
1000 000
500 000
aus 1E sep 1B ok.13 nov. 18 des 18 jan. 1% feb. 1% mar.19 aprll mai 19 jun19 jull9
W Sport B Nyheter EUnderholdning ElC0ama  EInformasjonsprogrammer Iannet  =#=Totalt
HhE 2EY MBlAE S e B8t A= AJAC] I
< mE=Y AN "ej(asall) >
Time spent on genres, 10-79 yrs Drama 36 % av totalen

NRKTV streaming (12 months)

L5 D00 000
16 000 000 _ L =]
14,000 000 : | =
12 000 000 il
100 000 000 g -.:
£.000 000
000000
4000000 :
1000 000 - I
. N iEEE l

fupust  September  Olrober  November Desermber lanuar Februar

ot Fakta pr dokumentsr BB Drama og stcom I Underholdning oz humor Bl nyhater
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o XZZ 1Y Hr}

- <EXIT>2= =ghute] A9, A 3lato] 24 TVE &3 AR
A7 9loll VODE §3 AAol Bnt B+

< T2 HIKEXIT) >

TSR «Exit»
Binge published in NRK TV and linear 2 and 2 episode Friday nights.

EEEEEEEREE

Kantar

Hybrid model

IANTAR

TNS Gallup Norway NRK, TNS Gallup Norway
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- TV37] 9] &mEE, PC
KANTAR = AAE A& Richard
MEDIA - : s Asquith
AUD, |~ B2 NZ&Ad AREA AR (Global CEO)
(FET=, "oy 4= 5)
124 9¢ oq =
(289) (99
BBC Jeroen
broadcast| - 9% FAWEA AF whe}| Verspeek
: o X = (Head of
“ng GRS Audience
house Measurement)
- BARB 7|& Ao =Z WE
129 102 gz [KANTAR A& 54, KATAR el Michael Davis
519 o] a3y | MEDIA BARB @34 W H (COO Kantar
(5h-2) (F%) | AUD. |- BARBS =% £ B qw| Publi
IR A2 mho}
TNS |- =2Z¢0o] wrtoel 274 u|Christian.Thune
51 =3 -Larsen
= 3] 2=
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NOR. W29 5) manager)
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. w2 9o ZTAurial 3 Tolonen
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Research)
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