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Operation of the Korea Communications Commission..



Message
from the Chairman
o - o

The year 2020 saw Covid-19 become the norm in our lives and the transition to a
contactless society accelerate, causing an increase in the consumption of online media.
Additionally, the quickly blurring boundaries between many industries has heightened
competition.

In our response to Covid-19 and the digital transformation, the Korea Communications
Commission strived to respond to the public’s anxiety and uncertainty. We also
proactively identified and addressed public complaints, thus creating a trusted
communications environment.

First, we took active measures against disinformation and illegal digital content to
ensure that verified information is distributed amidst the Covid-19 pandemic. We also
launched ‘Fact check net (factchecker.or.kr)” in order to promote a culture of voluntary
fact-checking in the private sector. Furthermore, the Commission strengthened rules
mandating that ISPs immediately take down digital sex crime content upon request for
deletion.

The Commission worked to reinforce the public interest and fairness of broadcasting,
as well as improve broadcasting’s social responsibility. We imposed conditions to
enhance the public nature of broadcasting on broadcasters who apply for license and
approval renewal, and rigorously monitored that those conditions were fulfilled. The
Commission also enhanced the responsibility of main disaster broadcasters, and
amended the standard manual on disaster broadcasting to better deliver disaster
information.



The Commission also improved media welfare for viewers while creating a sound
broadcasting environment. By supplying TV sets for visually or hearing impaired people
and increasing broadcasting for disabled viewers, we reinforced rights for vulnerable
audiences. The Commission created a foundation for fair competition by issuing
correction orders and imposing penalty surcharges on service providers who commit
prohibited practices, as well as by amending relevant laws.

Furthermore, the Commission enhanced media accessibility and communication
capacity for the general public. We expanded access to media education through
community media centers in metropolitan cities, and increased customized media
education and experience programs for the public. The Commission endeavored to
address the media divide by drawing up comprehensive, government-wide plans for
digital media communication capacity building.

The Commission addressed telecommunication service users complaints and
expanded their right to choose. We opened the Telecommunications Dispute Resolution
Counseling Center, establishing a one-stop service that provides both procedures for
dispute mediation and remedy from harm. We also reinforced viewers rights by
introducing the one-stop conversion service that allows users to sign up for or terminate
bundle products in one step.

As we present this year's annual report, the Commission hopes to share with you the
endeavors and progress we have made over the past year through revamping outdated
regulations and creating a communications environment based on trust and fair
competition under the goal of ‘vibrant telecommunications, trusted media’.

The Korea Communications Commission pledges to create a communications and
media environment that delivers the values of ‘trust’, ‘growth’, and ‘engagement’ to the
public. Thank you.

March 2021

Han Sang-hyuk

Chairman, Korea Communications Commission
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The broadcasting and communications industry is making
continuous contributions to the growth of the national

economy.

The sales of the domestic broadcasting, communications, and information services recorded
KRW 19.7 trillion, 36.7 trillion, and 23.4 trillion, respectively.
As such, broadcasting services have continuously grown, contributing to the national economic

growth.
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Sales of domestic IPTV
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The expansion of broadcasting and communications
services have laid foundations for raising industry vitality.

2020

Broadcasting and communications convergence services have been revitalized with a continuous
increase in the number of subscriptions to broadband and paid broadcasting, including IPTV.

Wireless data traffic has grown by 19.6% from 2019 and the number of 5G subscribers increased

to 11.85 million, paving the way forward for the era of high-speed wireless data.

Number of Paid broadcasting subscribers
(Unit : 10,000 devices)
3,395

3,249 3,360

2018 2019 2020

Note) 2020 : Based on the number of subscribers in the first half of the year,
subscribers to CATV, satellite, and IPTV, Ministry of Science and
1CT(2020)

Internet usage rate
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Number of IPTV subscribers
(Unit : 10,000 devices)

1,749
1539 1,683
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Note) 2020 : Based on the first half of the year, Ministry of Science and
ICT(2020)

Number of broadband internet users
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Wireless data traffic
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Assistance towards regional and small broadcasting
services strengthened their content competitiveness.
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By devising institutional support measures for regional and small and medium-sized broadcasting
and focusing on internalization of local broadcasting, we have seen an increase in the viewer
satisfaction with outstanding works created via the production assistance program.

Expanded subsidies for the program production for the disabled led to a wide variety of quality
programs that satisfy the local viewers.

SUCHTls)

Production subsidies for regional
terrestrial broadcasting programs for
disabled persons

(Unit : KRW 100 million) (Unit : KRW 1 million)
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Production subsidies for small and
medium regional broadcasting
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Viewer satisfaction with regional
programs produced through an
assistance program

(Unit : Points) (Unit : KRW 1 million)
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Greater access to broadcasting services strengthened the
viewer's rights and encouraged users to actively
participate.
The Commission expanded public access to the Community Media Centers to boost viewer
2 O 2 O engagement and offered customized media education by both life-cycle and classbased free
semester media education. Moreover, to increase the vulnerable groups’ access to broadcasting

services for, the Commission provided broadcasting receivers for the visually impaired and hearing
imparied and assistance towards producing programs for disabled persons.

Number of Community Media Center
users

(Unit : 10,000 persons)
81.5

62.4

2018 2019 2020

Number of schools offering free
semester media education
(Unit : Schools)
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education
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User satisfaction with the Community
Media Center

(Unit : Points)
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Number of students attending free
semester media education

(Unit : Persons)

15,448

5,699 6,486
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Accumulated number of broadcasting
receivers distributed to the visually and
hearing impaired

(Unit : 10,000 receivers)
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We provided a secure environment for online uers and
actively responded to the adverse effects caused by the

internet usage.

The commisson has also implemeted Internet ethics programs by delivering internet ethics

The Commission has offered anti—cyber bullying education and attracted more schools to join
the Secure Cyber Zone program to foster a safe internet culture for youth.

courses and launching the organization called the Korea Internet Dream Star.

Number of participants in internet ethics
and anti—cyber bullying education

(Unit : Persons)
233,289
171,676 178,826
AR 2018 2019 2020

Number of schools operating the Korea
Internet Dream Star

(Unit : Schools)

450 450 429

2018 2019 2020

Number of visitors to the internet ethics
education centers

(Unit : Persons)

919,569

267,962 466,185

2018 2019 2020

Number of schools operating the Secure
Cyber Zone (newly joined schools)
(Unit : Schools)

1,843

1503 (340)

1100  (403)
(330)
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We have built a more reliable and convenient
broadcasting services environment by addressing users’

pain points.

2020

The Commission has made efforts to resolve disputes between users and the telecommunications
business entities such as complaints and grievances arising from communication services.

Efforts were also made in preventing spam damages, thus the number of mobile spams recorded

0.61 and that of email spam was a mere of 0.31.

Number of application cases for dispute
mediation in telecommunication
services

(Unit : Cases)

572

155

% 2018 2019 2020

Note) 2019 :Number of application cases reported from June 12-Dec. 31
(Implemented from June 12)

Number of mobile phone spam received
(Unit : Cases)

014 0.16
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&
= 2018 2019 2020

Note) 2020 : Based on the first half of the year

Average spam text blocking rate for the
three major mobile communications
business operators

(Unit : %)

96.2
845  87.0

N 2018 2019 2020

Note) 2020 : Based on the first half of the year

Number of email spam received

(Unit : Cases)
0.39
I B 0.31

@.
N — 2018 2019 2020

Note) 2020 : Based on the first half of the year



Contents "y (9) &) €=) G

1. Trends in the Global Macro Economy and Broadcasting and

Communications Markets -« - e 3
a. Trends in the Global Macro ECOnomy =« 3
b. Trends in the Global Broadcasting and Communications Market -+ 4
2. Status of the Broadcasting and Communications Market -+ 6 g
a. Domestic Broadcasting and Communications Productions and %
EXPOTt VOIUME wevrersssssssssissnssssinsisssissis s ssssssssssisssins b
b. Status of the Advertising Market =i 6
c. Status of the Broadcasting Media by Type =i 9
d. Status of the Communications Market - --weresresmsssessnsns "
e. Changes in the Broadcasting and Communications Policy
ENVIFONMENT #+osererererereremmminiiiiiiiiiiiii e, 12
]I 1. OVEIVIBW «+vrererereseseseeneamsssses ettt sttt 19 g
Status and PO“CY 2. Organization and FUNGHONS «+-+--+seerssseemssmenrisesinirsisisseens 21
Ob]ect|ves Of the KOI‘ea a. Organizational SEALUS rreereererrermmerreemien 21
. . b. Responsible services of the Commission and Division of Duties 23
Communications c. Public Organizations and Related Organizations Under the
Commission Jurisdiction of the COMMISSION «-s-swrrrrrremrmrermimriseseessesinieseresssesaeas

d. Budget Expenditure in 2020 e wrewssssereeessssserssssssssesssesssssssenes
e. Status of the Government Initiated Legislation in 2020

3. Key Policy Achievements in 2019 «weeesiiiniiniiie 30
a. Increase Public Trust by Strengthening the Broadcasting
Service's Impartiality and Public Nature e 30
b. Expand Media Access Rights and Promote User Rights and

JNTEIESTS reerrerremerrrermeriimiii 31
c. Create a Fair Competition Environment for the Broadcasting and

N+
o5
N3
o

Communications Market ==« - e, 32
d. Expand the Foundation for the Production and Distribution of

High—quality Hallyu CONtent «--wsewseeseesrissmisiniecissees 33
e. Strengthen the Freedom of Expression and Response to Internet

DYSTUNGHON wovessereesssensessseseesis i 34

4. Malor Pohcv Goals in 2020 - coveeererini 34



Contents

III.

Broadcasting and
Communications
Policy Outcomes in
2020

Chapter 1| Creating a Vibrant Broadcasting and

Communications Ecosystem «-«:s--eeeeeeee 39

1. Securing Growth Engines Through Regulatory Innovation - 39

a. Improving broadcasting regulations ««s-swrereresmsnsnsnseens 39

b. Future—oriented system reform e 44
c. Taking into account environmental changes when implementing

PONICIES +revssrsssmssssssssssisssssssn s 45

2. Increasing Hallyu content competitiveness - weseserisesinnnnes 47

a. Enhancing broadcasting content production competency -+ - 47
b. Promoting broadcasting content distribution ««---weseeeeesesernennnn 49
c. Strengthening domestic OTT industry competitiveness and
supporting overseas expansion ......................................................... 52
3. Creating a fair competition environment for the broadcasting and
COMMUNICATIONS MATKET -++++ererererrererrerememerimreireseseeseeeeesseesresssesees 53
a. Enhancing the effectiveness of broadcasting market research - 53
b. Establishing a fair trade order and mutual cooperation ===« 54
c. Creating a fair outsourced production environment «------eeeeeeeeen 63
Chapter 2 | Create a trusted broadcasting
CNVIFONMENT #toesererrerersrrersrerinstiniteninesinenes 65
1. Strengthening the public accountability of broadcasting -+ 65
a. Stringent reviews for the license renewal and reapproval of
broadcasting DUSINESS ENHILIES wrreererrrerrrerermriiiiiniiii 65
b. Enhancing the excellence of broadcasting -« 72

c. Fostering the value of regionality and diversity in broadcasting ---- 75
d. Protecting the rights and interest of the vulnerable group in
DIOAAGASTING +++rrereessssseresssssesssnssssssssessssssssssss s s 82

2. Expanding public participation in shaping broadcasting policy - 86
a. Public participation in the appointment of public broadcasting

EXECUTIVES +rerrerrrmrrmmmmiimiiii i 86

b. Public hearings on license renewal and reapproval ---«-«weeeeeeeeenees 87

c. Public participation in public advertising «-weeeemssins 87



))& ¢y €&

3. Increasing public trust in disaster broadcasting «-:-------eeeeeeeeeene 92
a. Prompt and accurate disaster broadcasting « e 92
b. Strengthening social disaster broadcasting «« -« +sesessesseeseesessennens 96
c. Improving the delivery of information to vulnerable groups without

access to disaster broadcasting «« - 96

Chapter 3 | Promote user rights and interests -......... 98

1. Responding to illegal and harmful information actively --------eee- 98
a. Eradicating the distribution of illegal and harmful information -------- 98

b. Support for private fact-checking -

C. USEr damage Prevention s reesssssesiesssnsseessscs s

2. Strengthening the protection for users in the intelligent information

SOCIBLY ++vveveveesssssssssssss s 117
a. Establishing a user policy for the Al era -, 117

b. ENhancing USEr CONVENIENCE -+ wrsserssrrssssssmssssesissnsissesisssissnssns 122

c. Strengthening the viewers’ sovereignty - 139

d. Enhancing education in broadcasting and communications =+« 142

3. Increasing assistance towards vulnerable groups --:-eeoeeeeeenes 147

a. Improving access to TV for disabled people - wweeeseresesseseeenen. 147

b. Promoting internet-based broadcasting for disabled people - 152

c. Customized advertising for SMEs and small business owners -+ 154

d. Enhancing access to the communications Services « -« 156

Appendix 1. Financial Statements of 2020 - wreeerremrerrmiemimminiessieieeineesseenes 167
2. The List of General Meetings and Agenda of the Commission ---- 169

3. Monthly Major Achievements of 2020 «---woeeeeesessessesseisisninienns 177

. AAGTONYIMS --evveveeessssssssssssseee s seseessssess e 201

b. Status of the Broadcasting and Communications Industry by

sjus3u0d)

suoledunu




Contents

Tables

[Table | -1]
[Table | -2]
[Table I -3]
[Table | -4]
[Table I -5]
[Table I1-1]
[Table I1-2]
[Tablel-3]
[Table I1-4]
[Table I1-5]
[Tablelll-1]
[Tablelll-2]
[Tablelll-3]
[Tablelll-4]

[Tablelll-5]

[Tablelll-6]
[Tablelll-7]
[Tablelll-8]
[Tablelll-9]

Global economic trends and outlook =« 4
Productions of domestic broadcasting and communications - 6
Export volume of domestic broadcasting and

communications equipment .................................................... 6

Total advertising expenditure growth and its share in GDP

(2009-2021) «eereeesrrseesersmesssrssissssiesssse st 8
List of Korean content among the top 10 Asian content on

Netflix (as of Dec. 2020) «rereereerrrrerememssmmsissiseesssssisssssneees 16
Laws under the jurisdiction of the Commission ««--«----eweee 19
Duties of the Commission’s diViSIons ««--wsseeeesessessennnass 24

Public organizations under the jurisdiction of the

COMMISSION ++sereeremserrsmrummermrmsiesissessissisesssssss s sessennes 28
Related OFQANIZATIONS ++xeerseseresrsesesietns 28
Budget expenditure of the Commission in 2020 -----+-ereeeeee 28
Partial amendment bill to the "Broadcasting Acty =« 43

Main contents of the amendment to the "Enforcement Decree

of the Act on Broadcasting Advertising Sales Agency, etc. - 43
Comparison between the standard amount under the current
"Enforcement Decree of the Broadcasting Acts and the
maximum amount under the "Broadcasting Acty - 4b
Main contents of the policy plan to promote terrestrial UHD ---- 47
Programs selected for the 2020 Project to Promote
Community Radio Broadcasting Content Competitiveness ---- 48

2019 Assets status of broadcasting business entities in

Broadcasting business revenue by media (2010-2019) -+ 54
Council Works Up t0 date »+w=wwsrerressessesssssssisssisni s

Works progress of the Council

[Tablelll-10] Best practices by Operators -«

[Tablelll-11] Regulatory compliance items of separately organized

PIOGTAIMS +++eeeesessssressesssss s sesssss i 61

[Tablelll-12] Main contents of the guideling « e, 62

[Tablelll-13] "Guidelines on the outsourced broadcast program

production transactions Checklist « e b4

[Tablelll-14] Results of the license renewal review of the terrestrial

broadcasting businesses in 2020 «---wweeeeesseseinsinsnes 67

[Tablelll-15] Reapproval review criteria and pOINtS =« ««weeeeesrsesssessnnenee: 68



))& ¢y €&

[Tablelll-16] Results of the reapproval review in 2020 ----reveveseeiveeeees 70
[Tablelll-17] Recommendations for Maeil Broadcasting Network «-««-«--- 72
[Tablelll-18] Winners of the 2020 KCC Broadcasting Awards’ -+« 74
[Tablelll-19] Overview of the winners of the 2020 KCC Broadcasting
JAWATHS +ereeserseeemeeeesassessessssesssse st ssteenees 75
[Tablelll-20] 2020 Project to enhance regional, small and medium-sized
broadcasting’s content competitiven@ss «------wrereserenenens 77
[Tablelll-21] Programs to receive subsidies in 2020 e 77
[Tablelll-22] Content market participation in 2020 ««--«weeeeeereeserienennnens 78
[Tablelll-23] Participation in the pitching forums in 2020 - eeeeeveeeeeeene 79
[Tablelll-24] Regional broadcasting education and training assistance in

[Tablelll-25] Awards received by the programs supported through the

SSISTANGE PIOJECT ++errreeressesssssmsssnsssssssssssssssssssssssssssneeees 81
[Tablelll-26] Main contents of the "Guidelines on the standards for

protecting the rights and interests of children and

A0OIESCENTS IN PIOGrAMS ) ++reeveeeeesessssssssssssssssssssssssssseniiiieens 83
[Tablelll-27] On-site checklist to protect the rights and interests of

children and adolescents in programs ««««wsswssessesseseeseeeenes 84
[Tablelll-28] Institutional measures to improve the governance

structure of public broadcasting =«
[Tablelll-29] Public service advertising aired in 2020 -
[Tablelll-30] Partial draft amendment to the "Notice on the

programming of broadcast programs, etc.s « - 91
[Tablelll-31] Nationwide disaster broadcasting reception survey -« 94
[Tablelll-32] Results of the disaster broadcasting reception survey -+« 94

[Tablelll-33] Target places of the safety inspection in 2020

(104 IOCATIONS) ++++es+erssesseesessesseessesssssssssssssssssessssssssssssssssssssaes
[Tablelll-34] Infectious disease disaster broadcasting standards
[Tablelll-35] Public DNA DB (registered) -
[Tablelll-36] Matters deleted according to the progress of voluntary

measures by business Operators « e 101
[Tablelll-37] Main contents of the training by type of participants -+ 104
[Tablelll-38] Major contents of the corrective action
[Tablelll-39] Main areas for improvement -«
[Tablell-40] Specification of the practices that restrict the deletion of

ﬂoatinq AAS eerreerreer 112

paiL
suol

sjua3uo0d)




Contents

Tables

[Tablelll-41] Consultation results by channels of communication -« 124
[Tablelll-42] Consultation results by type s 125
[Tablelll-43] Telecommunications Dispute Resolution Committee’s

mediation meetings ............................................................. 126
[Tablelll-44] Dispute mediation application and processing status «-+ 126
[Tablelll-45] Dispute mediation application by type - -wseresesssinnenns 127
[Tablelll-46] Dispute mediation application by region «----wweeieeeens 127
[Tablelll-47] Dispute mediation application by respondent «---«-e-eee- 128
[Tablelll-48] Spam distribution in the first half of 2020 «-eoveereeneneeens 133
[Tablelll-49] Spam received in the first half of 2020 -eeeeereeeemeennenen: 134
[Tablelll-50] Survey on the spam blocking rate of mobile

communications business Operators ««« - 134
[Tablelll-51] Main contents of the evaluation test «« e 135

[Tablelll-52] Result of the quality evaluation on the location

information for eMergency reSCuUE -« -wwerusesmseneninens 136
[Tablelll-53] Result of the Terminal Device Blind Spot Test «+-++x-eeeeeeee 137
[Tablelll-54] Final selection of the ComMPetition <« e 138
[Tablelll-55] Projects for the Community Media Center -« -eeeeeeeeerees 140
[Tablelll-56] Number of users of the Community Media Center - 140
[Tablelll-57] Overview of the Internet Ethics Education in 2020 -+« 145

[Tablelll-58] Innovative SME broadcast advertising support in 2020 ---- 154
[Tablelll-59] Production and transmission of small business

broadcast advertising (TV) ................................................... 155
[Tablelll-60] Number of participants for education on the use of communi—

cations services and damage prevention in 2020 -+ 158
[Tablelll-61] The 11th Communication Services Users’ Week program 160
[Appendix Table-1] Execution of the budget in 2020 e
[Appendix Table-2] Budgets and expenses by program -

[Appendix Table-3] Assets and liabilities of the Broadcasting
Communications Development Fund -« «eeeeeeeeeees 168
[Appendix Table-4] Income and expenses of the Broadcasting
Communications Development Fund -«---xeeeseeees 168
[Appendix Table-5] List of general meetings and agenda of the
Commission
[Appendix Table-6] Monthly Major Achievements of 2020 -------ereeeeve 177
[Appendix Table-7] ACTONYMS -+ w-ssssereesssrrsessssnisssssniisssssss s 201




))& ¢y €&

Figures

[Figure | -1] Economic outlook for advanced and developing economies -+ 3
[Figure | -2] Trends of the global industrial production and

manufacturing Sentiment iNdex -« 4
[Figure | -3] Global IT markets (spending) forecast -« seseeseseneneneenens 5
[Figure | -4] Domestic advertising Markets ««« s 7
[Figure | -5] GDP and total advertising expenditure (2009-2021) =+ 7
[Figure | -6] Domestic broadcast advertising market -« eeeereerenens 9
[Figure | -7] Trends of broadcasting business sales by medium -+ 9
[Figure | -8] Share of broadcasting business sales by medium -+ 10
[Figure 1 -9] Trends of the paid broadcasting subscription ««---«--weeo- 10
[Figure | -10] Trends of broadcasting business sales by PP «---weeeeeeeeees 1"
[Figure | -11] Domestic communications service sales forecast «+«««--:- 11
[Figure | -12] Contactless lifestyle after COVID=19 «+-vveeeeememsenninininnns 13
[Figure | -13] Trends of domestic OTT market growth and its sharg - 15
[Figurell-1] The standing commissioners of the fifth—term

Commission .......................................................................... 21
[Figurel1-2] Organizational chart of the Commission ««:««-seeeereseiinins 22
[Figurell-3] Vision and policy ObjECtives -« - 35

[Figurelll-1] Mid-to-long-term broadcasting system improvement
goals and major policy direCtions « -« wewewsemsssssiieiesnnnnns 40
[Figurelll-2] Collecting opinions on the broadcasting and
COMMUNICAtIoNS legiSlation «« s wswesrresrssesseecs 41
[Figurelll-3] Major activities related to the preparation of policy plans to
promote terrestrial UHD «ooeermrmiiis Lb
[Figurelll-4] The TV broadcast program on unification that received the
production subsidy in 2020 «eeeeeseeesssss e 49
[Figurelll-5] International Broadcasting Co—production Conference - 50
[Figurelll-6] ‘MIPCOM 2020" County of Honor Showcase
[Figurelll-7] Meeting with domestic OTT Operators =« wweseeserseeeeseens
[
[

Figurelll-8] Visits to distribution stores to hold meetings «««--seeeeee 55
Figurelll-9] Symposium on the Improvement of the Distribution
SHIUCLUTE ++eseererereeresnsssresssssinssssssnssssssns s sssss s ssnses 56
[Figurelll-10] Working Group for the Self-Improvement of Paid
Broadcasting MEELING «sssssssssrsssessrrssrssssssssssssseseeeeenes 62
[Figurelll-11] Grand Prize and Best Excellence Award winners of the
2020 KCC Broadcasting Awards’ - --wwseessesessssnsnesnnes 75

0
)
2
o
3
2
@




Contents

Figures

[Figurelll-12] Support for the distribution of regional brong content =+« 79
[Figurelll-13] Video and poster for ‘The Operator May Hang Up First’

CAMPGIGN +++eersssersssssmsssssmsssmsisssisssssmssssmsisissssssssssissnssssssssssnss 85
[Figurelll-14] ‘Korea Public Service Advertising Festival 2020" poster

aNd the Grand Prize WINNET - esrererrersmererserereeesseseneeens 88
[Figurelll-15] Spot video on the National Disaster Preparedness

Gu]de”ne .............................................................................. 93
[Figurelll-16] Korean sign language, closed captioning on the screen -+ 96
[Figurelll-17] Public DNA DB to block the distribution of illegal videos

AN PROLOS w+++reresremseremseremseseeisei e 101
[Figurelll-18] How the body cam damage prevention works -« 101
[Figurelll-19] Promoted on the Gyeonggido Office of Education’s

YOULUDE CRANMNE| +++++resrerrerreererseeememmerseseneeesessessssenssessenses 102
[Figurelll-20] How to activate the body cam prevention function -+ 102
[Figurelll-21] Fact-checking open platform (Fact check Net) website ---- 103

[Figurelll-22] Examples of the anlysis on the major issugs «+-«--ereee 103
[Figurelll-23] Fact-Checking Contest - -wrwseesessmmssssesmnniseens 104
[Figurelll-24] YouTube paid service subscription cancellation page -+ 105

[Figurelll-25] "YouTube Premium’ payment page (Android/Website) ---- 106
[Figurelll-26] "YouTube Premium’ terms of the service page (Android) -+ 106
[Figurelll-27] “YouTube Premium’ subscription page (Android) -« 107
[Figurelll-28] "YouTube Premium’ cancellation restriction and refund

policy (link t0 reStriCtions) «« -+« wsseseesessessesmssesininisisiniis 108
[Figurelll-29] Major media reports on the imposition of penalty surcharges

and corrective actions against “YouTube Premium’  «+«+- 109
[Figurelll-30] Card news related to improving the notification of paid

additional services on the PASS app «--esereeesessnnnnens 110
[Figurelll-31] Violations of floating ads

[Figurelll-32] Main contents of the guidebook (card news) - weeeene 12
[Figurelll-33] Floating Ads Reporting Center on the KCC website and
WVISE USET eveererereeemreremnmsmseisasessssssisesasses s ssesesesnessssneoas 113
[Figurelll-34] Examples of false and exaggerated advertising in the
QIStIDULION CRANNEIS «+eresrerrerrerrerreeserseeneeneensanesnessessessessnes

[Figurelll-35] Terminal devices fraud prevention poster -
[Figurelll-36] The prior consent certificate for online and offline stores -+ 116
[Figurelll-37] Main contents of the illegal spam text message

AAVEILISING ++++vsseesrsseessmsssesssssssssseis s 117



))& ¢y €&

[Figurelll-38] Organization of the Intelligent Information Society Policy
Center ................................................................................. 118
[Figurelll-39] International Conference on Ethics of the Intelligent

INFOrMALION SOCIELY wrevrsserevssssresssssrniessssisssssisissneas 119
[Figurelll-40] Use of digital deviCes « e 120
[Figurelll-41] Use of automatic recommendation services by content -- 121
[Figurelll-42] Use of video services, such as OTT «ereresersrersssnsnnnenenens 121
[Figurell-43] Opening of the Telecommunications Dispute Resolution

COITHEL +++v+eveeesresreeeeneanersesiesesetsee bbbt etes 122
[Figurelll-44] Online counseling and dispute resolution system -« 122

[Figurelll-45] Screen of Telecommunications Dispute Resolution

SUPPOT SYSLEM (PC) «++evvesssremssssresssesiosisssiesssnsisses 123
[Figurelll-46] Legal deadline notification (traffic light system) of the

Telecommunications Dispute Resolution Support System 123
[Figurelll-47] Consultation results by channels of communication and

its distribution .................................................................... 124
[Figure ll-48] Consultation results by type and its distribution -« 125
[Figurelll-49] Dispute mediation application and processing status and

itS distribution ..................................................................... 126
[Figurell-50] Dispute mediation application by type and its distribution 127
[Figurelll-51] Dispute mediation application by region, and its

distribution .......................................................................... 128
[Figurelll-52] Dispute mediation application by respondent and its
distribution .......................................................................... 129

[Figurelll-53] Overview of the improvement of the business operator
Switching system ............................................................... 129
[Figurelll-54] Onestop Switching Service meeting and opening

Ceremony ............................................................................

[Figurelll-55] Guide to the Onestop Switching Service
[Figurelll-56] Analysis of complaints related to the license

cancellations ...................................................................... 131
[Figurell-57] Mobile phone voice spam by channel

(July, 2019 = June, 2020) ++++-sssssssssssseseesissesressssensieiieieiees 133
[Figurelll-58] International email spam by country
(July, 2019=Jung, 2020) «---eseeeevessseesrmesmsssrsesssssieeesssenes 134

[Figurell-59] Blocking rate of the intelligent spam blocking service
over the past five VEAIS wreeeserssressssssssienisis e 135

0
)
2
o
3
2
@




Contents

Figures

[Figurelll-60] Quality evaluation of the location information for

BIMEIGENCY MBSCUE w-ressereeressersemsssssesssssessesssssssssssenes 136
[Figurelll-61] Promoting the ComMPetition -« wwereressrmssesssisssssisninnns 138
[Figurelll-62] Video and poster for the ‘Accurate and safe subscription

to paid broadcasting for the senior citizens’ campaign -+ 141

[Figurelll-63] Media Sharing Visiting Bus == --sesessssisesssssssisissens 143
[Figurelll-64] Media education online platform ‘Medi On’ -« e eeeeeererene 144
[Figurelll-65] Internet Ethics Education by target audience in 2020 -+ 145
[Figurelll-66] Winners of the 2020 Internet Ethics Contest’ ««««eweeeeeeae 146

[Figurelll-67] Opening of the Seoul Internet Ethics Experience Center --- 147
[Figurelll-68] TVs distributed for visually impaired people and deaf

and hard Of hearing in 2020 ............................................... 148
[Figurelll-69] Several pages of the website for people with

developmental disabilities (Damoa) «««-sswssesseseesessessesenns 150
[Figurelll-70] Broadcasting the COVID-19 prevention campaign

organized by the government for disabled people - 151
[Figurelll-71] Diagram of the speech-text conversion application -« 152
[Figurelll-72] Video campaign on broadcasting for disabled people -+ 153
[Figurelll-73] Level of digital information by social clags «-------sreeereas 156
[Figurelll-74] Educational cooperation institutions for vulnerable

GROUDS *++esssrssssssssssssssssssssssissst sttt sss st se s 157
[Figurelll-75] Education on the use of broadcasting and communications

services and damage prevention - 157
[Figurelll-76] Survey on the users’ competency in the use of broadcasting

and communications services and damage prevention --- 158
[Figurelll-77] Wireless data consumption information open for public -+ 159
[Figurelll-78] Telecommunications financial crime early warning

Coope ration System ............................................................

[Figurelll-79] Communication Services Users’ Week Ceremony
[Figurelll-80] Winner of the Best Excellence Award (Chairman of the

Korea Communications Commission Award) « -« 161
[Figurelll-81] Best practices of user protection by telecommunications

SEIVICE PrOVIGETS w+eressrrssssssssssssissssinsisisiisssisssissssissississnns 161
[Figurelll-82] Talk concert for communication services user protection

in the post—COV|D—']9 ©FQ +eeeereesrrnrrnnn 161
[Figurelll-83] YouTube influencer participation @vent «----eeeesereneiens 162



Broadcasting and Communications Content Broadcasting and Communications Status and Policy Objectives of the Broadcasting and Communications
Policy Accomplishments presented RRESHES Policy Environment Korea Communications Commission Policy Outcomes of the year 2020 Appendix
in Graphs

162
163
164

services and damage Prevention «« s
[Figurelll-85] The 11th Communication Services Users’ Week events -
COMMUNICALION SEIVICES «w+-rrerereresrerermrmsreresmseasissnsesesnnaees

[Figurelll-84] Online education on the use of telecommunications
[Figurelll-86] Customized Guidebook for the Smart Users of




Korea Communications Commission
Annual Report




|

Broadcasting and
Communications
Policy Environment

Broadcasting and Communications
Policy Environment






1. Trends in the Global Macro Economy and Broadcasting and Communications Markets
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1. Trends in the Global Macro Economy and Broadcasting and
Communications Markets
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a. Trends in the Global Macro Economy

Following the collapse in global economic activity in 2020 caused by the onset of the COVID-19 pandemic, the global
economy in 2021 is projected to recover modestly with global institutions forecasting growth at approximately 4.2%
(OECD) and 5.2% (IMF), and a domestic institution at 5.0% (Korea Institute for International Economic Policy)). An

economic rebound is expected in the second half of 2021 with the growing vaccine rollout having an impact in
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overcoming the pandemic, although it seems be difficult to regain the pre-2019 growth momentum in a short period
of time. While China, along with few emerging economies and developing countries have served as the key drivers of

global economic growth in the past, it is predicted that their recovery will be slower than that of advanced economies.
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[Figure 1 -1] Economic outlook for advanced and developing economies (Unit : YoY, %)
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Source) 2021 World Economic Outlook, Korea Institute for International Economic Policy, 2020

The main factors impacting the global economy in 2021 are as follows: the COVID-19 case decline, the status of

0202 ‘eak ay3 Jo sawodInQ Ad1jod
SUOIEdIUNWWOY) pue Sulsespeoig

vaccine rollout, the US Biden administration” economic policy stance and the US-China diplomatic and trade policy
direction, and the international interest rates. The recovery amid the COVID-19 pandemic, the distribution of vaccines
in emerging market and developing economies, and achieving herd immunity against COVID-19 are the most critical
factors. The 2021 economic growth rates of the major countries that have significant impact on the Korean economy
are forecasted as below.

xipuaddy

1) In October 2020, IMF projected the 2021 global economic growth rate at 5.2%, but on January 26, 2021, it was raised by 0.3%p to 5.5%.
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[Table | -1] Global economic trends and outlook (Unit : %)

Worldwide Nb4 5.2

us. AL.3 3.1

China 1.9 8.2

Euro Area A8.3 5.2

Japan AD.3 2.3

India A10.3 8.8

Brazil Ab.8 2.8

Source) 2021 Economic Outlook, Ministry of Economy and Finance, p.11

Since the second half of 2020 when the marked decline in industrial production and trade volume worldwide started

to slow down, the manufacturing sentiment and leading economic indicators have improved. Thus, the global economy

is prospected to recover rapidly in 2021, although there remains tremendous uncertainty due to the beginning of the

third phase of COVID-19 worldwide and the slower than expected vaccine roll-out.

[Figure 1-2] Trends of the global industrial production and manufacturing sentiment index
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b. Trends in the Global Broadcasting and Communications Market

100

Gartner predicted that the global ICT market in 2020 would shrink 5.4% to USD 3.6 trillion compared to the previous

yeardue to the decline in ICT-related trade and production volume amid the COVID-19 outbreak.2) In 2021, the market

is expected to expand by 4.0% year-on-year to reach USD 3.8 trillion thanks to the global economy’s rebound.

However, the recovery will highly likely be affected by the recovery pace amid the pandemic, diplomatic and trade

disputes between the US-China, Brexit, and the economic growth in emerging markets and developing countries. From

a mid-to-long-term perspective, software and ICT services are projected to continuouly grow, while the growth of ICT

terminals and communications services are expected to slow down to an annual average of approximately 3.1% by 2024,

constituting a market of USD 4.5 trillion.

2) IT Spending Forecast, Gartner, Oct. 2020.
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[Figure 1 -3] Global IT markets (spending) forecast (Unit - USD 1 billion, %)
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Source) IT Spending Forecast, Gartner, Oct. 2020, as cited in 2021-2025 ICT Mid to Long-Term Market Outlook and Response Strategy, Gwon
Hoyeol, Oct. 11, 2020.

The communications service and related equipment markets, which have secured a new growth momentum of 5G,
are forecast to recover from their muted growth in the post-COVID-19 era. Gartner predicts that in 2021, the global
communications market will grow by 3.0% year-on-year (-0.6% in 2019, prior to COVID-19) and the equipment market
by 2.4% (-0.3%in 2019, prior to COVID-19). The forecast for the IT service remains positive, with projections for a steady

high growth rate, reaching approximately 5.5% to constitute a market worth USD 1.23 trillion.

Looking into investment plans can help predict the global ICT market’s development direction in the post-COVID 19
era. Approximately 46% of global ICT companies responded that their existing investment plans would remain
unchanged, while 33% of respondents said they intend to increase their investment even in the aftermath of the
pandemic.3) The fact that up to 80% of companies plan to maintain or increase their investment demonstrates that the
ICT sector's growth potential remains high in the post-COVID 19 era. Also, global companies identified accelerated digital
transformation as their primary management strategy (44% of respondents)4). Thus, despite its short-lived yet severe
downturn, the global ICT market continues to look strong and is expected to follow its digital transformation trend after
the pandemic.

3) Survey of 1,073 North American and European Companies, July 2020, SWZD, as cited in 2021 IT Market & Digital Newdeal, Kim, Changhun, p.16.
4) Ibid
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2. Status of the Broadcasting and Communications Market

a. Domestic Broadcasting and Communications Productions and Export Volume

The domestic broadcasting and communications equipment and services market is demonstrating signs of
stagnation or sluggish growth. The communications equipment market continued to dwindle, from KRW 39 trillion in
2018 to KRW 38.6 trillion in 2020. On the other hand, the broadcasting equipment market grew from KRW 2.5 trillion
in 2018 to KRW 2.7 trillion in 2020. While the communications service market decreased from KRW 37.3 trillion in 2018

to KRW 36.7 trillion in 2020, the broadcasting and information services markets continue to increase every year.

[Table 1 -2] Productions of domestic broadcasting and communications (Unit : KRW 1 million)
Communications equipment 39,098,212 37,239,532 38,632,293
Broadcasting equipment 2,476,483 2,456,752 2,694,498
Communications service 37,278,335 35,914,057 36,679,271
Broadcasting service 18,708,950 19,182,351 19,707,254
Information service 20,687,205 21,905,673 23,367,581
Total 118,249,185 116,698,365 121,080,897

Note) P : Preliminary, E : Estimate, Information services refer to Internet services
Source) Monthly Survey of ICT Statistics, Ministry of Science and ICT, 2021

The broadcasting and communications equipment export volume is continuously declining. As shownin [Table | -3],
the export volume of communications equipment continues to face challenges, while the broadcasting equipment’s

export volume decreased in 2019, thenbounce back in 2020.

[Table 1 -3] Export volume of domestic broadcasting and communications equipment (Unit : USD 1000)
Communications equipment 17,150,056 14,054,121 13,246,055
Broadcasting equipment 426,117 387,931 469,251
Total 17,576,173 14,442,052 13,715,306

Note) P : Preliminary
Source) Monthly Survey of ICT Statistics, Ministry of Science and ICT, 2021

b. Status of the Advertising Market

The total domestic advertising costs expected in 2020 are approximately KRW 14.55 trillion, increasing by 0.8%
from last year. While the changes in the advertising expenses seem to demonstrate a sustained growth rate,
advertising costs for legacy media such as TV, radio, DMB, cable, newspaper, magazines, and outdoor ads are expected
to decrease as in 2019. The advertising media most likely to hit a noticeable decline in 2020 are outdoor ads and
entertainment as the pandemic most influenced them compared to other media. In 2020, outdoor and entertainment
ad spending is expected to decrease dramatically by 21.2% and 55.2%, respectively. Some media saw an increase in

advertising costs even amid the pandemic. That is mobile advertising thriving in the contactless environment has risen
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2. Status of the Broadcasting and Communications Market

as much as 18.8%, expected to reach KRW 5.52 in 2020 from a mere of KRW 1.37 in 20155
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[Figure |-4] Domestic advertising markets (Unit : KRW 10 billion)
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Source) 2020 Korea Advertising Expenditure Research, Korea Broadcast Advertising Corporation, Dec. 2020

The domestic advertising market’s growth trend underwent a fundamental shift during the periods of upheaval in
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1998 and 2010 when the economy contracted due to the East Asian economic crisis and the financial crisis caused by

the US subprime mortgage. The overall growth slowed, unable to recover its previous rising trend, which led to a change
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in the growth pattern of the entire advertising market. Although the domestic advertising market accounted for
0.6~0.7% of GDP (nominal), its proportion is on a downward trend, and the overall advertising market’s contribution
to the nation’s economy is on the decline.

[Figure 1 -5] GDP and total advertising expenditure (2009-2021)

GDP (Unit : KRW 100 million) Total ad expenditure (Unit : KRW 1 million)
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Source) 2020 Korea Advertising Expenditure Research, Korea Broadcast Advertising Corporation, Dec. 2020

xipuaddy

5) As cited in Korea Advertising Expenditure Research, Dec. 2020, p.49.
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[Table | -4] Total advertising expenditure growth and its share in GDP (2009-2021)

2009 7,383,143 A5.3% 10,650,368 0.69% 0.7%
2010 8,620,724 16.8% 13,226,112 0.65% 6.8%
20M 9,560,620 10.9% 13,889,372 0.69% 3.7%
2012 10,526,081 10.1% 14,401,114 0.73% 2.4%
2013 10,795,890 2.6% 15,008,191 0.72% 3.2%
2014 11,167,748 3.4% 15,629,289 0.71% 3.2%
2015 11,790,634 5.6% 16,580,204 0.71% 2.8%
2016 12,162,657 3.2% 17,407,796 0.70% 2.9%
2017 12,753,463 4.9% 18,356,982 0.69% 3.2%
2018 13,755,886 7.9% 18,981,926 0.71% 2.9%
2019 14,426,928 4.9% 19,190,399 0.75% 2.0%
2020(estimate) 14,549,536 0.8% 18,979,305 0.77% A1.1%
2021(estimate) 15,142,519 41% 19,539,684 0.77% 3.0%

Source) 2020 Korea Advertising Expenditure Research, Korea Broadcast Advertising Corporation, Dec. 2020

The advertising market is sensitive to @ the consumption demand in the domestic market, @ trade dependence, and
® the competition in the domestic market. Since it is closely related to consumption demand, it is more resilient
compared to the GDP. The key factors determining the advertising market's size and growth are whether the national
economy is domestic or export-oriented, the industry’s level of competition, and its people’s consumption tendency.
Meanwhile, the changing media environment had great impact on the domestic advertising trend as it shifted from
broadcasting to the internet (PC) and then to mobile-based media, which resulted in the rapid growth of mobile and
online ad spending to account for almost half of the total advertising expenditure. Thus, if macroeconomic indicators
are the ones to determine the entire advertising market’s size, factors driving the changes in the media environment

are what determine a media’s share of the advertising expenditure.

The continuous contraction in broadcast advertising is accelerating the terrestrial broadcast advertising market. The
total market size of the broadcast advertising is estimated at KRW 3.55 trillion in 2020, falling continuously from KRW
3.77 trillion in 2019. Moreover, the paid broadcasting (PP) advertising market, which used to be the key driver of the
broadcast advertising market, appears to have started a downward trend from 2020 (decreasing from KRW 2 trillion
in 2019 to KRW 1.92 trillion in 2020).
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2. Status of the Broadcasting and Communications Market

[Figure |-6] Domestic broadcast advertising market (Unit : KRW 1 million)
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c. Status of the Broadcasting Media by Type
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In 2019, the sales of domestic broadcasting business entities increased by 2.1% year-over-year to KRW 17.67 trillion.
While CATV relay broadcasting (RO), terrestrial DMB, terrestrial broadcasting, CATV broadcasting (SO), and satellite
broadcasting declined, PP (including home shopping PP) and IPTV demonstrated relatively high growth. For example,
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due to the competition between SO and IPTV in the paid broadcasting market, the former decreased by 3.2% compared
to 2018, while the latter rose by 12.2%. As for the PP market, despite the stagnation of advertising sales, program fees

and TV home shopping (including data shopping) sales increased, thus growing by 3.7% compared to the previous year.
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[Figure |-7] Trends of broadcasting business sales by medium (Unit : KRW 100 million)
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Accordingly, the proportion of the medium in the broadcasting market changed. Based on the sales of the
broadcasting business in 2019, PP accounted for the largest share (40.1%), followed by IPTV (21.8%), terrestrial(19.9%),
and SO (11.4%). The market share of terrestrial and SO has shown a noticeable decline in the last three years, decreasing

2.4%P from 22.3% t0 19.9%, and 1.5%P from 12.9% to 11.4%, respectively.

[Figure | -8] Share of broadcasting business sales by medium

IPTV CP KRW 6.24 trillion
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21.8%

Broadcasting
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S
A ROKRW15bilion 0.01%
AN

N\ Satellite TV
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Source) 2020 Korea Broadcasting Industry Survey, Korea Communications Commission, Dec. 2020.

Owing to the intensifying competition in the media environment, different media are experiencing diverging market

conditions. Against this background, the main trends of the broadcasting media in 2020 can be summarized as the

decline and withdrawal of traditional media, the growth and maturity of new media, and the breaking into the

mainstream by IP-based media represented by OTT. In particular, a horizontal M&A between paid broadcasting

platforms took place. The IPTV-centered paid broadcasting market is being revamped as IPTVs plan to integrate SOs

through megers and acquisitions. Due to the nature of the platform business, it is crucial to develop the economies of

scale by securing subscribers. Thus, the restructuring from SO to IPTV is an external reorganization centered around

subscribers. In essence, it is a strategic movement from RF to the IP method, which consists of technological evolution

and platform expansion.

[Figure 1-9] Trends of the paid broadcasting subscription
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Source) 2020 Korea Broadcasting Industry Survey, Korea Communications Commission, Dec. 2020.
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With the advertising market facing a recession, the PP market lost its previous rapid growth yet is still showing solid
growth thanks to the increased program fees from platforms and the sales of home shopping operators. Home shopping
sales differ from general PP sales (commerce sales vs. content sales) in that although included in PP sales, they can be
seen as distribution sales from the viewpoint of broadcasting as a content industry. Nevertheless, home shopping and
e-commerce sales increased significantly in 2020 as the contactless industry grew amid COVID-19. The home shopping
industry is expected to undergo dramatic changes with the changing media environment. For example, the expansion
of live commerce and mobile commerce is expected to have a significant impact on the TV-based home shopping

industry.

As for general PP, its proportion from the entire sales is declining due to the stagnant advertising sales. However, the
general PP program fee is on the rise. As program fee income is directly related to content competitiveness, it is =

expected to increase further in the future despite its current small proportion (about 11.7%).

[Figure 1-10] Trends of broadcasting business sales by PP (Unit : KRW 100 million)
Home Shopping Advertising Program Provision Sponsorship
Program Sales Events Equipment Rentals Others
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Source) 2020 Korea Broadcasting Industry Survey, Korea Communications Commission, Dec. 2020.

d. Status of the Communications Market

Thanks to the expanded access to 5G and Internet services, the domestic communications market is expected to
grow 0.5% from 2019 to constitute a market worth KRW 37.3 trillion in 2020. Such a trend is projected to continue after
COVID-19 with an upward trend in mobile communications services from 2021 to 2024.6)

[Figure 1 -11] Domestic communications service sales forecast (Unit : KRW 1 trillion, %)

0 2.2 2.2 2.2 2.2 2.3 2.3 2.3 0%
@ ® - 1.0%

0= 9 1.2 1.2 1.2
20 - 24.7 1 25.6 26.1 26.6 C00%
~-1.0%

-2.0

I 2.0%

10.4 . 10.2 10.2 10.1 10.0 9.9
0 -3.0%

2018 2019 2020 2021 2022 2023 2024

Wired Wireless Other —@- Percentage change

Source) ICT Industry Long-term Forecast (2020-2024) and the Strategy, KISDI, Dec. 2019, p71.

6) ICT Industry Long-term Forecast (2020-2024) and the Strategy, KISDI, Dec. 2019, p71.

Korea Communications Commission Annual Report 2020 11



The domestic communications service market is expected to provide solid growth, although not a dramatic one,
thanks to new and innovative servises including loT, the adoption of local 5G and the improved ARPU following highly
advanced service offerings such as the acceleration of 5G expansion and gigabit internet service. The subscription to
5G increased considerably from just 4.67 million in 2019 to approximately 11.2 million at the end of 2020, and 5G has
begun its full-scale proliferation with the release of new 5G terminal devices. The spread of 5G is likely to drive the
growth of related industries, including the recently announced 5G-related local industries by the Ministry of Science and

ICT and various other areas using 5G in the contactless environment.

The total communications service sales are forecast to grow at an annual average of 1.1% from 2020, reaching
approximately KRW 38.8 trillion in 2024.7) Wireless technologies are expected to increase by 2.0% (the CAGR of
2011-2016 during the proliferation of 4G) after 2022. Further growth depends on the speed of the 5G expansion and
the growth of the relevant industries. As for wired technology, although the growth of broadband will offset the decline
in fixed-line telephones, the drop is expected to increase gradually with the slowdown of broadband growth.8)
Moreover, the continuous rise in the subscriptions to unlimited calling from mobile phones will likely lead to the fall of
fixed-line service subscriptions and its volume of calls. However, there is a high possibility that wired technologies will
see continuous growth in leased line service sales due to the rapid rise of video content use, such as OTT, which drives

traffic increase.

Moreover, wireless technology sales in 2020 are projected to increase by 1.0% compared to the previous year to
KRW 24.7 trillion as it recovers from the shock of the mobile phone plan reform in 2018 and grows due to the impact
of 5G. Thus, from the mid-to-long-term perspective, its sales are forecast to grow at an annual average of 1.9%.9) It is
expected that wireless technology will recover from its negative growth in 2020 to achieve 2% growth by 2021-2022,

which was the annual average growth rate during the 4G proliferation period (2011-2016).

e. Changes in the Broadcasting and Communications Policy Environment

In 2020, the overall broadcasting and communications market shrunk considerably due to the COVID-19 outbreak.
As the decline in economic activity occurred because of the pandemic rather than general economic contraction, the
traditional face-to-face economy shrunk significantly, while the non-face-to-face economy flourished online. The
COVID-19 pandemic extended socioeconomic uncertainty worldwide, causing the global economy to contract rapidly.
Socioeconomically, it posed a substantial risk of virus transmission and spread panic that intensified uncertainty and
volatility. Fortunately, with the availability of vaccines from 2021, the recovery of the socio-economic system from the
pandemic looks probable. The short-term economic contraction caused by the outbreak was inevitable. Now, whether
the economy will continue to suffer from recession or recover after 2021 depends on the @ fourth wave of COVID-19

worldwide, @ the effect of vaccines and vaccine roll-out, and ® the major countries’ efforts towards economic recovery.

7) ICT Industry Long-term Forecast (2020-2024) and the Strategy, KISDI, Dec. 2019, p71.
8) Ibid, p72.
9) Ibid, p81.
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With the spread of contactless trends and services, such as ‘social distancing and the ‘untact (un+contact) economy’,
the COVID-19 pandemic has brought the global economy, industry, and politics to a tipping point. The demand for

data-based ICT services such as remote work, video conferencing online classes, telemedicine, online content

consumption is exploding across society. Also, social awareness and lifestyle changes have become evident with 30

growing economic and social interest in new industries across the sectors. ©§

[Figure 1 -12] Contactless lifestyle after COVID-19

Fun Content for News & Information

Free Time Search Portal Service N
Increased content consumption Increased desire to search for f
due to more time to spare with news & information due to the o
remote work and school term delays spread of COVID-19
(Normalization expected in the future) (Expected to ease)
(Total use time, 1 billion minutes) (Total use time, 1 billion minutes) (Total use time, 1 billion minutes)

Jan. Feb. Mar. Apr. May Jan. Feb. Mar. Apr. May Jan. Feb. Mar. Apr. May

Source) AGB Nielson, 2020

Accordingly, companies are adopting digital transformation as their vital task for survival and making drastic changes
in platforms by taking advantage of diverse ICT technologies such as Cloud, Al, and loT. Moreover, due to the pandemic,

the broadcasting and communications services have become a crucial part of people’s lives as they are directly related

>

£3110d pue sne1s

to public life and survival. In other words, broadcasting and communications play the role of a social safety net necessary

for securing basic living standards. As aresult, ICT has great impact on the national economy and its people’s lives and

the public is increasingly reliant on broadcasting and communications. Such a change is likely to remain in our daily lives

241 JO SaAnRdaC
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or become rooted as a lifestyle because broadcasting and communications are becoming increasingly central to public
life.

The current COVID-19 pandemic brought about new phenomena which can be divided into six categories. First, the

use of ICT (e.g. 020) increased exponentially due to contactless transactions and communications. It encouraged the

growth of platform and delivery businesses and advancement of platforms such as Al. Also, it promoted the value and g8
importance of 5G and data as they are infrastructure elements to drive digital transformation. Such a change may have
occurred without the pandemic. However, COVID-19 made such a change an essential and urgent task, thus it has policy
implications.
Second, as the transition to the platform economy is accelerating, the linear policy processes and systems of the past
are changing toward a multifaced platform-based one. Platforms that used to be simple search portals that delivered

information and contents are evolving to merge offline and online, to become an intelligent platform, a multifunctional

Korea Communications Commission Annual Report 2020 13



platform that support remote living. Such multifaceted platform businesses require engagement with different types
of stakeholders and have a wide range of impact areas, which result in them being more complex and diverse. Moreover,
due to the nature of such multifaceted platform businesses, which engage different stakeholders and have a wide range
of impact, consumer damage is becoming more diversified and complex. Thus, it calls for a nuanced policy approach and

analysis based on professional competence and understanding.

Third, the use of media and game entertainment (e.g, OTT) increased drastically, introducing a digital-based lifestyle
and presenting new opportunities for the media industry to secure a new growth engine. At the same time, it calls for

policy changes to address traditional media.

Fourth, COVID-19 highlighted the need for and the importance of network advancement due to the increasing use
of media and broadcasting and communications service, which causes traffic to surge. Accordingly, investment
incentives for 5G and the broadband network will increase, which will lead to physical investments in the future.

Furthermore, the importance of stable network services will come to the forefront.

Fifth, the spread of remote work and online classes are changing the nature of work and education. It calls for the
expanded R&D investment of ICT solutions for remote work and online education, better accessibility, and increased

investment in cloud technology and big data.

Lastly, concerns about the use and breach of location and personal data were raised. For example, while the public
use of personal information can help track confirmed cases, it also posed privacy risks. This issue highlighted a critical
policy topic relevant to the future data-centered society, which requires secure and trusted systems. As digital
transformation accelerates and deepens, the importance of dealing with personal information, information security, and

personal data protection will receive more attention.

As the hegemonic transition towards OTT in the domestic broadcasting media market is predicted to accelerate, the
competition in the OTT market is intensifying, and in-depth discussions on system reform are taking place. In 2021, with
Disney+ launching its service in Korea and the potential entry of Apple TV+ and Amazon Prime, severe competition in
the OTT market competition is expected. The main issue in 2021 is that the focus on OTT growth or expansion is shifting

towards the OTT partnership, conflicts, and advancement.

First, more OTT operators from overseas are planning to launch their services and create partnerships. Disney+,
Apple TV+, and Amazon Prime are expected to enter the domestic market in 2021, intensifying the domestic OTT
market competition in which global providers will compete in the local market. Second, M&A deals and partnerships
between the domestic providers are expected to increase. The recent agreement between CJ ENM and JTBC and
partnerships with NAVER will be followed by many more between domestic OTT operators. Third, OTT and content
producers are expanding their production investment and partnerships. Starting with Netflix, there is a possibility that
global providers will seek Korea as a production base once they enter the domestic market. Fourth, the demand for the
prohibition of reverse discrimination and for regulations to govern global providers is rising. When there is a powerful
incentive for global providers to comply with the domestic normative system, there remains a possibility of domestic
providers experiencing reverse discrimination. Thus, it calls for a nuanced and careful policy approach. Lastly, major

ministries are proposing various policies and legislations to provide policy directions for the relevant markets. For
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example, the main areas under discussion are protection policies for traditional media and classification system, policy
directions, and level of regulations for OTTs. Also, the ministries are reviewing and highlighting the need to connect their

current discussion with the related policies on 5G, VR/AR, Al, and data.

The competition between global and domestic OTT intensifies as the domestic OTT market is forecast to grow to
KRW 780.1 billion in 2020 (annual average growth of 26.3%) from KRW 192.6 billion in 2014. As mentioned above, stiff
competition in the domestic market is expected among global OTT, such as Netflix, which launched its service in 2016,
followed by Amazon Prime, Disney+, Apple TV+, and HBO Max. While the broadcasting media paradigm is shifting
towards OTT, the domestic market is led by global OTT such as Netflix and Youtube. According to Wise App, an
application analysis service provider, Netflix's domestic subscription-based sales (includes payment made by credit card
and debit card by Koreans over 20 years old, excluding IPTV, mobile, Apple iTunes payment) in 2020 is expected to
reach KRW 517.3 billion, an increase of 108% compared to the previous year (KRW 65.7 billion in 2018 = KRW 248.3
billion in 2019 - KRW 517.3 billion in 2020). Meanwhile, production investment in Korean content increased

significantly, contributing to the growth of the domestic production market.

[Figure |-13] Trends of domestic OTT market growth and its share (Unit : KRW 100 million)
OTT Revenue
7,801 1%
o S 6,345 21%

9 0/0 wawve

- 5,136 Netflix
- 4'149 Man;:%tT?rga;;ELS Watcha Play
14% (MAU based, TVING
1926 2587 2,069 S g ) U+Mobile

Seezn

5% 40%

2014 2015 2016 2017 2018(E) 2019(E) 2020(E)

Source) E : Estimate, as cited in Broadcasting Market Competition Assessment (2019), OTT Service Trend Report, Nielson Korea click.

However, it is difficult to say that the market expansion and increase in production investment is an issue. Although
market domination and a growing reliance on foreign OTT operators for domestic content distribution pose problems,
it has its positive sides too, such as the growth of the domestic production industry and the advancement of production
competencies (e.g., Sweet Home and Space Sweepers). It should be noted that Korean content remains one of the most
popular content on Netflix across Asia, which demonstrates that it has its competitive edge on the global stage. It also
provides implications that serious consideration regarding international global market penetration strategies is

necessary by protecting future content competitiveness and enhanci ng platform competitiveness.
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[Table | -5] List of Korean content among the top 10 Asian content on Netflix (as of Dec. 2020)

[t's Okay to Not Be Okay(1), The King: Eternal Monarch(3), Goblin(5), Hospital Playlist(6),

Viet|
etham Twogether(7), Reply 1988(8), Crash Landing on You(9)
) [t's Okay to Not Be Okay(1), Mystic Pop-up Bar(2), Goblin(3), The King: Eternal Monarch(4),
Thailand )
Twogether(7), Doctor Prisoner(8)
Taiwan [t's Okay to Not Be Okay(1), Mystic Pop-up Bar(2), Twogether(3), Hospital Playlist(4), The King:
Eternal Monarch(5), Crash Landing on You(9)
Philiopines [t's Okay to Not Be Okay(1), The King: Eternal Monarch(4), Mystic Pop-up Bar(6), Crash Landing
PP on You(7), Reply 1988(8), Twogether(9)
Hong Kon [t's Okay to Not Be Okay(1), Mystic Pop-up Bar(2), Twogether(3), The King: Eternal Monarch(6),
o & Crash Landing on You(10)
) [t's Okay to Not Be Okay(1), Twogether(2), Mystic Pop-up Bar(3), The King: Eternal Monarch(5),
Singapore ) )
Hospital Playlist(10)
Japan Crash Landing on You(l), Itaewon Class(2), It's Okay to Not Be Okay(3), The King: Eternal

Monarch(10)
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Status and Policy Objectives of the

Korea Communications Commission

1. Overview

The Korea Communications Commission (hereinafter referred to as ‘the Commission’) founded pursuant to the "Act

)
S
g
a

on the Establishment and Operation of Korea Communications Commissionu is in charge of regulating broadcasting and
communications, protecting users, and the matters related to ensuring the independence of broadcasting
communications. It aims to promote the freedom, public nature, and publicness of broadcasting by actively responding

to the convergence of broadcasting and communications.

The key functions of the Commission include implementing policies for terrestrial broadcasting, general

o
o
a

<
m
2
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programming PP. news reporting PP, advertising, programming, and reviews; promoting viewer’s rights and interests;

developing media diversification policies; conducting investigation and imposing sanctions against broadcasting

ud

SUOIEDILUNWWOD) |

communications business entities violations; implementing broadcasting and communications’ user protection

policies; introducing internet ethics; and creating a secure internet environment.

The Commission is composed of five standing commissioners, including the chairman and the vice-chairman. Of the
five, two standing commissioners, including the chairman, are directly appointed by the President of the Republic of
Korea. The remaining three are nominated by the National Assembly and appointed by the President?). The Commission

deliberates and resolves the key issues according to the characteristics of the collegiate system.

SUOIIEJIUNWIWOD) B3I0)

The laws under the jurisdiction of the Commission are as below.

[Table 11-1] Laws under the jurisdiction of the Commission
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Law Description Date Enacted and Amended

Legal basis for the foundation, organization and
administrative structure of the Commission Enacted Feb. 29, 2008
Duties and operational methods of the Commission, Amended June 9, 2020
and the organization of the standards commission

Act of the Establishment
and Operation of Korea
Communications Commission.

Establishment of the basic policy directions and

0202 189k ay3 Jo sawodInQ Adljod
SuoIIEDIUNWIWOY) pue Sullsedpeolg

"Framework Act on plans for broadcasting and communications Enacted Mar. 22. 2010
Broadcasting Communications | © Disaster management in broadcasting and '
A ) Amended Dec. 10, 2019
Development, communications, the establishment of the

Broadcasting Communications Development Fund

Freedom and independence of programming and
public accountability of broadcasting Enacted Jan. 12, 2000
Licensing, renewal, approval and re-approval of Amended Dec. 8, 2020
broadcasting businesses

"Broadcasting Acty

1) The negotiating group of the political party which the President is or was in recommends one of the three standing commissioners, and other
negotiating groups recommend the other two.
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II. Status and Policy Objectives of the Korea Communications Commission

Law

Description

Date Enacted and Amended

"Korea Educational
Broadcasting System Acty

® Capital and investments of the Korea Educational
Broadcasting System

* Appointment of officers and the organization of the
board of directors

Enacted Jan. 12, 2000
Amended Dec. 8, 2020

"Foundation for Broadcast
Culture Acty

Organization of officers for the Foundation of
Broadcasting Culture
Legal basis for the Culture Promotion Fund

Enacted Dec. 26, 1988
Amended Dec. 10, 2019

fSpecial Act on Assistance in
Development of Regional
Broadcasting:

Establishment of the plan to assist the development
of regional broadcasting

Establishment and the organization of the Regional
Broadcasting Development Committee

Enacted June 3, 2014
Amended June 9, 2020

TAct on Broadcasting
Advertising Sales Agencies,
etc.u

Licensing of broadcast advertising sales agencies and
restrictions on their ownership
Balanced development of broadcast advertising

Enacted Feb. 22, 2012
Amended Dec. 8, 2020

Mnternet Multimedia Broadcast
Servcies Acty

Licensing of internet multimedia broadcast services
Guarantee of fair competition

Enacted Jan. 17, 2008
Amended June 9, 2020

TAct on the Protection, Use,
Etc, of Local Informationy

Classification of business operators and the system
for market entry

Use of personal location data by emergency aid
agencies

Enacted Jan. 27, 2005
Amended Dec. 22, 2020

TAct on Promotion of
Information and
Communications Network
Utilization and Information
Protection, etc.J

Restriction of the collection and use of personal data
Guarantee of information network security

Enacted May 12, 1986
Amended June 9, 2020

"Mobile Device Distribution
Improvement Acty

Prohibition on discriminatory subsidization and the
announcement of subsidies

Restriction on forming independent contracts
related to subsidies

Enacted May 28, 2014
Amended June 9, 2020

Telecommunications
Business Acty

(lassification of services and business operators, promotion
of competition, and systems for fair competition
Protection system for network users

Enacted Dec. 30, 1983
Amended June 9, 2020

"Radio Waves Acty

Procedure for the distribution, allocation, the
recollection and reallocation of frequency bands
Procedure for the use of radio stations, including
licensing and inspection

Enacted Dec. 30, 1961
Amended June 9, 2020

Note) Includes legislation under the jurisdiction of the Ministry of Science and ICT.
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2. Organization and Functions

2. Organization and Functions

a. Organizational Status

[Figure I1-1] The standing commissioners of the fifth-term Commission

Han Sanghyeok, Chairman

Chairman Han earned his bachelor's degree in Law at Korea University (1989) and master's degree

in Journalism at Chung-Ang University (2010). He passed the 40th judicial exam (1998) and served

as an Executive Advisor at the Telecommunication Covergence Promotion Committee (2006-2007),

Guest Editorial Commissioner at Media Today (2006-2009), Commissioner at Local Press

Commission (2007-2010), Policy Commissioner and Co-representative of the Citizens' Coalition for .
Democractic Media (2008-2019), Chairman of the Foundation for Broadcast Culture (2009-2012), 9
visiting professor of the Department of Media Communication at Chung-Ang University (2013-2019),
Special Commissioner at the Special Advertising Committee, Korea Communications Standards
Commission (2014-2016) and auditor at the Free Journalism Foundation (2019).

Kim Hyeon, Vice-Chairman

Vice-Chairman Kim graduated from the Department of History at Hanyang University (1989), o
joined the Peace Democratic Party in 1988 as one of the 98 people and served at the Peace o3
Democratic Unification Research Association. Kim served as the Administrative Officer of the
Press Support Office during the Roh Moo Hyun administration and then Press Support Officer
of the Press Support Office (Director of Communications 2003-2007). Kim became the 19'"
National Assembly member (2012-2016) during which she participated as a member of the
National Assembly's Safety Committee, Information Committee and Foreign Affairs and
Unification Committee. Kim was the Spokesperson of the Democratic Party of Korea (2017-2018),
and the Third Deputy Secretary General of the Democratic Party of Korea (2018- 2020).

Ahn Hyeonghwan, Commissioner

Ahn graduated from Seoul National University with a bachelor's degree in Western History (1986),
received a master's degree in Public Administration from Harvard University (2005), and Ph.D.
in Political Science from Gyeonggi University (2017). Ahn was a reporter at the Korean
Broadcasting System (1991-2008), then served as the 18th National Assembly member (2008-
2012), the Spokesperson of the Hannara Party (2010-2011), Co-President of the Korean
Taxpayers Alliance for Tax Accountability (2012-2017), chair professor at the College of Social
Sciences, Danakook University (2015-2017), and research professor at the Graduate School of
Journalism and Mass Communication, Hanyang University (2018-2019).
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Kim Hyojae, Commissioner

Kim earned his bachelor's degree in Sociology at Korea University (1980) and master's degree
in Journalism at Korea University (2010) and was a visiting fellow at the School of Foreign Service,
Georgetown University (1992). Kim served as the Society Division Vice Editor, International
Division Editor, Culture Division Editor, Vice Editor-in-Chief at Chosun llbo (1979-2005), and
Editorial Writer of Chosun Ilbo (2004). Kim went on to become a member of the 18thh National
Assembly and served as a member of the Culture, Sports and Tourism Committee, Foreign Affairs
and Trade Committee, Information Committee (2008-2011), Senior Secretary to the President
for Political Affairs (2011), and visiting professor at the Graduate School of National Security,
Korea National Defense University (2013-2014).

Kim Changeyong, Commissioner

Kim graduated from Konkuk University with a bachelor's degree in Dairy Science (1985), earned

; g his master's degree from the Department of Journalism at City, University of London (1987)
st and Ph.D. in Journalism from Cardiff University (1993). Having started his career as a reporter
— of the editorial bureau at Kukminilbo (1988-1995), Kim went on to serve as a visiting research

4
~ fellow at the Korean Journalism Research Institute (1997-1999), arbitration commissioner at
\\/ the Press Arbitration Commission (2003-2009), deliberative commissioner at the Korea Broadcasting
Commission (2006-2007), and professor at the Department of Mass Communication, Inje

University (1999-2019).
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1I. Status and Policy Objectives of the Korea Communications Commission

Under the "Organizational System of the Korea Communications Commission and its Affiliations (Presidential Decree
No. 30897, enforced on Aug. 4, 2020), the Commission consists of one secretatiat, three bureaus, two director generals,

18 divisions (directors), two teams, and one affiliate organization. The detailed organization is as shown in [Figure 11-2].

One of the major amendments for 2020 is the addition of officers including one (Grade 7 civil servant) for the
operation of digital forensic equipment, four (two Grade 5, one Grade 6, one Grade 7 civil servants) others for the
communications dispute conciliation procedure, one (Grade 6 civil servatns) to support the overseas expansion of
broadcasting content, and five additional officers (one Grade 6, one Grade 7. three Grade 8 civil servants) to launch a
massive crackdown on illegal advertising information at the Broadcasting Communications Office, an affiliate
organization of the Korea Communications Commission. Moreover, the Commission newly established the Digital
Communication Team to strengthen communication with the people. Also, to increase efficiency, the Commission
decided to appoint a Deputy Director General, Director, or Technology Director who can be transferred between the
Commission and its affiliate organization, as the head of the Broadcasting and Communications Office, and reorganized
the affiliate organization’s management and operation personnel (two Grade 7 civil servants) to administration
personnel (two Grade 7 civil servants).

Moreover, the "Personal Information Protection Acts was revised to unify the personal information protection task,
which had previously been carried out separately by the Ministry of Interior and Safety, the Korea Communications
Commission, and the Personal Information Protection Commission, so that it becomes one of the function of the
Personal Information Protection Commission takes charge. Accordingly, relevant works by the Commission and 14
officers (one Grade 4, five Grade 5, six Grade 6, one Grade 7, one Grade 9 civil servants) who were responsible for the
job were transferred to the Personal Information Protection Commission. What was previously named Privacy

Protection and Ethics Division became Internet Consumer Policy Division. In order to better promote the broadcasting

[Figure 11-2] Organizational chart of the Commission

Secretary General
Policy Relations Team =
Digital Media Communications General Affairs
Team Division

Spokesperson

Mobile Distribution

Director General | Broadcasting Consumer Broadcasting | Investigation Bureau' |  Broadcasting
for Planning Policy Policy Infrastructure (Adjuct Director Communications
and Coordination Bureau Bureau Bureau of the Consumer Office
Policy Bureau)
Innovation Planning Broadcasting Policy Consumer Policy Broadcasting Infrastructure  Mobile Distribution Busan Branch Office
Division Planning Division Coordination Division Coordination Division Investigation Division Gwangu Branch Office
Administrative and Legal  Radio and Television Internet Consumer Broadcasting Advertisement Dagjeon Branch Office
Affairs Division Policy Division Policy Division Policy Division
International Cooperation  BroadcastingPromotion Telecommunications Programming and
Division Policy Division Market Investigation Evaluation Policy Division
Regional Media Policy Division Media Diversity Policy Division
Division Consumer Protection Broadcasting Market
Division Investigation Division
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2. Organization and Functions

and communications policy, the Commission brought in a spokesperson by raising the rank (Senior Executive Service)
of one officer (Grade 4 civil servant) and partly modified the job description of divisions under the Broadcasting Policy

Bureau and Broadcasting Infrastructure Bureau to ensure organizational effectiveness.

b. Responsible services of the Commission and Division of Duties

Pursuant to Article 11 of the "Act on the Establishment and Operation of Korea Communications Commission., the

following matters shall be duties under the juris.

1. Matters concerning policies on broadcasting advertising, policies on the evaluation of programming, planning for
broadcasting promotion, planning for broadcasting policies, policies on terrestrial broadcasting, and policies on

broadcasting channels

2. Matters concerning the overall control of research and planning, market surveys on broadcasting and
communications, protection of users of broadcasting and communications, promotion of the viewers’ rights and

interests and ethics relating to personal data protection
3. Matters concerning the management of frequencies used for broadcasting services
4. Other matters stipulated as the function of the Commission by this Act or other Acts

Pursuant to Article 12, the Commission shall deliberate on and resolve the following matter from duties under its

jurisdictions.
1. Matters concerning the basic plans for broadcasting and those on the communications regulations

2. Matters concerning the recommendation of the directors and appointment of auditors for the Korean

Broadcasting System
3. Matters concerning the appointment of the directors and auditors for the Foundation for Broadcasting Culture

4. Matters concerning the appointment of the chief executive officer, directors, and auditors for the Educational

Broadcasting System
5. Matters concerning the research and assessment of media diversity

6. Matters concerning the licensing and license renewal granted to terrestrial broadcasting business entities and

community radio broadcasting business entities

7. Matters concerning the approval for the program providing business entities using broadcasting channels for

general programming or specialized programming in news reporting

8. Matters concerning the licensing, license renewal, and permission for a change granted to satellite broadcasting
business entities, CATV, and CATV relay broadcasting business entities, and the enactment, amendment, and

repeal of the relevant statutes

9. Matters concerning the permission, revocation, and approval for broadcast advertising sales agencies according

to the TAct on Broadcasting Advertising Sales Agencies, etc.
10. Matters concerning the investigation into and restrictions on prohibited acts by broadcasting business entities

11. Matters concerning the investigation into and restrictions on prohibited acts by broadcast advertising sales
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II. Status and Policy Objectives of the Korea Communications Commission

agencies

12. Matters concerning the investigation into and restriction on prohibited acts by telecommunication business
entities

13. Matters concerning the mediation of disputes between and among broadcasting and telecommmunications

business entities or disputes between business entities and users, etc.
14. Matters concerning the mediation of disputes between the broadcast advertising sales agencies, etc.

15. Matters concerning the response to complaints from viewers as well as the protection of  the users of

broadcasting and communications
16. Matters concerning to the operation of the Community Media Foundation
17. Matters concerning the guarantee of universal watching and listening rights
18. Matters concerning the organization and operation of the Broadcast Review Committee
19. Matters concerning the restriction, etc. on the share of the audience of broadcasting business entities

20. Matters concerning the disciplinary measures pursuant to the deliberation and resolution by the Korea

Communications Standards Commission
21. Matters concerning the organization and operation of the Regional Broadcasting Development Committee
22. Matters concerning research on and assistance for broadcasting and communications regulations
23. Matters concerning international cooperation with respect to the broadcasting and communications regulations
24. Matters concerning the management of frequencies used for broadcasting services
25. Matters concerning the operation, programming, sales, etc. of broadcast programs and broadcast advertising

26. Matters concerning the organization, management, and operation of funds related to broadcasting and

communications

27. Matters concerning the enactment, amendment, and repeal the statutes concerned as well as the regulations of
the Commission

28. Matters concerning the Commission’s budget and budget planning
29. Matters on which the Commission has deliberated on and resolved

Each department of the Commission is responsible for the duties specified in [Table 11-2].

[Table I1-2] Duties of the Commission’s divisions

Departments Job Description

® Develop promotion plans for and coordinate Commission’s duties

® Manage the matters related to presentations outside the Commission regarding its
) ) works, support briefing

Spokesperson | Policy Relations Team i e
® Support media activities

® General management, inspection, and evaluation of policy communication

® Support public relations planning, etc. for each division

24 Korea Communications Commission Annual Report 2020



2. Organization and Functions

Departments Job Description
® Develop and implement the digital policy communication plan
Digital Media ® Plan and produce digital policy communication content
Spokesperson

Communication Team

Conduct a digital policy communication channel
Monitor and evaluate the Commission’s digital policy communication activities

Innovation and
Planning Division

Establish, coordinate, and adjust the major plans and policies

Responsible for the general management of the Commission, and the management
of its organization and personnel

Responsible for developing mid-term financial plans and budget organization,
allocation, and execution

Responsible for budget expenditure, distribution of administrative expenses, asset
management, and settlement of expenditures

Manage income and bonds

Manage the Commission and its affiliated organizations' policy tasks and governmental innovations
Develop, manage, and coordinate the master plan and business plan for promoting
information

Develop plans for, coordinate and control national emergency, security and disaster

Director management
General for ® Develop and implement plans for performance management and regulatory reform
Planning and ® Review and coordinate jurisdiction laws and administrative rules

Coordination

Administrative and
Legal Affairs Division

Appoint officers for the Korean Broadcasting System, the Korea Educational
Broadcasting System and the Foundation for Broadcast Culture

® File, review, and archive Commission’s meeting agendas

Operate the service and information center, develop and implement a comprehensive
plan for handling complaints

Responsible for the general management and coordination of works related to the
party and the National Assembly

International
Cooperation Division

Responsible for international cooperation policies such as inter-governmental
cooperation in broadcasting and communications regulations

Responsible for WTO, FTA, etc. negotiations on broadcasting and communications
Responsible for policies on international organizations in the field of broadcasting and
communications

Responsible for the matters related to concluding co-production international agreements

Broadcasting
Policy Bureau

Broadcasting Policy
Planning Division

Establish and implement public broadcasting policies

Establish and implement policies regarding the licence fees

Establish and implement policies to ensure the public interest of broadcasting
Enact and amend the laws relevant to broadcasting business entities under the
Commission’s jurisdiction

Radio and Television
Policy Division

Establish and implement terrestrial broadcasting policy

Establish and implement policies related to the licensing, license renewal, and
permission for a change of terrestrial broadcasting business entities

Manage and supervise KBS, EBS, FBC

Establish and implement policies related to broadcasting disasters and disaster broadcasting
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II. Status and Policy Objectives of the Korea Communications Commission

Departments

Job Description

Broadcasting
Policy Bureau

Broadcasting
Promotion Policy
Division

Responsible for the approval and reapproval of the general service program providers,
establish policies for the general service program providers

Responsible for broadcasting frequency, develop and implement plans for the efficient
use of frequency

Responsible for the approval, reapproval, permission for a change of new media such
as CATV broadcasting business entities, and obtaining consent for the enactment and
amendment of laws

Responsible for establishing policy on public interest and channels for disabled people,
and for the selection and recognition of such

Regional Media Policy
Division

Establish and implement the policies related to the development of regional
broadcasting

Establish and implement terrestrial DMB policy, manage its approval and reapproval
Monitor and manage Community Media Centers, establish media education policy
Establish and implement the policies for the promotion of viewer rights and interest

Consumer
Policy Bureau

Consumer Policy
Coordination Division

General management of broadcasting and communications user protection policy
Enact, amend, and analyze laws related to the broadcasting and communications user
protection

Manage telecommunications finances and the resolution of disputes

Internet Consumer
Policy Division

Establish information and communications network user protection policy, enact and amend
laws

Develop and distribute user identification method

Develop and adopt measures to prevent the transmission of illegal commercial
information, regulate and control illegal commercial information

Develop and adopt measures to promote cyber ethics

Establish industrial policy and location information promotion and protection policy
Responsible for the protection of youths in the information and communications
network

Establish policies to prevent the distribution of illegal and harmful information in the
information and communications network

Telecommunications
Market Investigation
Division

Improve systems to ensure a fair competition environment for the communications
market

Investigate and impose corrective actions against the violations of laws by communications
business operators

Anaylze communications market trend and conduct market monitoring

Consumer Protection
Division

Improve the communications service user protection system

Educate and promote the use of communications services and damage prevention
Conduct fact-finding investigation and take corrective action against
telecommunications business entities for undermining user interests

Broadcasting
Infrastructure
Bureau

Broadcasting
Infrastructure
Coordination Division

Develop and implement a system to ensure universal access rights, enact and amend laws
Establish and implement policies related to broadcasting language, support the
establishment of the broadcast review policy

Select and present awards for outstanding programs, develop the methods to use
them

Establish and support children and youth protection policy for broadcasting programs
Establish policies for the promotion and distribution of domestic OTT content, for
its overseas expansion, and domestic and foreign cooperation
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Departments Job Description

® Amend the laws and reform regulations related to broadcasting advertisement and
sponsorship

Broadcasting ® Responsible for the broadcasting advertisement sales agencies competition policy
Advertisement Policy | ® Provide broadcast advertising assistance for SMEs, establish and implement polices : 3
Division to promote public advertisement 5 2
© Monitor violations related to broadcasting advertisements and sponsorship EE
announcements -

Responsible for matters related to the enactment and amendment of production
outsourcing laws, establish and implement the relevant policies
Programming and | ® Develop the basic plan for broadcast evaluation, undertake the review, enact and amend
Evaluation Policy relavant laws

Division ® Announce the programming ratio of each program, establish and implement the
mid-to-long term broadcast programming policies
Conduct surveys of viewer assessment, establish and implement relevant policies

Broadcasting
Infrastructure
Bureau

a)
e}
E

Develop and implement the master plan on the diversity of opinions in broadcasting
Develop and implement the basic plan for the broadcasting market competition evaluation

Media Diversity Policy
Division

Investigate and determine the share of audience by broadcasting business entities

Develop and implement policies to assist those with limited access to broadcasting
such as those with disabilities

Investigate the illegal activities of operators and take the corrective measures S
Broadcasting Market | ® Regulatory reform to ensure fair competition in the broadcasting market
Investigation Division | ® Announce broadcasting business entities” asset status and conduct business analysis

SUOIIEDIUNWWOY) |

Responsible for directing broadcasting related dispute settlement

Monitor the mobile communications terminal devices market and develop investigation
plans

Responsible for imposing the emergency suspension order related to the use of mobiel
communication terminal device subsidies

Investigate and impose sanctions against any unfair practices of mobile communications
business operators and distributers under the Mobile Device Distribution Improvement
Act

Mobile
Distribution | Mobile Distribution
Investigation | Investigation Division

Bureau

[ ]
SUOIIEJIUNWIWOD) B3I0)

Manage personnel, awards, disciplinary actions, training, employment, and the
renumeration of the Commission and its affiliate organizations’s civil servants
Responsible for auditing the Commission and its affiliate organizations, investigate and
manage complaints and violation of laws

Assist commissioners, manage protocol and the security of the complex

343 JO S9AIIIBGO AdIOd PUE SnIeIs

General Affairs Division

Investigate and manage the programming ratio

Operate the advisory committee on domestic product recognition
Responsible for licensing the assistant terrestrial broadcasting station

Broadcasting and
Communications Office ® Conduct an investigation and impose administrative measures against illegal spam

Conduct inspection of information and communications service providers

Impose administrative fines
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II. Status and Policy Objectives of the Korea Communications Commission

c. Public Organizations and Related Organizations Under the Jurisdiction of the

Commission

Under the jurisdiction of the Commission, there are public organizations such as the Korea Broadcast Advertising

Corporation (KOBACO) and Community Media Foundation (CMF), and related organizations such as the Korean

Broadcasting System (KBS), Korea Educational Broadcasting System (EBS), and the Foundation for Broadcast Culture

(FBQ). Their legal basis and key functions are outlined in [Table 11-3, 4].

[Table I1-3] Public organizations under the jurisdiction of the Commission

Agency CEO Name Legal Basis

Key Functions

Korea Broadcast
Advertising Corporation| President Kim Giman

Article 24, "Act on Broadcast
Advertising Sales Agencies, etc..

Manage projects to promote broadcast
advertising sales agencies and the balanced

(KOBACO) development of broadcast advertising
C ity Medi
ommun! y, cdia . ) Article 90.2, Promote viewer rights and interest,
Foundation Chairman | Shin Taeseop N : ) I
(VP Broadcasting Acty encourage viewer participation

Note) The Community Media Foundation (CMF) has been designated as a public organization on Feb. 3, 2016

[Table I1-4] Related organizations

Agency CEO Name Legal Basis

Key Functions

Korean Broadcastin
s Yang Article 43, "Broadcasting

Broadcast home and abroad, promote

System President broadcasting culture, and manage relevant
Seungdong Acty ) ) ) )
(KBS) projects as the national key broadcasting service
Korea Educational Kim Article 7, "Korea Provide broadcasting content on education,
Broadcasting System | President Myeongiun Educational Broadcasting | knowledge, information, culture, and conduct
(EBS) yeongiung System Acty R&D related to educational broadcasting

Foundation for
Broadcast Culture Chairman  |Kim Sanggyun
(FBO)

Article 5, "Foundation for
Broadcast Culture Acty

Conduct research and offer academic projects to
advance and develop broadcasting culture

d. Budget Expenditure in 2020

The budget expenditure for 2020 is a total of KRW 255.3 billion. By budget, KRW 56.9 billion was allocated to the

general accounts, while KRW 198.4 billion went to the Broadcast Communications Development Fund. By area, KRW

68.1 billion was allocated to communications and KRW 187.2 billion to broadcasting (including culture and tourism). By

function, payroll accounts for KRW 22.3 billion, basic expenses were KRW 3.7 billion, and key services cost KRW 229.4

billion. The details are shown in [Table I1-5].

[Table I1-5] Budget expenditure of the Commission in 2020

(Unit : KRW 100 million)

Fluctuation
lassificati 2019(A 2020(B;
Classification 019(A) 020(B) @-A) %
Total expenditure <I+lI> 2,595 2,553 A4&2 A6
(Total=total expendlturel+fund management costs+internal (13,209) (13.630) (421) (32)
transaction+surplus funds)
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Fluctuation
Classification 2019(A 2020(B
() ® | an %
. General budget accounts 630 569 A61 N9.7 3®
II. Broadcast Communications Development Fund 1,965 1,984 19 1.0 3 i
(Total=e.xpend|ture+fund management costs+internal (125579) (13.109] (530] (4.2) - i
transaction+surplus funds £
By fund o Sub-total (@+®) 8,446 11,860 3,414 40.4 =
source ’ ® Korea Communications Commission 1,965 1,984 19 1.0
Expenditure
® Ministry of Science and ICT 6,481 9,876 3,395 52.4
@ Fund management costs 43 J7A 1 2.3 A
@ Internal transaction(Commission funds deposited) 3,500 10 A3,490 N99.7 E
@ Compensatory expenditure(Fund surplus operated) 590 1,195 605 102.5
O Communications 733 681 A52 A7.1
By area
O Broadcasting (culture and tourism) 1,862 1,872 10 0.5
O Payroll 256 223 A33 A12.9
[0 Basic expenses 42 37 A5 A11.9
O Key service expenses 2,297 2,294 A3 A0.1
By ©) Broa_dcastln_g |nfrastru§ture improvement and promotion 1,205 1137 A48 AB6 S
) of viewer rights and interests 2
function 5
@ Cregtmg a fair competition and secure information use 281 287 6 21 g
environment a
® Promoting media diversity and content competitiveness 732 753 21 2.9
@ Operational support for broadcasting and communications 79 117 38 48.1

e. Status of the Government Initiated Legislation in 2020

SUOIIEJIUNWIWOD) B3I0)
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The Commission submitted the following amendment proposals to the National Assembly (June, July, August,

October, and November 2020). Amendment proposals to the "Act on Broadcast Advertising Sales Agencies, etc.s to
build the basis to shorten the license validity period for broadcast advertising sales agencies; to the "Radio Waves Act.
and the "Act on Promotion of Information and Communications Network Utilization and Information Protection, etc.s
to rationalize the reporting system; to the "nternet Multimedia Broadcast Services Act) to establish a new regulation
that ensure the internet multimedia broadcast services businesses entities to submit information related to the violation

of prohibited acts; to the "Broadcasting Acts which includes the introduction of the system to consider the approval

of a license prior to confirmation, the establishment of a provision to require the extent of the KBS assistance for
transmission for EBS to be determined by the enforcement decree of the Act, and the improvement of the broadcasting
disputeresolution system to protect the public's access rights; to the Telecommunications Business Acty for the
introduction of consent resolution, etc.; to the "Act on Broadcast Advertising Sales Agencies, etc.) to alter the legal
grounds for disqualification of limited guardians; to the "Act on the Protection, Use, etc. of Location Information. ; and
to the "Broadcasting Act. to newly establish a legal basis for sponsorship, provide the guidance for sponsorship and the

announcement of sponsorship, and to fix the maximum limits of administrative fines for different types of violations.
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3. Key Policy Achievements in 2019

The Commission aimed to enhance broadcasting and communication media’s publicness to play their designated role
in forming a democratic public opinion and to create a trusted media environment by improving viewer’s rights. To do
so, the Commission set the policy direction to increase public trust by strengthening the fairness of broadcasting service
and public interests, to expand media access rights, to promote user rights and interests, to create a fair competition
environment for the broadcasting and communications business entities, to expand the foundation for the production
and distribution of high-quality Hallyu content, and to uphold the freedom of expression and better the response to
internet dysfunction. The Commussion launched the projects according to the policy directions. Major policy

achievements in 2019 are as follows.

a. Increase Public Trust by Strengthening the Broadcasting Service’s Impartiality and
Public Nature

Based on the policy proposal submitted by the Broadcasting Future Development Committee, the Commission
organized multiple discussions between standing commissioners to provide a written statement on improvement
measures on each policy task, including the governance structure of public broadcasting and autonomy in programming
and the production of broadcasting. We secured fairness in the license renewal and reapproval procedure for terrestrial,
general programming, and news reporting channels; monitored compliance with the license renewal and reapproval
requirements such as content investment and public accountability and improved the relevant systems; conducted
license renewal reviews for 36 terrestrial broadcasting business entities and 146 broadcasting stations. Also, we
organized a mid-to-long-term broadcasting system improvement group and held discussions to respond to the
changing broadcasting environment, strengthen the publicness of broadcasting, and achieve global competitiveness.
Efforts were made to enhance impartiality and the publicness of broadcasting by revising the comprehensive manual
that establishes the social disaster broadcasting standards and specific plans for fine dust disaster broadcasting. Those
efforts were based on enhancing the effectiveness of the mandatory programming of public advertising, hosting an
international conference for inter-Korean broadcasting exchange and undertaking projects for the production of

unification programs.

In addition, to use the most objective data possible and promote an efficient inter-Korean broadcasting and
communications exchange, we conducted a survey on the use of broadcasting and communications in North Korea. As

it was our first year of the project in 2019 we focused on surveying the field of broadcasting.

The Commission undertook the 2019 Innovative SMEs Broadcast Advertising Promotion Project’ to support
innovative SMEs with excellent technologies yet suffering from low awareness in the market and lack of marketing skills.
The 2019 Production Support Project to Increase Content Competition of Small and Medium Regional Broadcasting
was carried out to provide production assistance for contents aimed for overseas distribution and the excellent
programs of small and medium regional broadcasting business entities. Furthermore, we increased our efforts towards
promoting the small and medium regional broadcasting by supporting their participation in domestic and overseas
content markets and international pitching forums; supporting content reproduction; hosting an international forum for

the exchange and cooperation of regional broadcasting; offering customized training courses for regional broadcasting
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employees; offering an expert consulting service; and providing study abroad programs in broadcasting.

b. Expand Media Access Rights and Promote User Rights and Interests

The Commission expanded media education to improve user participation, understanding, and the use of media by
people of all stages of the human life cycle and of all class backgrounds. In November 2019, an additional Community
Media Center was built in Gyeonggi (Namyangju) to expand the media access rights of viewers and close the gap in

media use.

Also, we sought to improve people’s media competency by listening to the media education experts from

government agencies, academia, and education to develop the media education policy more efficiently. g

Moreover, in response to the changing media environment, the Commission promoted the participation of the public
by offering various media education programs, providing free broadcasting equipment and facilities at the Community
Media Centers, and increasing production support and programming for audience participation programs. We also
pushed forward system improvement by developing the plans to establish a dedicated organization for the protection

of viewer rights and interests, and issuing a "Guideline for Audience Participation Programs.. =8

In joint efforts with broadcasting business entities and the related ministries, the Commission officially launched the 2

) pue St

smart sign language service tailored to its users. By deciding on the partial draft amendment to the "Public Notice on

the Guarantee of Broadcasting Access for Disabled Persons, Including the Provision and Programming of Broadcasting

>oIUNWW

for Disabled Personsi, we were able to lay the foundation for the early development of smart sign language
broadcasting. Efforts were also made to improve media access rights for the vulnerable groups such as increasing the

distribution of TVs for the visually and hearing impaired from low-income backgrounds.

Under the vision of ‘Implementing People-Centered Communication Welfare’, the Commission prepared a

three-year comprehensive plan for user protection. Accordingly, we shifted our policy from business regulations to that

SUOIIEDIUNWWOY B3.0Y

of a user-centered one. To establish a user protection system for the intelligent information age, we introduced the

principles to follow to create a user-oriented intelligent information society and survey results of an intelligent
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information society user perception and held user protection conferences.

The Commission officially launched the communication dispute resolution system by establishing the
Communication Dispute Reception Center, and prepared measures to protect users in the event of communication
failures, such as a reduction of fees, amendment of related enforcement decrees and terms and conditions, and
distribution of user behavior guidelines. In joint efforts with businesses, consumer organizations, legal professions,
academic experts, etc,, we made substantive efforts in user protection and damage relief by developing the ‘Standards
of customized damage relief in broadband sectors” and offering customized communications services education and
related contents. We introduced the Onestop Switching System to resolve user damages caused by business operators’
defense against applications for the cancellation or omission of the cancellation and devised plans to improve the

exclusive contract system for collective buildings to streamline the cancellation procedure of the combined products.

By improving personal location information laws and systems, the Commission pursued policies to guarantee liability
and compensation for damages, designate a domestic agent, protect personal data for children under 14, improve entry

regulations, and support de-identification. We also conducted on-site consulting and training to promote
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self-regulation, raised awareness of personal data through customized education and campaigns, established a system
to foster experts by developing education and introducing a qualification system, and made efforts to strengthen

personal data and location information capabilities by operating ISMS-P, etc.

Furthermore, to establish close international cooperation, the Commission participated in multiple international
consultative bodies including the APEC SOM meetings, CoE 108, ICDPPC. We provided overall support in response to
the EU GDPR, from the GDPR consulting services to specialized training courses on GDPR. Also, to better resolve the
damages caused by the transfer of personal data outside the country, we applied to be certified under the APEC CBPR

program and conducted test reviews to promote its introduction into the country.

c. Create a Fair Competition Environment for the Broadcasting and Communications
Market

To implement the "Comprehensive measures to improve unfair practices in the outsourced production market for
broadcast programs., the Commission announced the "Guidelines on the outsourced broadcast program production

transaction., marking a turning point for fair outsourced production transactions.

In addition, we developed the "Guidelines for the prior consent for wired products sales outletss by collecting the
opinions of stakeholders including the Korea Mobile Distributors Association, Korea Mobile Store Association, and
National Mobile Communications Business Association to prevent the disruption of distribution order and damage to
users arising from the covert transactions and illegal business activities in the distribution network of the wired sector.
We also made efforts to establish a foundation for fair competition in the ICT ecosystem by establishing the detailed
standards for applying the "Standard for Economic Benefits) (notification), minimizing fraudulent sales of mobile

phones, and developing the "Guideline on the distribution of unbundling handset-mobile serviced terminal devices..

In addition, the Commission endeavored to resolve reverse discrimination between domestic and foreign business
operators through the ‘Internet Mutual Development Council’, which discusses regulatory policy improvement and
support measures in response to environmental changes, securing global fair competition, and achieving mutual
development and fair competition in the internet ecosystem and by developing the "Guidelines on Fair Internet
Network Terms of Usei. Moreover, we developed the "Guidelines for creating a mutually beneficial environment
between home shopping broadcasters and suppliers, to establish a fair trade order and promote mutual development
between home shopping broadcasters and suppliers. We also made efforts to create a win-win environment in
broadcasting and communications by conducting inspections on unfair acts in the broadcasting and communications
market sectors and strengthening the sanctions against them. For example, we conducted investigations on the
personal information infringement cases and the practice of restricting the cancellation of combined products. We
inspected false and exaggerated advertising and made system improvements, and investigated the violations of the

Mobile Device Distribution Improvement Act to impose sanctions against them.

The changes in the general service PPs, such as the increase in sales and viewership, gave rise to the need to address
both the asymmetric regulation and regulatory rationality. Thus, the Commission developed a system improvement
plan to unify the collection system of the Broadcasting Communications Development Fund contributions. Also, to

alleviate regulatory discrimination against terrestrial broadcasting, we decided to revise the notice of the "Collection
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and imposition of the Broadcasting Communications Fund contributionu in August 2019. By operating the ‘consultation
group for the improvement of the compulsory transmission system for general service PPS, we abolished the
mandatory transmission system after eight years of implementation. In addition, we proposed a partial amendment bill
to the Mnternet Multimedia Broadcast Services Acts to the National Assembly, newly establishing the regulations for
submitting the materials related to the investigation of the prohibited acts of internet multimedia broadcast services

providers.

d. Expand the Foundation for the Production and Distribution of High-quality Hallyu
Content

The Commission promoted the improvement of the broadcast advertising system to expand production resources.
We amended the "Enforcement Decree of the Broadcasting Acts to allow advertising during the intervals for terrestrial
broadcasting, the "Broadcasting Acts to enhance the transparency of sponsorship transactions, and the "Act on
Broadcast Advertising Sales Agencies, etc.a to improve the effectiveness of the license renewal system and establish

a hearing procedure in the review process. a8

To promote co-production and the exchange of broadcast programs, the Commission has signed the ‘International

) pue St

Broadcasting Co-Production Agreement’, with Vietnam, Thailand, and Indonesiaout of the ten ASEAN countries with a 2

relatively large market size and the potential to create a Hallyu ripple. We also made plans for forging new agreements

>oIUNWW

with Turkey and Canada. Moreover, we held the 2019 International Broadcasting Co-production Conference’ joined by
the governments, international organizations, and officials from domestic broadcasters and overseas broadcasters from
12 countries, including Turkey, India, Thailand, China, and New Zealand. We also held a ‘Symposium on the Future and
Cooperation Strategy of Korea-ASEAN Broadcasting Content’ to promote broadcast content exchange and
co-production between the ASEAN countries. To share information on the broadcasting contents market and policy of

each country and seek the future vision and policy direction of broadcasting contents, we held the founding ceremony

SUOIIEDIUNWWOY B3.0Y

of the ‘Working Group on Broadcasting Content Beyond Borders (BCBB)'. With an aim to lay the foundation for making
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ways toward overseas market of broadcasting content, the Commission researched and shared the relevant rules and

regulations of five countries including the U.S., India, Canada, Turekey and Hungary and also the characteristics of

broadcasting market and media service usage those nations have.

To respond to the expansion of OTT services and the full-scale market entry of global operators, the Commission
worked towards establishing an institutional foundation and supporting domestic businesses, such as listening to
opinions through OTT-business meetings and establishing OTT consortium and forums. Moreover, we organized and
operated the ‘Terrestrial UHD Inspection TF to revise the ‘UHD program criteria’, thus promoting new broadcasting and

communications services and streamlining systems.

In addition, the Commission tried to ensure that the regionality and impartiality of broadcasting are guaranteed in
the process of mergers and acquisitions between media companies. As the need to induce content investment
increased, the Commission improved market definition and analysis methods related to evaluating the broadcasting
market competition to secure impartiality in mergers and acquisitions between companies. We also made efforts to

revitalize broadcasting services competition and expand data openness by expanding the provision of statistics related
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to broadcasting through websites such as broadcasting statistics portals and broadcasting content value information

analysis systems, and disclosing spam and location information to the related organizations.

e. Strengthen the Freedom of Expression and Response to Internet Dysfunction

To increase the freedom of expression on the internet, we refined the temporary measures and cyber defamation
system. To spread proper internet usage and prevent cyber violence, we promoted internet education customized to
each stage of the life cycle and participatory campaigns, such as the opening ceremony and weekly operation of the
‘Beautiful Internet World'. Moreover, to create a safe smartphone environment for youth, we organized the ‘Citizen

Policy Participation Team'’ to prepare plans to improve the Cyber Security Zone with aims of expansion and distribution.

The Commission strengthened all cooperation systems with government agencies to block the distribution of illegal
and harmful information such as digital sexual crime videos and prepared the ‘Webhard Cartel Prevention Plan to Block
the Distribution of lllegal Pornography’. The Commission established a new provision to the "Telecommunications
Business Act that requires value-added telecommunications operators to take actions such as deleting and blocking
access for digital content on sex crimes and implementing a fast track system to delete and block digital content on sex
crimes. We also imposed administrative fines through intensive inspections such as regular inspections and on-site
inspections. Moreover, the Commission strengthened the blocking function against overseas websites to protect the
human rights of the victims of digital sex crimes and the rights of creators such as webtoon illustrators. Also, we
organized the ‘Internet Regulation Improvement Council’, to hold discussions on the technical measures, related laws

and systems, and user protection methods to prevent the distribution of illegal information.

In addition, to develop proper self-regulatory measures for disinformation, the Commission organized and operated
the ‘Expert Meeting on Disinformation’ to prepares and present the ‘suggestions for solving the problems of
disinformation’ for each area, such as platform operators, citizens, and the media, thus contributing to creating a safe

internet environment.

4. Major Policy Goals in 2020

The Commission set this year’s vision as, ‘Vibrant Broadcasting and Communications, Trusted Media’ to breathe in
vitality to the broadcasting and communications industry, build a trusted media, and respond to the dysfunctions of the

Al era preemptively.

We pushed forward with our projects under the three policy goals. First, to ‘build a vibrant broadcasting and
communications ecosystem’ by securing growth engines through regulatory innovation, strengthening Hallyu
broadcasting contents, and creating a fair competition environment in the broadcasting and communications market.
Second, to ‘create a trusted broadcasting environment’ by strengthening the public accountability of broadcasting,
expanding public participation, and reinforcing the reliability of disaster broadcasting. Third, to ‘enhance broadcasting
and communications users’ rights and interests' by proactively responding to illegal and harmful information,

strengthening user protection in the intelligent information society, and improving support for vulnerable groups.
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[Figure 11-3] Vision and policy objectives
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Chapter 1| Creating a Vibrant Broadcasting and Communications Ecosystem

Broadcasting and Communications

Policy Outcomes in 2020

Chapter 1 | Creating a Vibrant Broadcasting and
Communications Ecosystem
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1. Securing Growth Engines Through Regulatory Innovation

a. Improving broadcasting regulations

1) Developing a mid-to-long-term regulatory system improvement plan

The intensifying competition between media due to the growth of OTT services and the spread of global media

heightened the need to improve the broadcasting regulation and both broadcasting and communications system. To

suoledIu

respond to the changing media environment, strengthen the public service nature of broadcasting, and secure global
competitiveness, the Commission aimed to develop a mid-to-long-term policy plan by organizing a group of experts
in broadcasting, communications, media, and legal areas to form and operate the "Mid-to-long-term Broadcasting
System Improvement Group (hereinafter referred to as ‘Group’)s from April 2019. For the next ten months after the
formation, the Group organized 17 meetings, a discussion with the heads of broadcasting societies (Nov. 28, 2019), a
debate (Nov. 28, 2019) and a discussion (Feb. 5, 2020) with the academia, industry, and civic groups, and the public
policy proposal contest (from Nov. 29 to Dec. 31, 2019). Based on the opinions collected, the Group outlined the policy

proposal.

The Group submitted the proposal at the Commission’s plenary meeting on March 11 and proposed ‘to restore the
public service nature of media and promote user rights and interests in the era of convergence’ as the Commission’s
policy goal. They set Athe expansion of user rights by strengthening access rights, Arestructuring the broadcasting
regulation system and streamline the regulations, Acreating a fair competition environment, and promoting the
institutional acceptance of technology development, as the three policy directions and suggested two policy areas,

‘strengthening the public nature of broadcasting and restoring a healthy media ecosystem’ and ‘developing a
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future-oriented regulatory system to respond to the convergence of broadcasting, communications, and internet’,
followed by ten tasks in two policy areas.

First, the six tasks to ‘strengthen the public nature of broadcasting and restore a healthy media ecosystem’ are:
Areform private and public broadcasting systems, Asecure the public service nature of public broadcasting, Aset and
diversify the status of broadcasting resources, Astrengthen viewer rights and interests, Aexpand the foundation

forrealizing regional identity, A implement universal services and streamline the network operation. Second, four tasks

Korea Communications Commission Annual Report 2020 39



II. Broadcasting and Communications Policy Outcomes in 2020

to ‘develop a future-oriented regulatory system to respond to the convergence of broadcasting, communications, and
internet’ are: Arefine the broadcasting and communications regulation system, Aredefine the concept of broadcasting,
Aestablish plans for new services such as OTT, Acome up with ways to promote the future-oriented broadcasting and

communications convergence services.

After its submission, the Commission decided to divide the tasks into short and long-term tasks depending on the
urgency and need for further discussions. In the short term, we will closely focus on improving individual regulations in
advertising, programming, and technology, developing regional broadcasting, and strengthening the user rights and
interests in line with the business plan of 2020. As for the tasks requiring public deliberation across the social settings
and discussions within the Commission, such as strengthening the public nature of broadcasting and building an
integrated regulatory system for broadcasting and communications, we will continue to collect opinions and conduct
relevant policy research.

The Chairman found the policy proposal meaningful in that it outlined the mid-to-long term media policy vision and
suggested the direction for system improvement to respond to the rapidly changing media environment as seen
through the convergence of broadcasting communications, and internet, the fading public service nature of
broadcasting, and the accelerated growth of global media. As the proposal presented a conceptual framework and
pointed the direction for the future-oriented media system improvement, the Chairman expressed hope to see it pump
the prime for heated discussions in the future. Moreover, the Chairman asserted that the Commission would continue
to push forward with policy priorities from the user’s perspective, such as creating a healthy media ecosystem while
maintaining media’s public service nature.

[Figure Il1-1] Mid-to-long-term broadcasting system improvement goals and major policy directions

(Goal) Restoring the public service nature of media and promoting user rights and interests in the era of convergence

Create an open media and policy environment

A
I

Expand user rights
by strengthening
access rights 4%

Three Policy Directions

Expand user rights by strengthening
access rights

Era of Convergence

02 Restructure the broadcasting regulation ‘ Restore the publicsenvice | @
system andstreamline the regulations e ratrecf medaand j

(Create a fair competition
environment and promote
the institutional acceptance
of technology
development

and interests

Create a fair competition environment
03 | and promote the institutional acceptance
of technology development

Ensure that foreign and domestic services
are sublected to the same regulation, strive
10 achieve technology neutrality

Redefine the values of
public and private sectors

The advent of OTT in the era of convergence of the internet and mobile blurred the boundary between broadcasting
and communications and intensified competition between the services, thereby making it increasingly difficult for
broadcasting to maintain its fidelity to pluralistic values, public service, and public interest. To respond to the

convergence erg, the need for the minimum regulation of audiovisual media services and the improvement of the legal

40 Korea Communications Commission Annual Report 2020



Chapter 1| Creating a Vibrant Broadcasting and Communications Ecosystem

system for the promotion of the digital media industry was raised. Moreover, as the values and responsibilities of the

public and private sectors became vague, it has been difficult to achieve both public values and industrial innovation.

Thus, it was found that we needed to differentiate the public and private sectors by their ownership structure and 5
financing methods to create new visions, core values, and policy goals for each area. Therefore, to develop the plans for 5
an integrated legislation for broadcasting and communications, the Commission organized and managed a research

team (May-December), collected the opinions of the academia and stakeholders (Cyber Communication Society (June

12), held the Korea OTT Forum (July 23)), and conducted research on foreign and domestic legal systems, and developed
the plans for the drafting of the bill of the "Audiovisual Media Service Act(tentative) in December, to be put forward

in the future.

A
o

[Figure lI-2] Collecting opinions on the broadcasting and communications legislation

Discussion to gather opinion (Feb. 5) Korea OTT Forum seminar (July 23)
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Furthermore, the need to clarify the role of public broadcasting media to promote the public interest of broadcasting,
redefine the rationale behind financial assistance, and secure public resources (e.g, license fees, funds) was raised. Thus
the Commission divided terrestrial broadcasting, the core of the free universal service, into public and private and

defined the scope of public (including semi-public) broadcasting and separated the responsibilities (basic and special)

UOISSIWLWOD) SUOIIEDIUNWIWOD) BII0N
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and evaluation systems so that each business entity can have efficient regulations and support based on its
characteristics. Currently, regulatory improvement is underway in public and semi-public broadcasting towards the
ex-ante structural regulation (e.g, entry and ownership regulations), while improvements are being made in private
broadcasting towards ex-post behavioral regulations (e.g, deliveration of broadcasting content, prohibited acts) to
improve its autonomy and boost its competitiveness. Looking forward, the Commission plans to improve the overall
financial structure of broadcasting to maintain its public value and support the development of the industry. Our initial

project would be to improve the license fee system to better explain the rationale for and increase the transparency of
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the use and determination of license fees and strengthen the role of public broadcasting. Next, we plan to clarify the
scope of public broadcasting and develop a system based on the ‘agreement’ with the government in carrying out public

duties to replace the license renewal review system.
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2) Improving the sponsorship system

The Commission prepared a bill to partially amend the "Broadcasting Actu, including a new legal basis for sponsorship
and the permissible range of sponsorship and sponsorship announcement. It was decided at the 52nd State Council
Meeting on October 20, 2020, and submitted to the National Assembly on October 23.

While the current "Broadcasting Actu stipulates the basis and method of sponsorship announcement, it does not
specify ‘sponsorship’ itself, which makes it somewhat challenging to control unfair acts related to sponsorship and

sponsorships that may undermine the fairness of broadcasting.

The bill includes legal measures to increase the transparency of sponsorship to ensure that it can be used soundly

as a broadcasting production resource. The main contents are as follows.

First, to increase the transparency of sponsorship transactions and prevent those that may undermine the fairness
of broadcasting, the Commission inserted a new provision to define ‘sponsorship’ as the ‘provision of expenses, goods,
services, personnel, or places that are needed directly or indirectly for the production of a broadcast program or the

events and campaigns of public interest’.

Second, the bill aims to establish standards such as the permissible range and compliance obligations of sponsorship
to ensure the fairness of broadcasting and that a broadcasting business entity, etc., does not receive inappropriate
sponsorship. It seeks to prohibit sponsorship from organizations representing political parties or other political interests
which can affect the fairness of broadcasting and sponsorship for the production of programs on current affairs, news
reporting, commentary, and current affairs debate. New provisions were also added to prohibit any unfair acts related
to sponsorship, such as producing a broadcast program that recommends purchasing the products and services sold
by the sponsor or receiving compensation for the rebroadcasting of a sponsored program. These efforts aim to ensure
the fairness of broadcasting programs by establishing rules and regulations on the permissible range of sponsorship and

terms of obedience that shall ban the inappropriate sponsorships.

Third, to prevent viewer deception by disclosing sponsored content to viewers, the ‘mandatory announcement of
sponsorship’ was added to require sponsorship disclosure in broadcast programs that discuss the efficacy or effects of
the products or services sold by the sponsor. The bill also prohibits sponsorship announcement in the case of receiving
sponsorship of products prescribed by the Presidential Decrees, such as the items prohibited for broadcast advertising
according to the relevant laws, and requires the Commission to announce detailed standards such as the time,

frequency, and method of sponsorship announcement.

Fourth, due to the need to manage and supervise sponsorship, the bill seeks to require broadcasting business entities
over a specific size prescribed by the Presidential Decree to store materials on sponsorship for no more than five years.
The Commission may request the submission of such material to investigate the violation of sponsorship regulations,
and broadcasting business entities must comply with the request. The bill will help build the foundation to monitor

sponsorship closely and to manage and supervise them to prevent any unfair acts.

We expect the bill to increase the transparency of sponsorship while prohibiting unfair sponsorship, prevent viewers
from being deceived by linked programming, etc., and ensure that sponsorship is used as a sound financial resources

for production.
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[Table IlI-1] Partial amendment bill to the "Broadcasting Act

Main Content

® Legal basis for sponsorship

® Prohibits sponsorship by political parties and organizations / of current affairs and news reporting programs

® Mandatory sponsorship announcement required when discussing the efficacy or effect of the sponsor’s product or service
® Requirement to store and submit sponsorship materials 58

3) Improving the broadcast advertising sales system

The Commission’s proposed bill for the "Enforcement Decree of the Act on Broadcast Advertising Sales Agencies,
etc.s was decided at the 28" State Council Meeting in June 2020, It specified the method of and materials for g

submission by broadcast advertising sales agencies on the violations of prohibited acts.

The bill was proposed as a follow-up measure of the regulation on the submission of materials related to the
prohibited acts, which was newly added in the amendment of the "Act on Broadcast Advertising Sales Agencies, etc.
on December 10, 2019. The bill was drafted to specify the method of and materials for submission to prevent arbitrary

submission requests made by administrative agencies and to create a fair competition environment for the broadcast

advertising market by investigating the prohibited acts effectively.

The bill for the "Enforcement Decree of the Act on Broadcast Advertising Sales Agencies, etc.J, decided at the State

Council Meeting, took effect on June 11, 2020.

SUOIIEDIUNWWOD) |

The amendment added Article 10.2 (Submission of materials) to determine the method of and materials for

submission which are essential for investigating the facts related to the prohibited acts as mandated by law and

establish the grounds for imposing administrative fines for refusing to submit materials. The main contents of the

amendment are as follows.

[Table 1I-2] Main contents of the amendment to the "Enforcement Decree of the Act on Broadcasting Advertising
Sales Agency, etc.

SaAn2alqo Ad1jod pu

O Method of and materials for submission related to the investigation on prohibited acts (Article 10.2, newly inserted)

® (Materials for submission) Books and documents related to business and management, computerized data, audio
recording, video materials, etc. (Article 10.2, Paragraph 1)

® (Method of requesting material submission) Notify in writing the case name and number related to the prohibited
acts, the reason for the request, the person to submit the materials, materials for submission, deadline, location,
method, and whether to return the submitted materials (Article 10.2, Paragraph 2)

® Submission deadline (Article 10.2, Paragraph 3), submission extension (Article 10.2, Paragraph 4)

® Imposition of administrative fines for refusing to submit materials related to prohibited acts (attached table 4)
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4) Specifying the amount of administrative fines under the Broadcasting Act

In April 2020, the Commission prepared the amendment bill to the "Broadcasting Acts to improve the rationale
behind the imposition of administrative fines according to the content and nature of the violation of the Act. Under the
current "Broadcasting Acty, the maximum amount of fines (KRW 30 million) is applied to 69 violations of the Act. In
the "Enforcement Decree of the Broadcasting Actu, a standard amount of KRW 3million to 20million are divided

between each violation.
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For this reason, it has been pointed out that A it is challenging to accept the validity of the fines as having been
imposed according to the content and nature of the violation because the law does not specify, and that A the
maximum amount of fines exceeds the standard amount under the Enforcement Decree of the Act considerably,

resulting in an unreasonable difference between the regulation and the actual amount of fines imposed.

Therefore, the Commission prepared the bill to divide the maximum amount of fines of KRW 30million in the current
Act into four stages of KRW 10 million, KRW 15 million, KRW 20 million, and KRW 30 million depending on the content
and nature of the violation.

The bill has been submitted to the National Assembly after the notice of bills, hearing from stakeholders, and being
reviewed at the Ministry of Government Legislation. The amendment of the Act overhauls the existing system that used
to apply the same maximum amount of fines to all violations for 20 years since the enactment of the integrated
"Broadcasting Acts in 2000. We expect that it will improve the rationale behind the imposition of administrative fines

according to the "Broadcasting Acty and enhance public trust in the Commission’s law enforcement practice.

[Table 11I-3] Comparison between the standard amount under the current "Enforcement Decree of the Broadcasting
Acts and the maximum amount under the "Broadcasting Act

<Standard amount in the current <Maximum amount in the Amended
"Enforcement Decree of the Broadcasting Acts> "Broadcasting Acts>
@ KRW 15 million, 20 million - @® KRW 30 million, unchanged

@ KRW 10 million - @ KRW 20 million
® KRW 7 million - ® KRW 15 million
@ KRW 3 million, 5 million - @ KRW 1 million

b. Future-oriented system reform

The public service nature of broadcasting is fading in the competitive environment of broadcasting, communications,
and internet convergence, and the demand for active media use and policy participation is increasing due to the spread
of participatory media. As the existing media were up against an infinite competition with new services and foreign
businesses, the issue of old regulations was raised. Also, it was pointed out that we need the minimum regulatory
principles to ensure fair competition and the protection of users by refining the regulatory system that encompasses
services such as OTT that blur the distinction between broadcasting and communications services. To respond to the
fast-changing media environment, the Commission developed plans for future-oriented system reform to regulate and
promote media as a whole, including new convergence services, and strengthen broadcasting’s role and function of

pursuing public interest.

First, in the face of the broadcasting and communications convergence environment, the Commission aimed to
promote the digital media industry by developing plans for the new, mid-to-long-term regulatory system under the
‘principle of the same regulation for the same service’, to apply the minimum regulation principle for new convergence
services and define media from a user-centered perspective. While the EU and other major countries have switched to
a horizontal regulatory system, the vertical system was still in place in Korea, raising issues of regulatory imbalance
between those providing the same services. For this reason, the Commission introduced plans to adopt the new

regulatory system which divides content, platform, and network into tiers to meet the @ principle of the same
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regulation for the same service, @ aim of the regulation such as ensuring public interest and user protection, @ size and

impact of businesses.

Next, taking into account the spread of internet video services and technology advancement, it was found that
instead of expanding the concept of broadcasting in the "Broadcasting Acti, we needed to reset the scope of
broadcasting. As a result, the Commission formulated plans to shift the idea of ‘broadcasting to that of service-oriented
and introduce a new concept (“audiovisual media service”, tentative) that expresses media characteristics relevant in
the convergence environment. Furthermore, the Commission sought to lay the foundation for broadcasting and
communications to achieve mutual growth. To this end, the Commission planned to innovate old regulations ill-fitting
in the media convergence environment and implement a future-oriented system while enhancing content
competitiveness, the core of global media competitiveness, and creating a fair competition environment. We plan to -
introduce the definition of the ‘audiovisual media services, which includes internet video services, in the law and
establish an appropriate regulatory system for the media convergence environment by tearing down the regulations of
the analog age. Also, to push forward a future-oriented regulatory system, the Commission will actively engage in the
hearing of stakeholders and National Assembly presentations to support the legislation of the system improvement

plan.

c. Taking into account environmental changes when implementing policies

Since formulating the "Policy plans to introduce terrestrial UHD broadcastings in 2015, little action was taken to
promote the policy due to the worsening of the terrestrial broadcasting business entities’ management conditions and
immature market conditions of foreign UHD broadcasting. Thus, the Commission analyzed the foreign and domestic
broadcasting and communications environment and industrial and technological conditions that have changed since :
establishing the terrestrial UHD policy in 2015. Taking the analysis into consideration, we developed plans to promote :
terrestrial UHD, such as completing the nationwide network establishment, determining a realistic mandatory ,
programming ratio, and supporting the retransmission to paid broadcasting platforms, etc. To this end, we organized a ¥
policy task force composed of terrestrial broadcasting business entities (such as KBS:MBC-SBS), research institutions
(KISDI, ETRI), with Commissioner Heo Uk as the head, and hosted the kick-off meeting on March 6. The group was
organized in response to the requests from the National Assembly and broadcasting business entities to review the

policy of 2015 by taking into account the stagnant growth of the broadcasting market and foreign UHD conditions.
The group inspected the progress of major policy tasks based on the UHD policy performance analysis. They held
wide-ranging discussions on the possibility of securing financial resources for the use and promotion of the UHD ATSCD

3.0 technology and improving the reception environment. Moreover, in collaboration with the Ministry of Science and
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ICT, the Commission participated in the next-generation convergence broadcasting demonstration of the terrestrial

UHD broadcasting standard (ATSC 3.0) (August) and workshops for discussion (November), and included the results
from the hearing of stakeholders such as regional broadcasting business entities, home appliance companies, and

mobile communications business operators to the policy plan to promote terrestrial UHD.

1) ATSC(Advanced Television Systems Committee): A private organization for developing broadcast standards in the US
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[Figure Il1-3] Major activities related to the preparation of policy plans to promote terrestrial UHD

Policy task force to promote Next-generation convergence The Commission and the Ministry of
terrestrial UHD broadcasting demonstration Science and ICT's joint workshop

After organizing the group, the Commission held hearings for the related ministries and stakeholders such as
broadcasting business entities, mobile communications business operators, and home appliance companies to present
the "Policy plan on the promotion of terrestrial UHD broadcasting: on December 9. This policy plan was developed from
the performance evaluation of the "Policy plans to introduce terrestrial UHD broadcasting, in 2015 to reflect the new
changes in the industry, technology, and policy conditions and prospects. The new policy plan includes the ways to
Aconstruct a national network of UHD, Aimprove viewers™ access to UHD, Aexpand the content supply of UHD,
Aintroduce innovative UHD services such as multi-channel, mobile, and broadcasting and communications

convergence services, Aimprove legislation and expand investment resources.

The main contents of the new policy plan are as follows. The first plan is to expand the terrestrial UHD broadcasting
network currently established in the Seoul capital area and metropolitan cities to Si and Gun by 2023. Compared to the
2015 plan (2020-2021), the completion date has been deferred by up to two years (2021-2023) in the current plan to

account for the financial difficulties of regional broadcasting business

entities and resolve the regional differences in access rights. Next is to improve viewers access to UHD by supporting

technology development and distribution, and negotiations and public relations among

businesses to allow viewers to watch terrestrial UHD content conveniently by receiving a direct reception through
public viewing facilities and set-top boxes, as well as through paid broadcasting The minimum ratio of mandatory UHD
content programming to expand the supply of content has been adjusted? to meet the national network construction
schedule to 20%in 2020-2022, 25% in 2023, 35%in 2024, and 50% in 2025-2026. The minimum ratio after 2027 will
be determined at the future policy review (in 2023), considering the content production conditions, status, and

prospects at the time.

Since the terrestrial UHD broadcasting standard technology (ATSC 3.0) can provide various innovative services, we
plan to expand support in related policies. From 2021, when a terrestrial broadcasting business entity intends to provide
innovative and multi-channel services (additional channels) to pursue public interest, we plan to permit pilot
broadcasting through a streamlined procedure followed by a revision of laws needed to grant legal permission to
broadcast. In the future, by collaborating with the government, broadcasting business entities, and research institutes,

the Commission will develop concrete plans to develop UHD innovative services and propose policy plans to improve

2) For regional broadcasting business entities, the mandatory programming ratio is 5% lower than that of broadcasting business entities in the central
region, taking into account their own programming obligations, etc.
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asymmetric regulations in advertising and programming to build a UHD network and expand financial resources for

high-quality content production.

The Commission will review the implementation of this policy jointly with the Ministry of Science and ICT. In
particular, obligations such as broadcasting network construction and investment in facilities and content will be
established as requirements in the licensing and license renewal of terrestrial broadcasting business entities. After the
completion of the nationwide network construction in 2023, we will review the achievements and limitations of the
policy plan and make adjustments and corrections where necessary. Through this policy plan, we hope to see Korean
broadcasting business entities strengthen their content production capabilities as it will help them ensure viewer’s

rights to enjoy high-quality content and actively respond to the global media competition.

[Table 1lI-4] Main contents of the policy plan to promote terrestrial UHD

® Gradually expand UHD broadcasting networks to Si and Gun from 2021 to 2023

® Make UHD content programming mandatory, 25% in 2023, 35% in 2024, and 50% in 2025

® Provide support for viewers to watch terrestrial UHD broadcasting conveniently through various receiving facilities

® Expand multi-channel/mobile/broadcasting and communications convergence services using UHD broadcasting frequency
and standard technology

® Provide support for next-generation broadcasting transitions including UHD by improving the related laws and regulations
and expanding investment

2. Increasing Hallyu content competitiveness

a. Enhancing broadcasting content production competency

1) Strengthening support and the inspection of broadcasting content production

The Commission provided subsidies to excellent programs with high distribution potential to strengthen program
competitiveness, increased participation in overseas content markets to discover and expand infrastructure, and

offered customized training courses to enhance broadcasting content production capabilities.

To promote the production of unique and high-quality content, the key success strategy in the ‘Media Big Bang, the
Commission strengthened policy support and inspection. In particular, we increased our production subsidies to EBS
(KRW 28.3 billion), regional broadcasting (KRW 4 billion), community radio (KRW 200 million), and unification programs
(KRW 340 million) to enhance cultural diversity and public interest in broadcasting, which form the basis of its content

competitiveness.
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To strengthen the content competitiveness of community radio broadcasting business entities, the Commission

provided production subsidies to 21 programs in 2020. The ‘Project to Promote Community Radio Broadcasting
Content Competitiveness (KRW 200 million), aims to support the production of broadcast programs, mainly
community-based programs such as those pursuing the public interest, by reviewing the proposal of the production

devised by community radio broadcasting business entities,3 We divided the theme of the programs into two

3) Seven community radio broadcasting business entities: Mapo, Gwanak, Seongnam, Gwangju, Seongseo, Geumgang, and Yeongju.
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categories. In the public interest realm, 16 programs were selected, including the ‘Youth Project on Expanding Gender
Equality Culture’ and ‘Local Community Media Growing Together’. Under the free theme, five programs were chosen,
including ‘Grandma Chef’. Other programs with social impact were selected such as ‘Talking About Disaster After a
Disaster’, which reflects the recent situation of COVID-19, and those dealing with the climate crisis and gender equality.
We aimed to enhance the public interest of community radio broadcasting by supporting programs that contain the
voices of vulnerable groups in the region, such as women from multicultural families, migrants, out-of-school youth, and
the elderly. We plan to carry out two evaluations per year (intermediate and final evaluations) regarding the production

assistance, and reflect the evaluation results in the future selection of programs to receive subsidies.

[Table 1lI-5] Programs selected for the 2020 Project to Promote Community Radio Broadcasting Content Competitiveness

Public Interest Theme Free Theme
Classification Total
Full-length Short-length Series Full-length Short-length Series
Business Entity 4 3 5 1 - 3 7*
Program 5 4 7 2 - 3 21
Subsidy
(RW 1000 47,100 18,870 71,480 14,090 36,460 188,000

* Excluding business entities that submitted multiple applications to more than one area

To stimulate content investment, the Commission conducted a thorough check to ensure that terrestrial and general
service PPs comply with the conditions for license renewal and reapproval (approximately KRW 900 billion). We also
diversified content distribution channels and production capabilities by expanding participation in overseas content
markets and offering new media education. We paved the way for new markets by supporting the overseas expansion
of small and medium-sized broadcasting business entities and producers with poor overseas networks.4) Also, during
budget allocation, we divided small and medium-sized broadcasting business entities into groups by genre such as
drama, entertainment, animation, education and documentary to provide matching opportunities with major overseas
buyers and prepare program promotion sessions. In cooperation with the related ministries, the Commission plans to
actively support unique and high-quality broadcasting content production, the core of Hallyu, and OTT operator’s

production and overseas expansion.

2) Production support for unification broadcasting programs

The Commission provided subsidies for the production of unification-related broadcasting programs to establish a
foundation to promote inter-Korean broadcasting and communications exchange and cooperation by raising the public
awareness of unification and improving people’s understanding of North Korea. We began providing subsidies to TV
broadcast programs since 2015, and radio was added in 2019. We now support unification-related broadcast programs

in two areas, TV and radio.

For TV programs, an announcement was made through the Nara Marketplace of the Public Procurement Service to

ensure the fair selection of broadcasting business entities for production support. The pre-announcement and first

4) The export volume of small and medium-sized businesses (USD $3.7 million) excluding the four terrestrial broadcasting companies (KBS, MBC, SBS,
EBS), four general service PPs (TV Shipbuilding, JTBC, Channel A, MBN), and CJ ENM, accounts for about 1.3% of the total export volume (USD $285.58
million).
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announcement were made from March 11 to March 31. As a result, JTBC was selected, and each episode of the ‘Special

sydeto ui

020y Adijod

Documentary on the 70 Years of the Korean War and 30 Years of German Unification 30&70” were aired on October 19
and 26, respectively. In '30&70’, four millennials conduct interviews with the older generations to demonstrate their

diverging views on unification from different perspectives. The program was selected as a 2020 Good Program of the

uawysidw
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Month’ by the Korea Communications Standards Commission. The reviewers praised the fact that the millennials, who

seemed to be uncomfortable with the word unification, conveyed the importance of unification in a realistic way by each

pajuasald s

going their own way to discover the vision for unification.

[Figure IlI-4] The TV broadcast program on unification that received the production subsidy in 2020
JTBC 30&70 Part 1
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For radio programs, we aimed to promote the production of unification-related radio broadcasting programs by small

business owners. The announcement was made through the KISDI website and Nara Marketplace of the Public

UOISSIWLWOD) SUOIIEDIUNWIWOD) BII0N
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Procurement Service from March 2 to April 10, including the pre-announcement period. As a result, Compass
Communication was selected to produce a special radio program, ‘South and North Korean Language Exploration’ with
presenters Heo Gyeonghwan and Kim Ara, which was aired through Chuncheon MBC and Gwangju MBC, from
September 14 to 18 and on October 2, respectively. The ten radio dramas supported by the Commission were produced
as short dramas on the love affairs of men and women, from dating to giving birth, in South and North Korea. Not only
were they aired on terrestrial broadcasting but they were also available on the Ullim Channel of the BTN Buddhist

Television Network (web) and Naver audio clips, thereby contributing to the promotion of radio production on
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unification.

b. Promoting broadcasting content distribution

1) International Broadcasting Co-production Conference

The Commission holds the ‘International Broadcasting Co-production Conference’ every year to strengthen the
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co-production exchange between countries and promote the overseas expansion of domestic broadcasting content,
thus solidifying Korea's status as a broadcasting content powerhouse, Held in November 2020 under the theme of ‘New

Connection, New Story’, the conference was held online this year due to COVID-19.

Prior to the keynote speech, the ‘Excellent Overseas Broadcasting Co-production Awards' were presented to three
programs to promote the overseas co-production of broadcasting contents and stimulate the creativity of broadcasting
business entities and producers. MBC's ‘Documentary Bear' was awarded the Grand Prize, KBS ‘Hockey Dream, Toward

the Miraculous First Win' the Best Excellence Award, and XrisP’s ‘Rollercoaster Boy, Nori’ the Excellence Award.

The conference began with the keynote speech by Ed Barton, Senior Principal Analyst at OMDIA, the global research
and consulting firm in the field of telecommunications, media, and technology in the UK, and MBC President Park
Seongje. Next, Turkey, the country of honor presented a special session, followed by other sessions on the role of the
joint network for broadcasting cooperation, the leap towards OTT new normal media, and the prospects and challenges

of broadcasting co-production in the online era.

In particular, a special sessions for the guest-country of honor was organized in which Turkey presented the current
broadcasting environment in the country, examples of international broadcasting co-production, and revealed the
secret to the Turkish broadcasting programs’ popularity. President Ebubekir Sahin of the Radio and Television Supreme
Council in Turkey expressed his hope for content exchange with Korea as he said that he will do his best to cooperate

with and support the co-productions of movies and TV series.

Next, KBS and the Asia & Pacific Broadcasting Union (ABU) shared the outcomes and development directions of their
co-production program currently underway. Presentations and discussions on OTT platform strategies such as wavve
and KOCOWA, and content productions continued. Also, in-depth discussions took place among experts from various

fields on the ways to promote the co-production of broadcasting between countries in the online era.

We hope that the ‘International Broadcasting Co-production Conference’ will continue to provide practical matching
opportunities between domestic and foreign business entities and become a major step to promote and sell Hallyu

broadcasting content.

[Figure IlI-5] International Broadcasting Co-production Conference
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New Connection, New Story
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2) ‘MIPCOM 2020’ Country of Honor Showcase

The Commission presented Korea's Country of Honor showcase at the ‘MIPCOM (Marché International des
Programmes de Communication) 2020, the world’s largest broadcasting content video market, held on October 12,
2020. MIPCOM selects one Country of Honor, the ‘country of the year’, to highlight its content, success stories, and
notable programs. Korea participated in MIPCOM as the Country of Honor to provide an opportunity to spread and allow

Hallyu to leap beyond Asia to the Americas and Europe and to the Middle East and Latin America. 23

Initially, the Commission prepared the Country of Honor showcase for the broadcasting content market ‘MIPTV,,
which was scheduled to be held in Cannes, France at the end of March 2020. However, as the event was canceled due
to COVID-19, the Commission participated in MIPCOM instead. This year, for the first time in MIPCOM’s history, the
Country of Honor showcase was presented online due to COVID-19, thus greatly reducing the time and cost required 4

for participation and we were able to showcase high-quality Korean content to a larger audience who joined us online.

The theme of the showcase was ‘Korea, Story Connects Us’, and we prepared a variety of programs to show the world
how attractive Korean broadcasting content can be. The showcase consisted of the Country of Honor conference in
which we introduced our broadcasting content, organized one-on-one online network program for participating

companies, and promoted the Korea page on the website and our magazine.

The Country of Honor conference can be largely divided into four parts. In Conference 1, we began with ‘Fresh TV 2
KOREA' to introduce popular and innovative Korean broadcasting contents. We had a producer introduce entertainment :
programs such as ‘The Masked Singer’ and ‘| Can See Your Voice', and dramas such as ‘Good Doctor’ and ‘SKY Castle’ and
explain the reason behind their widespread popularity overseas. In Conference 2, the President of ‘wavve’ OTT services
and others introduced Korea broadcasting content’s success strategy in the new media era. In Conference 3, a
well-structured lecture was prepared for global broadcasting video experts in which we introduced the examples of

international collaboration on broadcasting content in the global era.

Moreover, for small and medium-sized broadcasting business entities and production companies in Korea that have —
had difficulty communicating with foreign companies, the Commission prepared a contactless (online) network 5
program. We organized online business meetings for 25 companies in Seoul and foreign distributors, and each Korean
company participated in more than six meetings. Moreover, the Commission supported each participating company
with an ‘online booth’ to help experts worldwide find Korean companies, major video trailers, and the intention behind

the works.

To draw the participants’ attention, the Commission prepared a ‘Korea only’ page on the MIPCOM official website to
provide a comprehensive guide to our Country of Honor showcase and Korean companies. We promoted the excellence
of Korea's content by introducing the magazine, ‘Focus on Korea', which covers Korean content in detail and distributing
promotional videos on the MIPCOM's official SNS.
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At MIPCOM, the Commission maximized the promotion of Korean content in cooperation with the Ministry of Science
and ICT and the Ministry Culture, Sports and Tourism. In the ‘Korea only’ page mentioned above, a separate link was
provided to enable participants visiting the page to search for Korean companies quickly with ease. In addition to the
25 companies that participated in the ‘One-on-one online network program’, 30 more companies participated through

the Ministry of Science and ICT’s project, ‘Foundation for the Growth of Next Generation Broadcasting’ and 59 others
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through the ‘Assistance for Participation in International Broadcasting Video Markets’ and ‘Assistance for Participation

in International Animation Exhibition Markets’ by the Ministry of Culture, Sports and Tourism.

By presenting the Country of Honor showcase, the Commission contributed to the spread of Hallyu by introducing
the excellence, creativity, and the production capabilities of Korean broadcasting content to the world’s largest
broadcasting content market and strengthening cooperation in the broadcasting sector between countries from the
Americas and Europe. Moreover, we strengthened our network for opening overseas markets by organizing the
one-on-one network business meetings with overseas companies for 25 small and medium-sized broadcasting

production companies which previously had difficulty securing overseas cooperation networks.

[Figure Il1-6] ‘MIPCOM 2020’ County of Honor Showcase

Country of Honour 2020
Korea, Story Connects Us

Korea Communications
Commission

c. Strengthening domestic OTT industry competitiveness and supporting overseas
expansion

To hear from the internet-based video service (‘OTT) industry, the Commission organized a meeting with four

domestic OTT operators, including wavve, tving, Seezn, and Watcha in August 2020.

As OTT services are growing to the extent that they now account for the largest part of content consumption and

cable TV gives way to IPTV as the main media platform, the operators needed a strategic response.

They requested the government’s active K-OTT policy support to respond to foreign OTT and improve domestic
content competitiveness due to the accelerated growth of major foreign operators such as Netflix and YouTube in the

domestic OTT market.

In addition, the domestic OTT operators also highlighted the need to improve the direct subsidy for content
production (targeting, funding, revenue guarantee, etc.), and increase indirect subsidy (tax exemption of production
cost and R&D expansion on content) to create an original content masterpiece and to streamline the M&A process to
revitalize content investment.
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[Figure IlI-7] Meeting with domestic OTT operators

In response, the Commission established the OTT Policy Cooperation Team in August 2020 and organized the ‘OTT
Working Group’ to listen to the difficulties of OTT operators and develop relevant improvement measures. Beginning
in August, the Group discussed the ways to raise the music copyright royalty rate which was an issue at the time, and
to promote the domestic OTT industry. The Commission conveyed to the Korea Copyright Commission that the rates
need to be determined at an appropriate level as a rapid raise of the rates may hinder the development of the domestic
OTT industry. To promote the domestic OTT industry, we plan to develop the budgets to arrange and support indirect

advertising for OTT contents and support their overseas expansion.

3. Creating a fair competition environment for the broadcasting and
communications market

a. Enhancing the effectiveness of broadcasting market research

According to Article 98.2 (Submission of the status of asset) of the "Broadcasting Acts, the Commission announced
the ‘Fiscal Year 2019 Assets Status of Broadcasting Business Entities’ of 344 broadcasting business entities including

terrestrial broadcasting, paid TV, and PP.

The materials submitted are used as a basic source for establishing broadcasting policies, such as the standards for
collecting the Broadcasting Communications Development Fund and evaluating broadcasting and broadcasting market
competition. Since 2015, internet multimedia broadcast services were included, enabling us to analyze and gain a

comprehensive understanding of the broadcasting market.
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[Table IlI-6] Assets status of broadcasting business entities in 2019

® (Broadcasting business revenue) KRW 17.67 trillion, an increase of KRW 366.3 billion (2.1%) compared to 2018
X IPTV (KRW 3.85 trillion, up by KRW 420.8 billion), PP (KRW 7.08 trillion, up by KRW 244.7 billion), CP (KRW 631.1 billion,
up by KRW 55 billion), Terrestrial (KRW 3.51 trillion, down by KRW 279.7 billion), SO (KRW 2.02 trillion, down by KRW 67.1
billion), Satellite (KRW 5485 billion, down by KRW 6.6 billion)

® (Advertising revenue) KRW 3 trillion, a decrease of KRW 226.6 billion (A7.0%) compared to 2018
% PP (KRW 1.58 trillion, down by KRW 28.1 billion), terrestrial (KRW 1.09 trillion, down by KRW 200.8 billion), SO (KRW 135.5
billion, down by KRW 5.2 billion), IPTV (KRW 123.2 billion, up by KRW 7.1 billion), Satellite (KRW 50 billion, down by KRW
1.1 billion)

® (Home shopping revenue) KRW 4.65 trillion, an increase of KRW 568.3 billion in TV and KRW 137.3 billion in data compared
to 2018
% Home shopping transmission fee: KRW 1.82 trillion, up by KRW 183.9 billion compared to the previous year

® (Program production cost) KRW 4.90 trillion, an increase of KRW 114 billion (2.4%) compared to 2018

The total broadcasting business revenue stood at KRW 17.67 trillion, an increase of KRW 366.3 billion (2.1%)
compared to 2018. IPTV's revenue was at KRW 3.85 trillion, up by KRW 420.8 billion, PP at KRW 7.08 trillion, up by KRW
244.7 billion (home shopping PP at KRW 4.65 trillion, others at KRW 2.42 trillion), CP at KRW 631.1 billion, up by KRW
55 billion, terrestrial at KRW 3.51 trillion, down by KRW 279.7 billion, SO at KRW 2.02 trillion, down by KRW 67.1 billion,
and satellite at KRW 548.5 billion, down by KRW 6.6 billion.

Compared to 2018, the ratio of the revenue in terrestrial (21.9% — 19.9%), SO (12.1% — 11.4%) and other PP (16.7%
= 13.7%) decreased, while that of IPTV (19.9% — 21.8%) and home shopping PP (22.8% — 26.4%) increased.

[Table Il1-7] Broadcasting business revenue by media (2010-2019) (Unit : KRW 100 million)

2019 inc/dec | 2010-
Classification | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017 | 2018 | 2019 |compared to 2018| 2019
Amount |Percentage| CAGR
Terrestrial | 36,497 | 39,145 | 39,572 | 38,963 | 40,049 | 41,007 | 39,987 | 36,837 | 37,965 | 35,168 | A2,797 A7.4%| N0.L%

SO 19,285 | 21,169 | 23,163 | 23,792 23,462 | 22,590 | 21,692 21,307 | 20,898 | 20,227 | A671 A3.2% 0.5%
Satelite | 3,515 3,739 4,993| 5457| 5532 5496 5656 5754 5551| 5485 Ab6  A12%| 5.1%

IPTV - - - -1 14,872| 19,088 24,277 | 29,251 | 34,358 | 38,566 | 4,208 12.2%| 21.0%
PP 39,602 | 47,177 | 55,480 | 60,756 | 63,067 | 62,224 63,801 | 66,396 | 68,402| 70,849 | 2,447 3.6%| 6.7%
Sh%%rgiig 21,616 25,748 | 30,288 | 34,145| 34,728 | 32,506 | 34,264 | 35,337 | 39,514 | 46,570 7,056 17.9%| 8.9%
Others | 17,986 | 21,428| 25,192 26,611 28,340 29,719 | 29,537 | 31,059 | 28,888 | 24,279 | A4,608| A16.0%| 3.4%
cp - - - - 613| 2,655| 3,482| 5,442| 5761| 6,311 550 9.6% | 59.4%

Tegﬁg'a' 145 169| 116] 95| 104 108|103 114 104 95 A9 AB8%| Akb%

Satellite DMB| 1,214 954 189 - - - - - - - - 0.0%| 0.0%
Total 100,258 | 112,351 | 123512 | 129,063 | 147,700 | 153,168 | 158,998 | 165,102 | 173,039 | 176,702 3,663 21%| 6.5%

b. Establishing a fair trade order and mutual cooperation

1) Improving the terminal devices distribution market

The Commission held a plenary meeting on July 8, 2020 and decided to impose penalty surcharges of KRW 51.2
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billion (SKT KRW 22.3 billion, KT KRW 15.4 billion, LGU+ 13.5 billion) for providing discriminative subsidy in violation of

the "Mobile Device Distribution Improvement Acti. We also decided to impose administrative fines of KRW 272.4

million to 125 distribution stores for violating the prior written consent provision or providing a discriminative subsidy.

According to the Commission’s investigation, 119 distribution stores of the three major mobile communications
business operators paid an average of KRW 246 thousand more than the publicly announced subsidy. The excessive
subsidies were provided not only in cash, but also by deducting cancellation charges, paying the customer’s installment 5 3

payment, and offering free gifts.

We also found discrimination against the users depending on the type of subscription or phone rate. Those who
transfered their phone numbers received an additional KRW 222 thousand compared to new subscribers, and those

subscribing to a higher rate received KRW 292 thousand more than those using a lower rate.

The Commission determined that the three operators demonstrated a lack of attention and supervision of the
distribution stores to prevent them from violating Article 3.1 (Prohibition of discriminative subsidy payment) and Article
4.5 (Restriction on payment of excessive subsidies up to 115% of the public announcement) of the Act. In addition, the
three operators violated Article 9.3, inducing distribution stores to pay discriminatory subsidies by offering them

unreasonably discriminatory incentives depending on the users’ subscription type and phone rate.

The investigation was launched when the violation continued even after a number of administrative guidances. We
determined the reduction of the penalty surcharges considering the three operators’ efforts to stabilize the market,

their active cooperation in the investigation, and their voluntary actions to avoid a recurrence.

SUOIIEDILUNWWO

The Commission also consider the fact that they promised a large-scale financial assistance such as mutual
development subsidies, operating funds, and management funds for small and medium-sized distribution stores and
business owners struggling amid the difficult times due to COVID-19 when determining the severity of the sanctions.
Thus, in the corrective action determination process, the three operators promised a total of KRW 710 billion in
assistance targeting the operating and livelihood funds for distribution stores, subcontract management fund for small

and medium-sized businesses, and early investment in network equipment.

[Figure IlI-8] Visits to distribution stores to hold meetings

Visit to distribution stores (March 12) Meeting with distribution stores (March 12)
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The Commission plans to improve the monitoring system for an unfair discriminatory subsidy payment induced by

discriminatory incentives, and thoroughly investigate and sanction any violations.
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2) A strong terminal device distribution market and mutually beneficial cooperation

Since the implementation of the "Mobile Device Distribution Improvement Acts in October 2014, the severe
discrimination against users according to the purchase time, region, and subscription type has declined, but various

violations of the law and user complaints continue to occur in the rapidly changing mobile communications market,

In such a situation, policies need to be continuously adapted to crack down on violations and improve user
satisfaction. To enhance the transparency of the mobile communications market by clearly disclosing the financial
resources of the subsidy, the Commission organized the ‘Mobile Communications Terminal Device Distribution
Improvement Council’ to listen to the opinions of the stakeholders between February-July 2020. Based on the results

of the Council's discussions, we held the ‘Symposium on the Improvement of the Distribution Structure’.

[Figure 11-9] Symposium on the Improvement of the Distribution Structure

[Table 111-8] Council works up to date

@ Works progress
® Feb. 14, 2020 : Held the kick-off meeting to organize the Council
® Mar. 23 - Apr. 10, 2020 : Submission of opinions from stakeholders (19 cases)
® Feb. 14 - July, 2020 : ‘Mobile Communications Terminal Device Distribution Improvement Council' (13 members)
organization-management(9 times)
® July 10, 2020 : Held the ‘Symposium of the Improvement of the Distribution Structure’ based on the Council's
discussions

@ Key agenda
® Expand user benefits by promoting competition and deregulation
% Allowing reasonable discrimination of publicly disclosed subsidy, expanding the scope of an additional subsidy,
reducing the period of the public announcement of the subsidy
® Establish a healthy mobile communications distribution culture
% Regulating incentives, strengthening the responsibility of online intermediation service providers, providing better
education for the sellers
® Establish market order for the mobile communications distribution network
X Increasing administrative fines for the violation of the subsidy announcement standards, improving emergency
suspension orders

The Commission prepared plans for 18 mutually beneficial agreements, such as expanding close monitoring,

reinforcing the management of identification card scanners for six items, and reducing the computation time. Also, a
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strict management plan for online distribution stores was devised to improve the business environment of local small

and medium-sized distribution stores.

In addition, by improving the prior written consent, we strengthened the screening standards for stores located in
officetels and apartments to prevent illegal and expedient stores from entering the market. We also enhanced the

identification card scanner system by analyzing the signs of abnormal activities such as illegal software and the removal

of the scanner, then developed the ‘scanner operation standard’, which includes autonomous actions. 5 3

3) Internet Mutual Development Council

Since July, the Commission organized and operated the 3" Mnternet Mutual Development Council to discuss new
types of user damage and user rights improvement (subscription economy, live commerce, false and exaggerated S
advertising, etc.), strengthening the user-centered internet ecosystem (introducing app market-related regulations and

right to data portability, etc.), and improving 5G and new services.

The nternet Mutual Development Councils, launched in 2018 as a part of government innovation, aimed to resolve
reverse discrimination between domestic and foreign companies and establish a foundation for user protection. For the
last three years, it has become a public discussion body that listens to the experts” and stakeholders’ opinions on various

issues arising from the changing internet ecosystem. Based on the works progress and results of the 1 and 2™ Council

and considering the professionalism and representativeness of the members, the 3" Council members were composed
of 31 experts from the field of management, economy, ICT, law, consumer organizations and civic groups, domestic and

foreign internet companies and communications business entities, related organizations, and government ministries.

SUOIIEDILUNWWO

[Table 11-9] Works progress of the Council

) B210)
sniels

Date Agenda Main areas of discussion
® Council operation plan and operation regulations
1st Council operation plan * Digital economy trends in the post-COVID-19 era
(Jul. 23) | and keynote presentation | e Changing the internet use environment followed by the major transition
to the digital economy and plans for user protection
Responding to new types | © Current app market, subscription economy and simple payment service and
2nd of user damages and system improvement plan
e
(Sept. 3) | strengthening the ® Right to data portability and the right to explanation of automated EL)
user-centered ecosystem decision-making §§
® Analysis of the amendment bill to the Telecommunications Business Act §§
m
3rd related to app market regulation and desirable policy directions §§
oct. 12) ” ® Major issues and implications of the EU Digital Services Act §§
' ® Policy direction for digital inclusion in response to the revitalization of the {E}?
contactless industries and technology advancement §§'
oa
4th Promoting internet ® Policy measures to induce investment in 5G networks and revitalize services
(Nov. 5) | ecosystem ® Promotion policy to revitalize convergence services
Responding to new types | ® Policy plans based on the algorithmic economy and introducing new services
5th of user damages and ® Big data-related competition and privacy issues
(Dec. 7) | strengthening the ® Major issues in online advertising, such as hidden advertising and false and
user-centered ecosystem exaggerated advertising in live commerce
6th Reporting the results
' ) ® Confirmation of the report by the Internet Mutual Development Council
(Dec. 31) | (Written meeting) P v P
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To touch upon new policy issues raised in 2020 and the tasks that require further discussion following the 2™ Council,
the 3 Council adopted ‘Responding to the new types of user damages and enhancing user rights’ and the ‘Measures
to strengthen the user-centered ecosystem and revitalize 5G and new services’ as policy agendas and convened six

plenary meetings to discuss the agenda.

Through the Council, we expect stakeholders to propose policy issues and mutually beneficial cooperation plans to

increase policy acceptance and proactively respond to the changing communications environment.

4) Announcement of the 2020 User Protection Performance Evaluation

At the plenary meeting on November 24, 2020, the Commission deliberated and decided on the results of the "2020
Telecommunications Business Entities User Protection Performance Evaluation.. This is an annual evaluation conducted
according to the Melecommunications Business Acty to prevent user damage related to telecommunications services

and handle user complaints in a more timely and efficient manner.

This year we chose 28 companies (21 companies, excluding the companies overlapped) from the five service fields
of key and value-added telecommunications for evaluation, considering their user size and complaint rate. In particular,
we included the three value-added telecommunications business operators, YouTube (Google), Kakao Talk (Kakao), and
Facebook for the first time this year, after conducting a pilot evaluation last year as they began greatly impacting the

domestic ICT market and users.

The committee composed of external experts from academia and consumer organizations, etc., conducted written
and on-site (video) evaluations on the suitability of the user protection task management system, compliance with laws
and regulations related to user protection, user damage prevention activities, user opinions and complaints handling,
and other user protection tasks (5 areas). This year, contactless video evaluation, which had only been conducted for

the customer management managers of global businesses, was expanded to all business entities.

SKT and LG U+ from the mobile phone area, and SK Broadband, SKT, LG U+, and KT from the broadband area

received the ‘very good' rating. Among them, SK Broadband received the highest score.

We evaluated the overall level of the user protection of six companies including App Store (app market), Facebook
(value-added communications), and Annextelecom (MVNO), as ‘inadequate’, requiring improvement in the user

protection service management system, damage prevention activities, user opinions and complaints handling, etc.

Among those who were evaluated for the first time this year, Facebook demonstrated a lack of understanding of its
obligation to submit the source of each evaluation item and evaluation system in general. As for YouTube (Google), the
evaluation result improved compared to the previous year’s pilot evaluation, as the customer management manager
participated in the interview. Best evaluation went to: @ SKT for making the effort to facilitate smooth communication
with customers who are deaf or hard of hearing by using the ringtone service ‘Sonnuri Ring, @ LGU+ for connecting
visually impaired, deaf or hard of hearing directly to the customer service operator or chat support without them having
to go through the ARS authentication, and @ user protection for vulnerable groups, such as Korea Cable Telecom that

provides a data blocking service for disabled persons and low-income families to help them avoid bill shock.

The Evaluation Committee suggested that mobile communications business operators strengthen the promotion of
membership and mileage point benefits (payment of fees, expansion of usage, etc.), broadband service providers

expand the method of providing information to enable users to check the discount refund amount, and MVNOs
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establish damage prevention for vulnerable groups and user guidance on services. The Committee also advised to
develop various evaluation index to induce practical improvements in user protection and support the evaluation

thereof.

[Table IlI-10] Best practices by operators

Operator Best practices

® To facilitate smooth communication for customers who are deaf or hard of hearing, ‘Sonnuri

SKT o - o . )
Ring informs the recipient of the customer's situation and guides them to use text messages

® Provides the current combined product used by a family and communication expenses by analyzing

KT
the big data of the customers, helping them to manage and reduce their communication costs

® Connects customers who are visually impaired, deaf or hard of hearing directly to the customer 3
LGU+ service operator or chat support without them having to go through the ARS authentication,
thus improving the customer service

® Provides ‘cyber safe security service’ based on security big data to proactively block users’ PC/loT

SK Broadband )
threats and enhance social value

® Provides Q service for customers who have difficulty using the customer support call center

CMB
(disabled persons, elderly) to immediately resolve customer complaints by visiting them

LG HelloVision ® Performs mystery shopper inspections on distribution stores periodically to eliminate mis-selling

® Produces and distributes easy-to-understand MVNO subscription guidebooks for the elderly and
SK' Telink people with developmental disabilities in collaboration with ‘Soso Communicatior’, a preliminary
social enterprise for people with developmental disabilities

Korea Cable ® Provides data blocking and unlimited data service for disabled persons and low-income families
Telecom to help them avoid bill shock.

SUOIIEDILUNWWO

® To resolve customer complaints and strengthen user protection and convenience, a workshop
for the whole company was organized to identify and improve key user protection tasks

) e210)
sniels

kt M mobile

When developing an evaluation plan for user protection in the future, the Commission plans to improve the

suoleduNwW

23lqQ Adijod p

evaluation system by @ expanding the evaluation targets to include value-added telecommunication business
operators such as OTT and MVNOs considering the user size and grievances, @ improving the evaluation criteria for a
more thorough evaluation, @ implementing an evaluation system (Dec. 2022) to improve the evaluation transparency

and users’ access to information.

The detailed results of the evaluation will be notified to each business entitiy to induce self-improvement of the
insufficient areas related to user protection, which will help improve user rights and interests. Meanwhile, when we
impose penalty surcharges according to Article 53 of the "Telecommunications Business Acty in 2021, incentives will

be given to those who were evaluated higher than ‘good’, such as within 30% reduction of the penalty surcharges.

3%
=0
nw
=
(o2}
g2
SR
aﬂl
o3
na
90
O
=]
o
<

65
21’5
N
o5
=
S

Due to the growing importance of user protection tasks such as handling complaints and enhancing access for

vulnerable groups in the contactless era, the Commission plans to continue its evaluations to induce businesses to take

voluntary actions in user protection and expand the existing policies that have a daily impact on users.

5) Intensive monitoring of PCM and broadcasting business entity-home shopping linked programming

When a broadcasting business divides a program into two or three parts and inserts advertising in between, it is called

a premium commercial message (PCM). To resolve the discomfort of audiences, the Commission conducted intensive
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monitoring during the month of February 2020.

We targeted 53 programs with PCM broadcasted by nine channels of terrestrial (KBS2, MBC, SBS, EBS) and paid (TV
Chosun, Channel A, JTBC, MBN, tvN) broadcasting in February 2020. The monitoring focused on the total amount of
advertising per hour of broadcast time, the total amount of virtual and indirect advertising, and compliance with laws

such as the sponsorship announcement.

As some broadcasters began dividing and programming broadcast programs into short units of less than 30 minutes
and then inserting advertising in the break time, it raised concerns about infringing on viewers’ rights, thus calling for

this intensive monitoring.

As a result, we found that the three major broadcasting companies provided PCM for broadcast programs longer than
60 minutes (MBC) or 70 minutes (KBS, SBS), according to the guidelines on PCM prepared by each company. There were

no instances of non-compliance with the guidelines.

Terrestrial broadcasters organized a total of 49 PCMs, for 18 SBS, 17 MBC, 13 KBS2, and 1 EBS programs. SBS (<My
Little Old Body>, etc.) and KBS2 (<Immortal Songs>, etc.) provided PCMs for programs longer than 100 minutes, MBC
(<Movie Trip>, etc.) for mainly 60-minute programs. Mostly, an episode would be divided into two parts, but SBS
divided three programs (<My Little Old Body>, <Delicious Rendezvous>, and <Stove League>) into three parts. The
minimum broadcast time for each part (first or second part) was 30 minutes or longer in all three broadcasting
companies. Prior to the monitoring, the Commission had recommended them to refrain from programming excessively

short units of less than 30 minutes through business consultations.

As for paid broadcasters, PCM was provided by four programs, including TV Chosun (<Mr. Trot>, <Taste of Wife>),
Channel A (<The Fishermen and the City Season 2>), and tvN (<Friday Joy Package>).

The Commission decided to impose administrative fines on broadcasting business entities who violate the relevant
laws, and to continuously monitor the PCMs in the future to strictly apply the laws and devise a policy for PCM to relieve

the discomfort of audiences.

Moreover, we conducted an intensive investigation on the so-called ‘linked programming, where a product
mentioned in a health functional food related program of a broadcaster can also be found from their TV home shopping

program around the same time, thus undermining the consumers’ rational choice.

We targeted the health functional food related programs of three terrestrial broadcasting business entities, KBS,
MBC, and SBS; four general PPs, including Channel A, JTBC, MBN and TV Chosun; and 7 TV home shopping broadcasting
(public home shopping, Lotte Home Shopping, Hyundai Home Shopping, Home & Shopping, CJ O Shopping, GS SHOP,
NS Home Shopping), delivered between November 1, 2019 to January 31, 2020.

To reduce viewer discomfort and reinforce the public service nature and public interest of broadcasting, the
Commission will continue to amend the law requiring sponsorship announcement to notify viewers of a sponsored
program. By consulting the Korea Communications Standards Commission, we also decided to strengthen the
monitoring for the violation of the communications standards regulations, such as exaggerating the efficacy or

effectiveness of health functional foods in broadcast programs.
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[Table IlI-11] Regulatory compliance items of separately organized programs

< Violations of the laws and regulations related to broadcast advertising and sponsorship announcement>

@ (Total amount of advertising per program) The total amount of broadcast advertising per broadcast time cannot 3z
exceed 18/100 for terrestrial and 20/100 for paid broadcasting. *

@ (Total amount of broadcast advertising) For terrestrial TV, broadcast advertising (before CM+after CM) cannot exceed 2
15/100 of the broadcast time of each program

® (Virtual/indirect advertising announcement) If virtual or indirect advertising is included in a broadcast program, it
must be notified through subtitles before the start of the program (more than 1/16 of the full screen)

@ (Total amount of virtual/indirect advertising) For terrestrial broadcasting and paid broadcasting they cannot exceed
5/100 and 7/100 of the broadcast program, respectively.

® (Sponsorship announcement) ‘Rules on Sponsorship Announcement, etc.” must be observed when receiving a prize
or giveaway or when a place, clothing, props, or information is sponsored during the production of a broadcast
program

< Compliance with the broadcaster’s self-regulatory guidelines >

® (PCM announcement) PCM (parts 1, 2) must be specified in the channel schedule and EPG. The start of each part
and the following part of the broadcast program must be announced.

6) Investigation on the violations of the "Act on Broadcast Advertising Sales Agencies, etc..

In June 2020, the Commission decided to take corrective action against Korea Broadcast Advertising Corporation
(KOBACO) for violating the "Act on Broadcast Advertising Sales Agencies, etc... KOBACO, a broadcast advertising sales

e

SUONEDIUNWIWOD) |

agency, violated Article 15. 1 of the Act by giving a significant advantage to a particular broadcasting business entity’s
or the advertising agency’s terms and conditions. Therefore, the Commission imposed a corrective order and penalty
surcharge of KRW 30 million.

7) A working group for the self-improvement of paid broadcasting

The Committee organized the ‘Working Group for the Self-improvement of Paid Broadcasting' joined by paid
broadcasting service operators, Korea Cable Television & Telecommunications Association, Korea IPTV Broadcasting
Association, and Community Media Foundation. The working group convened four times in 2020 (February, May,
October, and December).

Launched in January 2019, the Working Group was organized to encourage paid broadcasting services operators to
share the type of violations that undermine user interests according to the "Broadcasting Acts and "Internet Multimedia

Broadcast Services Acty and establish plans to protect users’ rights and interests through voluntary consultations.

Through the Working Group meetings, we also wanted to induce the operators to seek self<improvement by sharing

the complaint analysis results and best practices of the operators to protect user rights and interests.

3%
=0
nw
=
(o2}
g2
SR
aﬂl
o3
na
90
O
=]
o
<

65
Qﬁ
N
o5
=
S

The Working Group produced the ‘Infographic for User Protection’ and ‘Standard Manual for the Protection of the

Rights and Interests of Paid Broadcasting Customer Service Workers’ in 2020. We expect that they will help prevent user

inconvenience and improve the rights and interests of paid broadcasting customer service workers.
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[Figure I11-10] Working Group for the Self-Improvement of Paid Broadcasting meeting

1% (Feb. 20) 2" (May 21) 349 (Oct. 15) 4" (Dec. 17, written)
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8) Compliance with the Guidelines for Creating a Mutually Beneficial Environment for Home
Shopping Broadcasting Businesses and Suppliers
From October to December 2020, the Commission investigated five data home shopping companies’ compliance
with the "Guidelines for Creating a Mutually Beneficial Environment for Home Shopping Broadcasting Businesses and

Suppliers..

Enforced on January 1, 2019, the guidelines aimed to establish a fair trade order and promote mutually beneficial

cooperation between home shopping broadcasting business operators and suppliers. The details are outlined below.

[Table I11-12] Main contents of the guideline

@ Prohibiting home shopping broadcasting businesses from unreasonably canceling or modifying broadcast programming
to suppliers

@ Prohibiting the distribution of fees in a flat or mixed (fixed + flat rate) rate.

® Prohibiting the unfair transfer of all or part of the production cost for product sales broadcast

@ Requiring home shopping broadcasting business operators to establish a standard for the sharing of pre-production
video production cost and to notify the suppliers of the standard in advance

® Prohibiting home shopping broadcasting business operators from changing the contents of the Terms and Conditions
to be unfavorable to the suppliers such as unfairly increasing the existing sales commission rate on the grounds
that they are bearing the cost of producing pre-production videos.

Through this inspection, we expect home shopping broadcasting business entities to address deficiencies and

expand mutually beneficial relationship with suppliers.

9) Appointment of the 9" Broadcasting Dispute Conciliation Committee

On January 23, 2020, the Committee appointed the members of the 9" Broadcasting Dispute Conciliation
Committee, chaired by Commissioner Kim Changryong. The members consist of seven experts with great expertise and

experience in the fields of broadcasting and law, and the length of the term is two years.

The Committee is a legal committee established in accordance with Article 35. 3 of the "Broadcasting Actu. It
effectively mediates disputes over broadcasting between business entities such as broadcasting businesses entities
(broadcasting service providers, CATV relay broadcasting, music broadcasting, electronic sign board broadcasting,
transmission network, internet multimedia broadcast services, telecommunications business entities, outsourced

productions, etc.)
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10) Oversight of the implementation of the agreement to reduce the dedicated line usage fees
between three IPTV companies and content providers

In May 2020, the Commission reviewed the compliance with the agreement such as the announcement of discounts
on multi-channel transmission methods to content providers in connection with the agreement between three IPTV

companies (KT, SK Broadband, and LGU+) and content providers to reduce IPTV dedicated line usage fees.
In June 2019, the three IPTV companies signed an agreement to reduce the cost of the dedicated IPTV line.

Content providers pay a dedicated line fee (usually KRW 6.5 million per month) to IPTV operators to transmit their
content through a single channel transmission method. If they choose the ‘multi-transmission method (multi-channel
transmission using a single line)', content providers can reduce their dedicated line usage fee (approximately 10%, based

on a three year contract).

The Commission’s oversight of the implementation of agreements such as the announcement of discounts on
multi-channel transmission methods to content providers contributed to creating a mutually beneficial environment for

both IPTV and content providers while the paid broadcasting market is shifting towards an IPTV-centered one.

c. Creating a fair outsourced production environment

In July 2020, the Commission announced the results of the compliance inspection of the "Guidelines on the
outsourced broadcast program production transaction. performed for the second half of 2019. The guideline was

implemented to prevent broadcasting businesses from power tripping over outsourced producers.

A total of six terrestrial broadcasting business entities and general service program providers who are required to
comply with the license renewal and reapproval conditions added in 2017, including KBS, MBC, SBS, EBS, Busan Munhwa
Broadcasting Corporation, and Maeil Broadcasting Network were subject to the inspection. The guideline was
implemented in November 2019, and the inspection was conducted after the implementation between November and
December 2019.

The guideline was developed to eliminate unreasonable transaction practices between broadcasting businesses and
outsourced producers such as in the distribution of production costs, copyrights, and profits. Specifically, it outlines A
the principles of outsourcing production, A organization and method of the contract, A calculation of the production

cost and payment, A distribution of the copyright, A and mutual efforts.

We found that all six businesses and operators fully complied with the guidelines during the inspection period.
However, all of them performed rather poorly in making a written contact or defining the sponsorship announcement
standards before filming.

The Commission plans to conduct a compliance inspection every six months for outsourcing contracts organized by

broadcasting businesses in the previous six months. We will continue to encourage compliance with the guideline by

promoting and introducing the best practices to create a fair trade environment for the outsourced production market.
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[Table 1lI-13] 'Guidelines on the outsourced broadcast program production transactions checklist

Classification

Checklist

1. Calculating the standard production cost

® Developing a standard for the calculation
@ Sugsgesting a standard for the calculation

2. Mutual Development Council

@ Operational plan for the Mutual Development Council
@ Performance of the Mutual Development Council

3. Outsourced production contract
(whether to reflect the main contents of the guideline)

M Use of the standard contract
@ Pre-contract signing
® Distribution of copyright profits

% A 30 day prior written notification must be given for the suspension of production or termination of the contract
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Chapter 2 | Create a trusted broadcasting
environment

1. Strengthening the public accountability of broadcasting

a. Stringent reviews for the license renewal and reapproval of broadcasting business
entities

1) Rigorous review of license renewal and compliance inspection

The need to improve the publicness and public interest of broadcasting became imperative amid the growing
concerns about its commercialization and deterioration of public interest due to the competition and diversification of
broadcasting media intensified by the entry of global media into Korea. Thus, for the license renewal of terrestrial
broadcasting, the Commission has strictly reviewed the performance and implementation plans related to

broadcasting’s impartiality and public accountability and conducts thorough compliance inspections. y

A thorough compliance inspection was called for to ensure complete compliance with the conditions imposed on the
license renewal of terrestrial broadcasting in 2017-2019. The conditions included, management independence,
promoting the programming committee, and UHD programming ratio. Through the inspection of the terrestrial
broadcasting businesses compliance with licensing (license renewal) conditions in 2019 (May-June 2020), the
Commission had aimed to raise the public accountability of broadcasting. We took follow-up measures (October 2020),
such as corrective orders against those with poor performance or in non-compliance with the conditions, considering
the degree of and reasons behind the actions, and risk to impartiality. Continuous monitoring on whether those

terristerial broadcasters follow the given conditions led to a high level of public accountability fulfillment.

In June 2020, the Commission established the ‘Detailed plan for the license renewal of terrestrial broadcasting
business entities in 2020’ for those whose license expires at the end of December 2020, based on the "Basic plan for
the licensing and approval of broadcasting business entitiess (May 2019). When developing the major plan, we
determined the matters to be specified in the detailed plan, such as the composition of the review committee, points
for each review item, limits to the amount of the business plan, etc., and then established a detailed plan to strengthen
the review standard for the public accountability of terrestrial broadcasting businesses. On December 18, 2020, the
Commission deliberated and decided on the license renewal of 21 terrestrial broadcasting business entities and 162

broadcasting stations, including KBS, whose license expires on December 31. To secure the license renewal review's
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impartiality, transparency, and expertise, the review went on for eight days (November 23 to December 2, 2020) by a

committee composed of 12 experts from five fields, including broadcasting and media.

As a result, 160 broadcasting stations of 21 operators, including KBS 1DTV Broadcasting Station, received higher than
the minimum license renewal requirement of 650points, of which 150 broadcasting stations with 650points or above
and under 700points were granted a validity period of four years. For nine broadcasting stations, including EBSDTV
Broadcasting Station with 700points or more and Daegu MBC UHD Broadcasting Station with 650points or above and

under 700, a license of four and three years were granted, respectively, consistent with their issuing of a validity period
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for other broadcasting stations. For KBS 2DTV Broadcasting Station and SBSDTV Broadcasting Station with less than

650points, three years were granted.

In contrast, KBS 2DTV Broadcasting Station and SBSDTV Broadcasting Station, which scored below the minimum
license renewal requirement of 650, were subject to a ‘conditional license renewal’ or ‘denial of license renewal’. Thus,
a hearing was held on December 14, according to Article 22 of the "TAdministrative Procedures Acts and Article 101 of

the "Broadcasting Acti.

As for KBS 2DTV, which had a low reviewpoints and a lot of deductions for violating the "Broadcasting Acty, the
Commission decided to grant a conditional license renewal considering their submission of plans at the hearing to
correct and improve in areas such as, ‘programming audience evaluation programs when the viewer rating is low’ and
‘inadequate programming during primetime’ and a willingness to make efforts to establish their identity as a public
broadcasting channel by improving their public service and public interest and providing differentiated content. The
conditions we attached were to fully implement the plans to improve in areas that were evaluated as inadequate and

submit plans to improve their publicness and public interest as well as to provide differentiated broadcasting content.

As for SBS, the excessive violations of laws related to broadcast advertising and passive attitude towards content
investment prioritizing investment efficiency were pointed out at the review. During the hearing, they submitted plans
and showed a willingness to strengthen their self-review standard and improve public accountability, impartiality and
public interests of broadcasting. Taking this into consideration, the Commission decided to grant them conditional
license renewal, on the gournd that broadcasting would not be used privately such as to report on or promote through
articles in favor of the largest investor, that they ensure financial soundness and protect future value in case of a
governance reorganization in the future, and that they develop a plan to improve content competitiveness such as

investment from the the largest investor.

In response to the concerns about terrestrial broadcasting businesses neglecting their public roles and duties due to
their business deterioration in the changing media environment, the license renewal review focused on Athe possibility
of realizing and the regional, social, and cultural need for the impartiality and public accountability of broadcasting, Athe
adequacy of the planning, programming, and production of broadcasting programs and plans for securing public
interest. And we attached the conditions of license renewal and offered recommendations reflecting the matters

pointed out by the review committee.

In particular, for all those subject to license renewal, we added the conditions to develop plans and implement them
to improve the unreasonable treatment of irregular workers, such as contract and dispatched workers, and freelancers.
Moreover, to prevent broadcast programs from introducing a specific nutritial supplements and through the so-called
‘home shopping linked programming’, then sell the same product from a TV home shopping channel around the same
time, which is deceitful and promotes unreasonable consumption, we attached the condition for KBS, MBC, SBS, and

EBS to announce the sponsorship of a product at least three times.

Furthermore, during the review procedure, we listened to the viewers' opinions for a month (August 3 to September
2, 2020), including through the ‘People’s Questions’, newly established in 2020. We analyzed a total of 357 opinions
submitted (282 for four major broadcasting companies, 58 for regional broadcasting, 12 for radio, 5 for DMB) and
reflected them in the review. ‘People’s Questions” was introduced from this year's license renewal procedure. It allows

the public to submit questions about a company subject to review, and then the committee forwards it to the
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representative of the company on behalf of the people.

The Commission plans to conduct thorough compliance inspection to ensure that terrestrial broadcasting businesses
follow through their business plans and pursue public accountability and the impartiality of broadcasting during the
renewed period. In the future, through hearings and policy research, we plan to improve the overall licensing/approval 39
system for each broadcasting medium, the method of determining the validity period of the license, and broadcasting +

evaluation. 53

[Table Il1-14] Results of the license renewal review of the terrestrial broadcasting businesses in 2020

Score Broadcasting businesses and broadcasting stations Llcen::ri\(;zlldlty
700 or above ) ) B
(1 broadcasting station) ® EBSDTV Broadcasting Station -
® KBS : 31 including 1DTV, 5 UHD, 73 radio, 1 DMB stations
°* MBC : 1 DTV, 3 radio, 1 DMB stations
® EBS : 1 radio station 4 years
® SBS : 3 radio, 1 DMB stations (Jan. 1, 2021
* MBC Gyeongnam Corporation : 2 DTV, 6 radio stations - Dec. 31,
650 or above * Busan MBC and Daejeon MBC : 1 DTV, 1 UHD, 3 radio stations each 2024)
unde; 700 ® Korea New Network : 1 DTV, 1 UHD, 2 radio, 1 DMB station 22
) ® Taejon Broadcasting Corporation: 1 DTV, 1 UHD, 1 radio station 3
(159 broadcasting _ _ _ _ ) 3
stations) ® Seoul Metropolitan Government Media Foundation TBS : 2 radio stations -
® Korea DMB, YTN DMB : 1 DMB station each g
® Daegu, Gwangju, Ulsan, Wonju Munhwa Broadcasting Corporation, MBC ﬂ
Gangwon Yeongdong Corporation, Taegu Broadcasting Corporation, 3 years
Kwangju Broadcasting Company, Ulsan Broadcasting Corporation, Jiwon | (Jan, 1, 2021
: 1 UHD broadcasting station each - Dec. 31, g%
under 650 ® KBS 2DTV broadcasting station 2023) fz
(2 broadcasting stations) | ® SBS DTV broadcasting station gs

To adapt to the era of media convergence, the Commission plans to establish new licensing and evaluation systems
that reflect each medium’s characteristics and newly define broadcasting’s public accountability. We also plan to replace
the license renewal system with the ‘public accountability agreement’ between the KCC and public broadcasting in order

to strengthen public accountability and conduct thorough compliance inspections.

2) A rigorous review of the reapproval and compliance inspection

Although the ratings and advertising sales of general service PPs are on the continuous increase, the National
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Assembly, civic groups, and the press have pointed out issues such as the impartiality and public accountability of
broadcasting and called for a strict and impartial reapproval review. In response, the Commission conducted rigorous
reviews of the general service and news reporting PPs whose approval validity period ends in 2020 regarding their
realization of public accountability and impartiality. We also inspected compliance with conditions in 2019 and reflected

the results in the reapproval review.

We inspected the compliance with the conditions and recommendations added in the reapproval of the general

service and news reporting PPs in 2017 and imposed administrative actions against those in non-compliance in 2019.
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We checked whether they conducted projects related to public accountability of broadcasting, managed to control the
number of violations of the broadcasting review regulations to remain below a certain number and operated a
verification system, and included diverse areas in their programming. From June to July, an inspection team including
an accountant was organized to perform on-site due diligence to confirm and verify the materials submitted by the
broadcasting businesses, such as their performance compared to the content investment plan. In September, the team
reported the results to the Commission and imposed a corrective order against a broadcasting business (MBN) that
failed to comply with the conditions for reapproval, such as to secure management expertise, independence, and
transparency. The thorough inspection contributed to enhancing the effectiveness of the conditions and improving the

quality of broadcast programs.

Considering the validity period of approvals of the four general service PPs and two news reporting PPs, we formed
a review committee consisting of 13 experts from five fields, including broadcasting and media, and reviewed twice in
the first half and second half of 2020. The reapproval review focused on Athe possibility of realizing and the regional,
social, and cultural need for the impartiality and public accountability of broadcasting and Athe adequacy of the
planning, programming, and production of broadcasting programs and plans for securing public interest. Also, viewers’
opinions were referred to the committee to be reflected in the review, and the committee forwarded the questions

submitted through the ‘People’s Questions’ to the company’s representative on behalf of the people.

[Table IlI-15] Reapproval review criteria and points

Criteria General service PP | News reporting PP
1. Broadcasting evaluation by the Broadcast Review Committee 400 400
2. Possibility for realizing and the regional/social/cultural need for the 210 260
impartiality and public accountability of broadcasting
3. Adequacy of the planning/programming/production of broadcast 190 160
programs and plans for securing public interest
4. Management/financial/technical capabilities 100 80
5. Implementation of the plans to support broadcasting development and 100 100
compliance with broadcasting regulations
6. Other matters related to business - implementation of disaster 50 50
broadcasting
Total 1,050* 1,050*

* After the review, the total score of 1,050 is converted to 1,000 to decide on whether to grant reapproval

YTN and Yonhap News TV, whose approval validity expires on March 31, 2020, received 654.01 points and 657.37
points out of 1,000 points, respectively. Reflecting on the review results of the committee, the validity period of four
years was granted from April 1, 2020, to March 31, 2024. Also, we attached the reapproval conditions to prevent the

recurrence of the issues pointed out by the committee and to ensure they implement their business plans.

As for YTN, the committee found their business plans related to impartiality and public accountability non-specific
and the implementation methods insufficient. Thus, they were required to submit to the Commission additional plans
that detail the criteria, ‘impartiality and public accountability’ and ‘planning/ programming/production of broadcast

programs’, and be subject to an annual compliance inspection.

In the fifth review criteria (Implementation of the plans to support broadcasting development and compliance with
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broadcasting regulations) under the ‘compliance with the conditions and recommendations of reapproval’, Yonhap
News TV scored less than 50%. Thus, we decided to detail the matters related to management independence, which

had previously been recommended, and attach it as a condition this time.

Next, on April 21, 2020, Chosun Broadcasting and Channel A Corporation, general service PPs whose approval validity
expires on April 21, 2020, scored 653.39 and 662.95 out of 1,000, respectively. The former received less than 50% in
the second review criteria (Possibility for realizing and the regional/ social/ cultural need for the impartiality and public

accountability of broadcasting).

For having failed critical criteria which leads to the ‘rejection of reapproval’ or ‘conditional reapproval, the
Commission organized a hearing according to Article 22 of the "Administrative Procedures Acts and Article 101 of the
"Broadcasting Acty on April 10. Reflecting on the results of the review committee and the opinion submitted by the
presider of the hearing the Commission decided to grant Chosun Broadcasting conditional reapproval, with the
conditions and recommendations to ensure the implementation of the reapproval project plan. The validity period is
three years, from April 22, 2020, to April 21, 2023.

Taking account of the fact that they failed the key review criteria related to the impartiality and public accountability
of broadcasting, we decided that the reapproval may be revoked if the major conditions related to the key criteria (No.
2-4) are not implemented. If, in the next reapproval review, they fail to fulfill the same key review criteria, or if the total
score is less than the reapproval standard of 650, their application may be rejected since they have already received a

rejection of reapproval or conditional reapproval on two occasions,

As for Channel A Corporation, reapproval was decided on considering the review result of the committee and the
expiry date of the validity period. However, we added the condition that we reserve the right to revoke reapproval if
Channel A Corporation representative’s statement before the Commission at the hearing of the reapproval (April 9,
2020) is different from the facts, or if in the future, the fact-finding committee and external advisory committee’s
investigation and verification results and investigative agency’s results confirm there were issues of grave concern that

could affect the impartiality and public accountability of broadcasting.

The Commission requested the committees for a prompt and transparent investigation and to submit the results
immediately after completion. To Channel A Corporation, we added the conditions to improve the overall system to raise
the public accountability of news reporting such as adopting an internal verification procedure, retraining employees
and strengthening the disciplinary regulations. Considering the "Preliminary master plan for the license renewal and
reapproval of broadcasting businesses. and the results of the review committee, we granted them the validity period
of four years from April 22, 2020 to April 21, 2024.

In addition to the condition of five or fewer legal sanctions for the violation of the broadcasting review regulations
added in this reapproval review, the Commission also had Chosun Broadcasting Corporation and Channel A Corporation
comply with the condition that legal sanctions imposed for the violation of the special regulations for the election
broadcast review be no more than two for each nationwide local electoral district.

Lastly, the Commission reviewed and decided on the reapproval of the general service PPs (JTBC Co.,, Ltd. and Maeil
Broadcasting Network) whose validity period expires on November 30, 2020. We decided to reapprove the former and
grant the validity period of five years from Dec. 1, 2020 to Nov. 30, 2025, according to the "Preliminary master plan for

the license renewal and reapproval of broadcasting businesses., decided by the Commission on May 10, 2019. A

Ko
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‘conditional reapproval’ was granted to the latter, with the validy period of three years from December 1, 2020 to
November 30, 2023.

JTBC Co,, Ltd. scored 714.89 out of 1,000, whereas Maeil Broadcasting Network scored 640.50, less than 650, thus
being subject to the ‘conditional reapproval’ or ‘rejection of reapproval’. For this reason, on November 23, a hearing was

conducted according to Article 22 of the "Administrative Procedures Acts and Article 101 of the "Broadcasting Act..

Considering Maeil Broadcasting Network’'s submission of additional improvement plans on and the willingness to
implement management transparency such as to have an outside director for the board of directors and mutually
beneficial relationship with external producers, the opinion of the presider of the hearing as well as the potential
damage being done to viewers in the event of the rejection of the reapproval, we decided to grant them conditional
reapproval. However, they are subject to the condition that they develop a plan to require the largest shareholder to
take economic responsibility for the damages incurred by the administrative measure of business suspension and
prepare innovative management plans that prevent the largest shareholder from being involved in the business
operation and personnel and includes the opinions of the employee representative and the results of management

consulting by an external organization.

The Commission, when Maeil Broadcasting Networks would fail to comply with parts of conditions attached to the
reapproval and recommendations, is able to revoke the previously approved reapproval and monitor whether they

follow the aforementioned conditions and recommendations every six months.

For JTBC, which met the reapproval requirements, reapproval was granted under the condition that they prepare a
plan to resolve the issue of dispatched reporters from JoongAng lIbo to strengthen the independence of broadcasting

by separating ownership and management.

The Commission plans to thoroughly inspect compliance with the conditions and recommendations to ensure that
the reapproved general service and news reporting PPs fulfill their business plans, comply with the conditions of
reapproval, and enhance the impartiality and public accountability of broadcasting and impose strict sanctions, such as

corrective orders to those in non-compliance.

[Table Il1-16] Results of the reapproval review in 2020

lassifi
Cc::;.: TV Chosun | Channel A JTBC MBN YTN Yonhap News TV
Review| 65339 662.95 714.89 640.50 654.01 657.37
points
Conditional Conditional
R | R | R | R |

Status reapproval edapprova eapprova reapproval edapprova edapprova
Validit Apr. 22, 2020- | Apr. 22, 2020- | Dec. 1, 2020- | Dec. 1, 2020- | Apr. 1, 2020- Apr. 1, 2020-
o dy Apr. 21, 2023 | Apr. 21, 2024 | Nov. 30, 2025 | Nov. 30, 2023 | Mar. 31, 2024 | Mar. 31, 2024
P (3 years) (4 years) (5 years) (3 years) (4 years) (4 years)
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3) Severe penalties for violations related to licensing and approval

On October 30, 2020, the Commission decided at the plenary meeting to impose on the general service PP Maeil
Broadcasting Network (channel: MBN) a six-month full suspension of business according to Article 18 of the
"Broadcasting Acts and Article 17 of the "Enforcement Decree of the Broadcasting Actu for having obtained the initial

approval in 2011 and reapproval in 2014 and 2017 by fraud or other improper means.

When selected as a general service PP to be approved in 2011, Maeil Broadcasting Network paid part of the paid-in L
capital (KRW 395 billion) with company funds through a nominee executive shareholder and submitted false materials.
Through such fraudulent and socially accepted unfair behavior, they were approved as a general service PP. They also
submitted a false list of shareholders and financial statements in 2014 and 2017 to be reapproved as a general service
PP. g

The Commission found the offense to apply to Article 18 of the "Broadcasting Acts as having obtained approval or
reapproval through fraud or other improper means and decided to impose a six-month full suspension of business.
However, to minimize the damages to the viewers and subcontractors, such as outsourced production, a six-month
grace period was granted.
To prevent the infringement of viewer rights and interests due to the suspension of business, the Commission
recommended that they notify their business suspension through broadcast subtitles and websites and transmit a still d
image notifying the suspension of broadcasting. We recommended that they prepare management innovation i
measures, including the ways to protect and stabilize the subcontractors’ employment, such as outsourced producers,
to ensure that management is held accountable for misconduct and establish a system to secure management
transparency. Also, we recommended that they develop the plans to restore the capital decreased from the retirement 58
of borrowed shares corresponding to treasury shares to find ways to fully pay the capital they promised (KRW 395

billion) at the time of the initial approval.

We believed in the strict penalization under broadcasting laws because Maeil Broadcasting Network committed , —
illegal acts even though they are a media organization based on people’s trust and a broadcasting business operator ¥
responsible for reporting and monitoring any unlawful activities or corruption in society. However, considering that
before being approved as a general service PP they had already been operating in the business for about 26 years since
1995; the damages and employment issues of subcontractors, such as outsourced producers; and the damages to
viewers; we decided to reduce the penalty from the revocation of approval to imposing a six-month business

suspension by applying the reasons for the reduction in the "Enforcement Decree of the Broadcasting Acty.

Furthermore, according to Article 105 of the "Broadcasting Acts (Penalty Provisions) and Article 137 of the "Criminal

Actu (Obstruction of Performance of Official Duties by Fraudulent Means), we decided to file criminal charges against
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the Maeil Broadcasting Network and the representatives who committed the violations at the time. To prevent any
illegal activities from recurring during the licensing and approval procedure, the Commission will carry out the licensing

and approval system strictly in accordance with the laws and principles.
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[Table 1l1-17] Recommendations for Maeil Broadcasting Network

® To prevent the infringement of viewer rights and interests due to the suspension of business, we recommend that
the Maeil Broadcasting Network notify the business suspension through broadcast subtitles and websites 14 days
prior until the end of the suspension. Regarding the notification methods and contents, consult the Commission one
month before the start of the business suspension

® To protect viewer rights and interests, we recommend that the Maeil Broadcasting Network transmit still images
notifying the interruption of broadcasting during the business suspension period. Regarding the details related to
transmission during suspension periods, consult the Commission one month before the start of the business suspension

* We recommend that the Maeil Broadcasting Network prepare a plan for the protection and employment stabilization
of production subcontractors following the suspension of business, submit it to the Commission within three months
and thoroughly implement them

* We recommend that the Maeil Broadcasting Network prepare a management innovation plan, including a plan for
the management to take responsibility for this matter and a system to secure management transparency, and submit
them to the Commission within three months and thoroughly implement them

* We recommend that the Maeil Broadcasting Network develop a plan to increase capital by more than the amount
of treasury stocks canceled in 2020. Consult the Commission within six months from the date of receiving the notice
of measures. Submit the relevant plans to the Commission within three months after the conclusion of the consultation
and thoroughly implement them

b. Enhancing the excellence of broadcasting

Every year, the Commission selects and awards the ‘KCC Broadcasting Awards’ (‘Broadcasting Awards’) to motivate
broadcasting producers and contribute to the spread of Hallyu by enhancing the excellence of broadcasting. The
‘Broadcasting Awards’, which marks its twelfth year in 2020, rewards the excellent programs produced and broadcast
in Korea and individuals and organizations that have contributed to broadcasting throughout the year. It aims to inspire
creative practice in broadcasting and promote broadcast content production, which will lead to improving viewer

satisfaction and promoting the development of the broadcast content industry.

The 2020 KCC Broadcasting Awards Online Ceremony’, held on September 28, 2020, was organized to allow viewers

to enjoy and share the winners of the Broadcasting Awards online due to COVID-19.

A total of 263 broadcast programs applied for the 2020 Broadcasting Awards’, and through fierce competition, the
final 14 were chosen after the preliminary and final evaluation. Of the winners, many were creative and well-produced
documentaries, and it was significant that the regional broadcasting programs, covering a range of topics and promoting

regional characteristics, made it into the finals even under challenging circumstances.

The ‘Grand Prize’ went to EBS Docuprime’s documentary, <Anthropocene> (Producer: Kim Hyeongjun, Director:
Choi Pyeongsun). It introduces a little-known scientific concept (a new geological period in which the global
environmental system has rapidly changed due to the destruction of the natural environment by humans. As a result,
humans need to fight against the global environment) to explain the impact of human beings, which is comparable to
that of an asteroid and warns us that time is running our for the earth and humans. It has received favorable reviews

for its high public value and flawless production.

The winner of the ‘Best Excellence Award was KBS <When the Camellia Blooms> (Producer: Lee Geonjun and Noh
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Sanghun, Director: Cha Yeonghun, Kang Mingyeong, and Choi Yeonsu), which had a message about living together, as

the people of Ongsan, ordinary citizens, change and grow as they mingle with each other.

Moreover, eight programs were awarded the ‘Excellence Awards. ASBS' <Joahn, Sondol, Yonghyun, the Man Who
Lived the Life> in Social Integration, AGwangju MBC's <Pink Fish> in Cultural Diversity, AEBS <Giant Peng TV>, KNN's
<The Memory of Water>, and MBC Chungbuk’s <I am Venus> in Creativity and Innovation, ACJ ENM’s <Hotel Del Luna>

in Hallyu, ADaegu MBC's <Island of Conservatives> and Andong MBC's <Imcheonggak> in Regional Development.

To award those who have contributed to the development of broadcasting, the ‘Achievement Award’ went to EBS
PD Lee Seulyena for successfully achieving the TV and mobile content convergence through the production of <Giant
Peng TV> and MBC's eXerverPLUS Development Team for developing the file-based video server (eXerver), thus

contributing to the localization of broadcasting equipment.

From Nov. 6 to 29, the Commission opened the ‘Special Theater’ for the free screening of the award-winning
programs of the 2020 KCC Broadcasing Awards’. A total of ten programs, including the Grand Prize winner, EBS'
Docuprime <Anthropocene> are available from the ‘TV Replay’ on paid broadcasting services. Replays of the
award-winning works became available thanks to the active cooperation between the award-winning broadcasters and

the paid broadcasters providing VOD services.

Like the air we breathe, broadcasting has become an inseparable part of our daily lives. People watch and listen to
broadcasts every day, laugh and cry, find solace, and obtain the necessary information. This year, particularly as social
distancing continued due to the COVID-19 outbreak, people spent more time watching broadcast programs than ever

before.

Broadcast programs created out of the enthusiasm and passion of broadcast production crews are bringing
considerable hope and comfort to the people who are exhausted from the COVID-19 outbreak. Thus, the Commission

plans to continue its support to provide high-quality broadcasting programs.
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[Table 111-18] Winners of the 2020 KCC Broadcasting Awards’

Documentaries that enhanced the excellence of broadcasting

A number of documentaries, including the winner of the Grand Prize, were awarded this
year. With its ingenious producing and directing, the well-made programs also achieved
popularity, successfully entertaining and touching the viewers at the same time.

g ofcfolLt 91913 ofciol = gigE

28 WS 83
s A

In particular, there were many original works; some dealt
with the region’s political and social issues in a genuine and
informative manner. Others explored the theme of nature
and rural life from a fresh perspective.

py \ \ ‘.
f o}:(,gﬂ()(.(é <

(ax Jonus

Regional broadcasting programs covering a range of topics

CHRISIE RIAIE S-E100H SE2 1

Regional broadcasters made significant progress this year
: 3 i by receiving five Excellence Awards. Those with novel
anlle 428y =E B H=6414 Lt ideas and covering a variety of topics were honored with

PINK FISH 2SMBC EZFM 100.1MHz
Yol #5MBC PLUS 3 awards.

Outstanding work of well-made contents

ﬂEm‘ The program gained popularity on TV, mobile, and offline, and not only among children
llﬂ’l-—o but also adult viewers. The originality of the production and the cast were exceptional.

Dramas that have gained popularity domestically and abroad received awards this
year as well. KBS <When the Camellia Blooms>, which won the Best Excellence Award,
recorded the highest rating in drama in the second half of 2019 from both terrestrial
and non-terrestrial broadcasting, reaching 23.8%. All of the episodes received the
highest rating out of all the dramas in a similar time slot.

The fantasy horror romance drama CJ ENM's <Hotel Del Luna> covers a novel story
between a male manager and a female boss in charge of the ‘hotel where ghosts
come to stay’. Exported worldwide, including the US, Europe, Southeast Asia, Japan,
and India, it helped raise the status of Hallyu content.
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[Table 111-19] Overview of the winners of the 2020 KCC Broadcasting Awards’

Classifi- Award Winners
; Awards
cation Broadcaster Program
Grand Prize EBS EBS Docuprime <Anthropocene>
Best Excellence Awards KBS <When the Camelia Blooms>
) ) SBS Special
Social Integration o8BS <Joahn, Sondol, Yonghyun, the Man Who Lived the Life>
Cultural Diversity| Gwangju MBC <Pink Fish>
Program o EBS <Giant PengTV>
Excellence Creat|V|ty‘ and KNN <The Memory of Water>
Awards Innovation
MBC Chungbuk <l am Venus>
Hallyu CJENM <Hotel Del Luna>
Regional Daegu MBC <Island of Conservatives>
Development Andong MBC <Imcheonggak>
) EBS / Lee Seulyena (PD)
Achievement Awards
Special MBC / eXerverPLUS Development Team
Awards MBC Plus / MBC Sports Plus

Excellence in Production

Awards

Korea Baduk Broadcasting / K Baduk

[Figure 11-11] Grand Prize and Best Excellence Award winners of the 2020 KCC Broadcasting Awards’

Grand Prize

® EBS Docuprime <Anthropocene>

Best Excellence Award

® KBS <When the Camelia Blooms>

c. Fostering the value of regionality and diversity in broadcasting

1) Content production support for regional, small and medium-sized broadcasting

As it becomes increasingly challenging for regional broadcasting due to the rapidly changing broadcasting

environment, such as the recent growth of IPTV and OTT and reduction of the advertising market, the need to

strengthen support towards the localness and diversity of regional media was made clear as concerns about them losing

their regional characteristics were raised. Thus, the Commission endeavored to redefine regionality and review the

easing of concurrent business ownership regulations, the allocation of public resources, and programming/regional
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division regulations. Moreover, we established adequate policies and support systems required by regional, small and

medium-sized broadcasters to create a foundation for sustainable development and self-reliance.

On December 30, the Commission announced the "Third Regional Broadcasting Development Support Plan
(2021-2023)1 which aims to diversify support for the content production and distribution of programs including local
materials, strengthen the response to regional disasters, and improve advertising and programming regulations to help
regional broadcasters grow independently, fulfilling the role of regional media. The support plan includes the
Commission’s vision to create a happy community through regional broadcasting and the five strategies® and 12 policy

tasks we plan to adopt to achieve our vision.

First, to strengthen the content competitiveness of regional broadcasting, we will increase our support towards the
production and distribution of programs that include local material, ease the ownership and concurrent business
regulations for regional broadcasting, and improve regulations on the advertising and sponsor announcement time.
When reviewing the prior consent for the M&A of paid broadcasting, we will conduct an extensive review of the plans
for the independent operation of regional channels and content investment plans, to enhance the localness and
diversity of broadcasting. And we will conduct a compliance inspection of license renewal conditions to help regional
broadcasting increase management transparency and support the establishment of a regional disaster broadcasting

system and resolve the blind spots to better respond to regional disasters.

Moreover, to assist regional broadcasters in responding to new media, we plan to lay the foundation for entry into
new media platforms by helping them strengthen the content production skills using new technologies, such as AR and
VR, and by offering subsidies primarily to content co-produced with OTT operators. To ensure that regional
broadcasters fulfill the role of regional media, we will help them collaborate in content production by building a regional
cooperation network with the local governments and relevant regional organizations. To do so, we plan to create a
virtuous cycle by establishing a cooperative system among regional broadcasters (producing programs with local
material), local governments (supporting regional content production), and the Community Media Centers (supporting
the production of viewer participation programs). The Chairman said, “We hope this support plan will help regional
broadcasters overcome the challenges of decreasing sales and viewer ratings and contribute to creating a foundation
of self-reliance. Also, we hope to see regional broadcasters actively respond to the changing broadcasting environment

by making self-improvement efforts, such as facilitating management innovation.”

The Third Regional Broadcasting Development Support Plan (2021-2023); was developed according to the
fSpecial Act on Assistance in Development of Regional Broadcasting), enforced on December 12, 2014. The
Commission establishes and implements support plans every three years to develop regional broadcasting and
strengthen its foundation as a broadcasting industry. Through the plan, the Commission plans to reinforce the function

of regional media as a regional public opinion platform that embodies localness and diversity.

Furthermore, to enhance the content production capacity of regional, small and medium-sized broadcasting, we
offered production assistance to high-quality, outstanding programs with global competitiveness through the ‘Project

to Enhance Regional, Small and Medium-sized Broadcasting’s Content Competitiveness’ in 2020. On March 23, the

5) The five strategies: strengthening the content competitiveness of regional broadcasting, improving the regulations for regional broadcasting,
enhancing the public accountability of regional broadcasting, assisting regional broadcasting's response to new media, creating a regional cooperation
network
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Commission selected and announced the final 33 programs to receive production support. A total of 144 programs from
33 broadcasters applied for the project. The judging committee composed of external members, such as content
experts and Regional Broadcasting Development Committee members evaluated (written, interview) and selected 33
programs, including eight programs from seven companies in the regular area; 12 programs from nine companies in the
special area; six programs from six companies in the overseas distribution area; three programs from three companies

in the pilot area; four programs from four companies in the new media area.

[Table 11I-20] 2020 Project to enhance regional, small and medium-sized broadcasting’s content competitiveness

P Medium and Maximum subsidy .
Classification . Details
Subsidy per program
Supported programs including localness and
Regular and | TV, radio, DMB | KRW 200 million |~ PPorted prog s _
i - competitiveness to promote programs of various genres
special programs | KRW 2 billion or less )
and topics
Overseas Supported programs that considered the overseas
DVerse v KRW 300 million | - PPorted Prog _ > OVer:
distribution . distribution from the production stage, intending to
KRW 1 billion or less
programs penetrate the overseas market
orted pilot programs to encourage the development
Pilot programs TV, radio KRW 100 million z?[:;w re; Ellar I?o a?ams enres, :ndgto ics an\é topbrin
prog KRW 200 million or less ) sular p g ' 8 ' P ) s
the pilot program into the regular program in the future
Supported clip video series of no longer than 30 minutes
New media | TV, radio, DVMB | KRW 50 million PP P &
. serviceable on SNS, portal, and mobile to enhance the
contents KRW 200 million or less )
response to new media

suolnedunw

[Table I11-21] Programs to receive subsidies in 2020

Classification Regular Special _OV(?rsee.ns Pilot6) New media?) Total
distribution
Broadcaster 7 9 6 3 4 18*(29)
Program 8 12 6 3 4 33
Subsidy
(KRW 1 million) 980 730 1,100 150 140 3,100

* Excluding duplication of application

The Commission offered production subsidies for pilot and regular programs to encourage the voluntary discovery
of new genres and topics and content serviceable in the new media to actively respond to the multimedia era. This year,
in particular, we improved the support system by establishing two-year production support for content improvement
to help regional broadcasters secure content competitiveness, regionality, and diversity. We also added a small amount

of subsidies to lift the burden off of the broadcasters. Since 2014, the project has contributed to promoting regional

3%
=0
nw
=
(o2}
g2
SR
aﬂl
o3
na
90
O
=]
o
<

65
Qﬁ
N
o5
=
S

broadcasting by helping them secure content competitiveness and producing high-quality broadcasting content.
Through the production and broadcasting of various high-quality regional programs, we plan to improve the welfare of

regional viewers and promote regional culture.

6) Pilot : 1-2 sample episodes of a program broadcast before regular programming
7) New media : Clip videos between 1-10 minutes serviceable on SNS, portal, mobile, etc.
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2) Promoting the distribution of regional broadcasting content and offering customized education

To promote and distribute the programs produced through the project, the Commission supported participation in
global content markets and pitching forums. We also offered diverse, systematic support, including customized training
courses by making visits and professional consulting for the employees of regional broadcasters so that they can

continue to produce well-made, excellent programs.

For regional, small, and medium-sized broadcasting’s excellent programs, we helped them participate in content
markets at home and abroad and global pitching forums, reproduce contents, and establish cooperative systems with
OTT operators. By promoting and ensuring the distribution of regional broadcasting content, we could secure a foothold

for entry into the domestic and foreign content markets.

The Commission promoted and marketed regional broadcasting contents through the regional broadcasting
exhibition hall, the Korea Content Village, and regional broadcasting content conference sessions at the domestic and
overseas online content markets (ACE Fair, BCM, MIP Cancun, ATF). At the Gwangju Contents Market (ACE Fair), we
made arrangements in sales (10 cases) and co-production (1 case) through as many as 11 bilateral buyer meetings with
ten companies from eight countries. At the Busan Contents Market (BCM), we also made arrangements in sales (3 cases)
and co-production (1 case) through a total of 13 one-on-on buyer meetings with six companies from six countries. At
the Mexico Contents Market (MIP Cancun), sales (16 cases) and co-production (3 cases) were arranged through 48
one-on-one buyer meetings with 33 companies from 14 countries. At the Asia Television Forum (ATF) we completed
sales (6 cases) and co-production (1 case) arrangements through a total of 23one-on-one buyer meetings with 18

companies from 12 countries.

[Table 1lI-22] Content market participation in 2020

Events Details Achievements

® Sales arrangement of Mokpo MBC's <The

2020 Gwangju ; )
& Fermented Food> with Aeroplay Entertainment,

® Organized the Korea Content Village to

ACE Fair ) i )
(Gwangiu) display anq promote 146 excellent regional Singapore .
Nov. 5 - 8 broadcasting programs of 24 broadcasters | ® Co-production of a documentary program
discussed between Busan MBC-Say Whisy, Mexico
® Organized the Korea Content Village to
BCM 2020 display and promote 146 excellent regional | ® Sales arrangement of MBC Gangwon
(Busan) broadcasting programs of 24 broadcasters Yeongdong's <East Coast> and <Octopus> with
Nov. 11 - Dec. 11 | ® Regional broadcasting content promotion Bomanbridge Media, Singapore

sesssion (100 min)

MIPCANCUN 2020
(Mexico)
Nov. 17 -20

® Organized the Korea Content Village to
display and promote 146 excellent regional
broadcasting programs of 24 broadcasters

® Regional broadcasting content promotion
sesssion (30 min)

® Co-production of a music program discussed
between Daejeon MBC-TurkCell TV, Turkey

® Co-production of MBC Chungbuk’s <I am Venus>
with Globo TV Format, Brazil

ATF Online+ 2020
(Singapore)
Dec. 1-12

® Organized the Korea Content Village to
display and promote 146 excellent regional
broadcasting programs of 24 broadcasters

® Regional broadcasting content promotion
session (30 min)

® Sales arrangement of Busan MBC's <Awesome
Backpackers> and Daejeon MBC's <Only You>
with Encore Inflight Limited, Hong Kong

® Co-production discussed between MBC Gangwon
Yeongdong-Boat Rocker Media, Canada

78 Korea Communications Commission Annual Report 2020



Chapter 2 | Create a trusted broadcasting environment

We provided a 1:1 customized consulting on pitching plans and supported online participation in pitching forums at
home and abroad (DMZ Docs, Tokyo Docs, and Guangzhou Docs). At the pitching forums, we organized regional
broadcasting content promotion sessions and opened a YouTube channel to promote regional broadcasting content (27
programs of 18 broadcasters), and built partnerships with global broadcasters and buyers, etc. To promote the sales and

distribution of regional works, we also assisted in the reproduction, including translation, dubbing, subtitles, and

re-editing, for the overseas marketing and promotion of outstanding regional broadcasting programs (23 programs of 28
15 broadcasters). Through such efforts in distribution, excellent regional broadcasting contents were sold to domestic
and international broadcasters and distribution companies, resulting in a total sales revenue of approximately KRW 820

million.

SIUdU0D)

[Table 1l1-23] Participation in the pitching forums in 2020

Forum Details About the forum
® Exchanges among Asian documentary creators
e (Title) DMZ International Documentary ,g s ) Y )
DMZ Docs Film Festival ® Education related to the entire process of planning,
(Goyang, Paju) development, production, investment attraction,

® (Date) Sept. 17-24

eopeo.g

post-production, distribution, etc.

® Showcase to examine opportunities for overseas

broadcasting, distribution, and the screening of the

Tokyo Docs ® (Title) Tokyo Docs - g
finished works -

(Japan) * (Date) Nov. 3-6 . ! ' ) ) 3
P ( ) ® Opportunity to observe project-related discussions with 2
buyers 2
e (Title) Guangzhou International ® Analysis of the selected documentary content trend @
Guangzhou Docs ) ) ) L
(China) Documentary Film Festival ® Opportunity to observe documentary film pitching and
® (Date) Dec. 14-17 enhance presentation ability

[Figure 11-12] Support for the distribution of regional brong content

Non-face-to-face consultation Regional broadcasting promotion
with buyers session

Online exhibition
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Moreover, the Commission made efforts to expand the tools for viewing regional broadcasting contents beyond the
traditional platforms such as TV, by promoting regional broadcasting channels to domestic and foreign OTT operators
such as wavve. Now, outstanding regional broadcasting content produced through the assistance project (58) can be
accessed through VOD services at wavve. To establish the cooperation system with OTT operators, we convened with
Netflix and the wavve policy managers and Commissioners (twice), working-level meeting with wavve (four times),

working-level meeting with Watcha (once), and occasional discussions with the content program providers.

To better respond to the changing media environment, the Commission pushed forward with customized training
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and professional consulting for the employees of regional broadcasting to develop human resources and production
competencies of regional broadcasting To this end, we visited the areas to provide 17 training courses tailored to
regional broadcasting, including regular courses on new media, post-production, and UHD broadcast, and special
courses requested by broadcasters. We also tried to strengthen the response to new media and offer training on new
technologies by offering professional consulting (14 times) covering the planning, production, and distribution of
programs such as planning an overseas documentary program and YouTube channel know-hows. In 2020, 289
participants completed the course, including the customized training course (220 participants) and expert consulting
(69 participants). The level of satisfaction of the courses increased continuously to reach 92.1 points (89.5 points in 2017,
—90.1 points in 2018, = 91.8 points in 2019, = 92.1 points in 2020). We have created a virtuous cycle that strengthens
content competitiveness in which one would participate in the training course to develop a plan, becomes a recipient

of the production assistance, and then participates in reproduction and content markets for production and sales.

[Table Il1-24] Regional broadcasting education and training assistance in 2020

. Customized education .
Classi Post Global content | UHD broadcast | Special | oo
—_— . . ost- obal conten roadcas ecia .
fication| New media| Accounting . ) p consulting

production development vehicle courses
New media Training in ) . . Live broadcast Content | Applying for
) g Post-production | Teaching pitching ) ) 4ppy g
channel |accounting for the ) ) production marketing |international
. ) . |practices, such as| skills catered to ) .
Detail | operation |smooth execution|” | ) practices using and awards,
) editing and color regional . )
and of project . ) UHD broadcast |collaboration,| translation,
. correcting broadcasting )
monetization expenses vehicles etc. etc.
Course 4 times, 42| 3 times, 43 3 times, 27 2 times, 35 2 times, 15 3 times, 58 |14 times, 69
participants participants participants participants participants participants | participants

The Commission established the basis for securing content competitiveness and producing high-quality
broadcasting content by supporting excellent regional, small, and medium-sized broadcasting programs. Our intensive
support towards enhancing the content competitiveness of regional broadcasting has produced tangible results, such
as increased regional broadcasting content sales and a growing number of works receiving awards. The viewers turned
out to be the ultimate beneficiaries of our efforts; the audience satisfaction level increased continually (85.6 points in
2016~ 86.1 points in 2017~ 86.4 points in 2018 = 86.8 points in 2019 — 87.0 points in 2020), and we have contributed
to promoting regional culture. Moreover, the excellence of the programs produced through the assistance project was
recognized, and 12 programs were awarded 25 times, including KNN's <Independence Army Rhapsody>, which won the
Best Documentary Award at the Korea Broadcasting Prizes (September 2020). The Commission plans to expand
support for regional broadcasting by promoting co-production between regional broadcasters for programs with local
content, the production of new types of content, and the cooperation model between regional broadcasting and local

governments.
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[Table 1lI-25] Awards received by the programs supported through the assistance project

BrE:dglc:::tlers Program Awards Remarks
* The 3 Korean Directors of Photography Society, Best Film (March)
The ® 2020 Foundation for Broadcast Culture Regional Program Awards,
Mokpo MBC | Fermented Grand Prize (OFtober) ) )
Food ® 2020 Korean Directors of Photography Society, Grimae Awards,
Best Picture (December)
* The 33 National MBC-TV Contest, Silver Prize (November)
Daejeon MBC Trgnl(;or;zrt. * The 32™ Korea PD Awards Ceremony, TV Awards, Regional (April)
* The 32™ Korea PD Awards Cerermony, TV Awards, Regional, Special
Gwangju MBC | Pink Fish (April)
® 2020 KCC Broadcasting Awards, Cultural Diversity (October)
Jeonju Discovery of | ® 2020 Korea Commercial Broadcasting Awards, Best Excellence b1 %LF};’
Television Jeonju Award (April) s i -
. g 1
Jeonju Time of the | * 2019 Korea Communications Standards Commission, Best Program t.["n}'ﬁ A |11I_':
Television Region of the Year (April) i
Independent ® 2019 Korea Communications Standards Commission, Best Program
KNN Army of the \h(ear (April)
Rhapsody * The 47" Korea Broadcasting Prizes, Regional Documentary
(September)
Budget * The 10" Forum for Public and Democratic Media, Journalism
Tracking (February) . -
Busan MBC Project BIC ® 2020 Korea Communications Standards Commission, Best Program
Bunker of the Month (July)
* The 30" Democratic Press Awards, Special Activity (November)
e KCC Broadcasting Awards, Creativity and Innovation, Excellence
MBC | am Venus Award (October)
Chungbuk e The 22™ Gender Equality Media Awards, Broadcasting, Best
Excellence Award (December)
Ulsan MBC | Action Cam * The 246" PD of the Month Award, TV Current Affairs (October)
* The 33 National MBC-TV Contest, Bronze Prize (November)
® 2020 Korea Communications Standards Commission, Best
Program of the Month (September)
* The 5" Korean Directors of Photography Society, Best Film v
KNN Refuge 1023 (September) “]E-TDE}

* The 247" PD of the Month Award, TV Current Affairs (Novernber)
® 2020 Korean Directors of Photography Society, Grimae Awards,
Regional (December)

Korea Communications Commission Annual Report 2020 81

sydeso ui

020y Adijod

Juawysidu
suolIedIuNWWoD) pue Suns!

pajuasald s

SUCIe)s)

juaWuolIAUg AD1j0d

suonesIuNWWo)) pue Sunsedspeo.lg

UOISSIWLLIOD) SUOIIEDIUNWILWOD) BAIOY

0Z0Z 1eak ay3 Jo sawo23nQ Ad1j0d
suonesuNWWo) pue Sunsedpeolg

eopeo.g

33 JO SaANRDRIGQ AdIj0d pue sniels
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Regional

Program Awards Remarks
Broadcasters =

® 2020 Foundation for Broadcast Culture Regional Program
MBC Awards, Silver Prize (October)

Bulldo,
Gyeongnam s * The 22™ Gender Equality Media Awards, Broadcasting Excellence
Award (December)
G daej
Jeonju MBC Owr?nzg O;(e)]e * The 249" PD of the Month Award, TV Entertainment (November)

3) Selection of public-interest channels and channels for the welfare of persons with disabilities

At the plenary meeting on December 16, 2020, the Commission newly selected (recognized) public-interest channels
and welfare channels for disabled persons whose validity period expires on Dec. 31. Since 2006, the Commission has
selected public-interest channels every two years to enhance the diversity and public interest of broadcasting according
to Article 70. 8 of the "Broadcasting Acts to require paid broadcasting platforms such as SO, IPTV, satellite, etc. to
transmit one or more channels from each public-interest category. The Commission also has required paid broadcasting
platforms to transmit the channel for the welfare of persons with disabilities that the Commission recognizes since 2013
according to Article 70. 3 of the "Broadcasting Act..

The review committee was composed of the external experts of diverse fields according to the "Notice on selecting
public-interest channels and recognizing channels for the welfare of persons with disabilitiess, and the review was
conducted for three days (Dec. 8-10). @ In the social welfare category, Work TV, Yesty, and Multicultural tvM, @ in
science and culture promotion, Arirang TV and Science TV, @ in education and region, EBS Plus 1, EBS English, EBS Plus
2, and MBC NET were selected as public-interest channels. WBC Welfare TV was recognized as a welfare channel for

disabled persons.

The validity period for the channels selected (recognized) this time is two years (Jan. 1, 2021 - Dec. 31, 2022), and the
Commission plans to check whether they are fully implementing the plans they submitted and complying with the
selection conditions and recognition recommendations. Also, we hope to contribute to enhancing the rights and
interests of viewers by securing diversity and public interest in broadcasting content through the stable transmission
of public-interest channels. Furthermore, we plan to develop improvement plans by reviewing the overall system,
including the professional programming of public-interest channels and the method of selecting public-interest and

welfare channels for disabled persons, as well as policy recommendations proposed by the review committee.

d. Protecting the rights and interest of the vulnerable group in broadcasting
1) Protecting the rights and interests of children and adolescents in programs

The Commission prepared the "Guidelines on the standards for protecting the rights and interests of children and

adolescents in programs. (the ‘Guidelines’) in December 2020, which went into effect on January 18, 2021.

The need to improve the broadcast production process was raised recently due to the cases of children and youth

filming for an extended period without any breaks or being exposed to violent and obscene scenes without protection.
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Since October 2019, the Commission held meetings on protecting the rights and interests of children and
adolescents with a consultation group composed of broadcasters, related associations, and ministries. This year, we

prepared the final guidelines (draft) after gathering the opinions of stakeholders.

While respecting the autonomy of broadcasting production as much as possible, the guidelines focus on protecting
the human rights of children and adolescents, including the right to health, learn, and rest, sex-related protection,

physical contact, and language expression in the broadcasting production process.

We also prepared a separate ‘On-site Compliance Checklist’ to help people use it more conveniently at broadcast

production sites.

The guidelines include A ‘preliminary actions for production’, to explain the intention of the production and filming
format, etc. to the children, adolescent actors and guardians in advance and ask for consent; A ‘production process and
follow-up actions’, to protect the human rights of children and adolescents, such as the production and filming hours
and the right to learn, provide sex-related protection, and offer guidance on physical contact and language; A ‘safety

and protection’, to protect them from cyberbullying and ensure privacy protection.

We hope broadcast producers and officials will voluntarily use the guidelines on-site to help protect the rights and

interests of children and adolescents involved in the production.

[Table 1lI-26] Main contents of the "Guidelines on the standards for protecting the rights and interests of children and
adolescents in programs.

Main contents

® (General principle) The protection of children and adolescents should be of top priority throughout the entire production
process.
® (Preliminary actions for production) Explain the intention of the production, filming format, key points, etc. to the
children and adolescent actors and guardians in advance and ask for consent
® (Production process and follow-up actions) Protect the human rights of children and adolescents, such as the production
and filming hours and the right to learn, health, and rest; provide sex-related protection, offer guidance on physical
contact and language expression
- (@ Production/filming hours of children and adolescents) The production and filming hours of children and adolescents
should be established according to the relevant laws, including the "Popular Culture and Arts Industry Development
Acty
- (@ Protecting human rights, such as the right to learn, health, rest) Efforts should be made to protect the basic
human rights, such as the right to physical and mental health, learn, and rest
- (® Sex-related protection, etc.) Any sexual comment or action that may cause distress and forcing excessive bodily
exposure are prohibited.
- (@ Physical contact and language) Any inappropriate physical contact is prohibited; children and adolescents should
be respected as an individual, and appropriate language must be used.
* (Safety and protection) The safety of children and adolescents takes precedence over the production of the program;
should ensure not to place the performer in danger by exposing any information about them
* (Responsibilities and duties of the production team) If the production team becomes aware of the infringement of
the rights and interests of the children or adolescent performers, they should take the appropriate measures to protect
the victims.
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[Table I11-27] On-site checklist to protect the rights and interests of children and adolescents in programs

On-site compliance checklist

® The protection of children and adolescents is a shared responsibility of the country, society, and individuals. The
production team should self-check this list during the production process to protect children and adolescent performers.
1. Have you read the broadcaster's guideline on the production of programs involving children and adolescents?

% Please take a moment out of your busy schedule to read the guidelines to protect children and adolescent performers
who are like our sons, daughters, brothers, and sisters.

2. Did you take preliminary actions and ask for consent to involve the child or adolescent performer?

- Explain the production intentions, etc,, to the child or adolescent performer and their guardian before the production
and seek consent.

3. Are you aware of the legal production and filming hours for children and adolescents?

- According to the Popular Culture and Arts Industry Development Act, M35 hours per week for those under 15
years of age, no more than 40 hours per week for 15 years or older. Where both parties agree, the hours may
be extended by one hour per day and up to six hours per week for 15 years of age or older. @Filming during
night time(10 pm to 6 am) is prohibited. However, for those under 15 years of age, if the day following the production
or filming day is a school holiday, the hours may be extended to midnight with the consent of the performer
and the guardian. It is permitted for those aged 15 or older with the consent of the performer and the guardian.

4. Are you protecting the human rights of children and adolescents, including the right to learn, health, and rest?

- Make efforts to protect basic human rights, such as the right to physical and mental health, learn, and rest.

5. Are you aware of the sex-related protections for children and adolescent performers?
- Sexual comments and actions that may cause distress and forcing excessive bodily exposure are prohibited.
6. Are you aware of the physical contact and languages related to children and adolescent performers?

- Except for emergencies, inappropriate physical contact is prohibited. They should be respected as an individual,
and appropriate language must be used.

7. Is there someone from the production team who can consult the issues related to the protection of children and
adolescent performers?

2) Protecting the rights and interests of paid broadcasting customer service call operators

From Nov. 6, 2020, the Commission launched a campaign called, ‘The operator may hang up first!’ for a month to
resolve malicious complaints against paid broadcasting and protect the rights of call operators. Also, we aimed to inform
the practitioners and raise public awareness of the "Standard manual to protect the rights and interests of paid

broadcasting customer service call operators..

The standard manual includes step-by-step actions to be taken by operators who have suffered from verbal abuse,
sexual harassment, or business obstruction, and the right to suspend work, support for legal action, and protective

measures.

The Commission launched online and offline promotion through Community Media Centers nationwide and
uploaded posters and videos on the paid broadcaster’s websites and social medias. Also, we distributed the manuals
with the Community Media Foundation to prevent employees from suffering illness, and thus improve the quality of

customer service over the phone.
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[Figure 111-13] Video and poster for ‘The Operator May Hang Up First’ campaign

o gy o e @) #ssusizn

Video
We are adopting the Standard Manual to Protect the
Rights and Interests of Paid Broadcasting Customer
Service Call Operators to prevent excessive complaints
https://www.youtube.com/watch?v=AQYdvilsajM 2
7]—‘ ‘ = - = g =
fls QpichEQfg ffJCJ/
hang up first
Standard Manual to Protect the Rights 28
and Interests of Paid Broadcasting ge
Customer Service Call Operators sg
According to the standard manual, paid broadcasters will protect 3 g
the rights and interests of operators by allowing them to hang up| - ga
the phone if a customer is verbally abusive, sexually harassing . o
the operator, or obstructing the business 3
Lawful Useful
Post Exercise of rights Information service
oster

ILWUWOD) SUOIIBDIUNWIWIOY) BAIOY

“viewer rights”

ayl jo m,v\\‘J)o\q() Kdljod pue snieis

uolss

respect consideration
Q) reTnmm @ LG HelloVision DLIVE CMB XD wiuch  gostesy
acrmsvsves @INIB .. KETVRSES _aon Semve ey F=uS

A F" ~iFgErocopEng

= [
‘*I’?:%% e koTwasws ktskylife Kt SK Groadband Uttv

FEuES DZEEcHET SAKE
e |mS8H HE S0
(2a=7ols)

3%
=0
nw
=
(o2}
g2
SR
aﬂl
o3
na
O
O
=]
o
<

65
aﬁ
N
o5
=
S

Standard Manual
and Preliminary
Training for
Business
Operators
(Oct. 15, 2020)

Korea Communications Commission Annual Report 2020 85



II. Broadcasting and Communications Policy Outcomes in 2020

2. Expanding public participation in shaping broadcasting policy

a. Public participation in the appointment of public broadcasting executives

The need to improve the governance structure, such as the appointment of directors and presidents of public
broadcasters, was raised continuously. Thus, to respond to the public’s desire for media reform, the Commission pushed
forward with the system improvement by placing the independence, impartiality, and autonomy of public broadcasting
as the top priority of the broadcasting policy. We believe that governance structure should not be affected by the
political environment to secure public broadcasting’s independence and impartiality. Therefore, we proposed that Athe
Commission recommends (appoints), but to ensure public broadcasting is not affected by political influence, more than
one-third (or a certain number) of directors should be recommended by the public; Apublic hearings should be
mandatory for the appointment of a president; Athe board of directors should be given the discretion to decide
whether to introduce the president recommendation committee and special multiple system to improve the board,
such as by adopting the national director recommendation system; A when implementing the special multiple system,
regulations should be introduced to switch to a majority system after a specific time has elapsed to prevent delays in

decision-making.

[Table I11-28] Institutional measures to improve the governance structure of public broadcasting

® (Composition of the board of directors) The Commission is to recommend (appoint) according to the current procedure,
but more than one third (or a certain number) of directors are to be recommended through the national director
recommendation system* to ensure public broadcasting is not affected by political influence
* Candidates compete or are recommended by organizations from the field of media, law, accounting, etc, and elected
through a unanimous agreement by all Commissioners of the KCC.

® (Appointment of the president) Once the appointment of the board of directors is improved, the board is to decide
on the introduction of the president recommendation committee; a public hearing should be mandatory for the
appointment of a president.
- The board is to decide on introducing the special multiple system, yet should switch to a majority system after
a specific period has elapsed to prevent delays in decision-making.

® (Establishment of the programming committee) Require terrestrial and general service/news reporting PP to organize
and operate a programming committee composed of the same number of operators and employee representatives and
establish a mediation process to settle disputes

The Commission helped the policy proposal submitted to the National Assembly in December 2018, which includes
the national director recommendation system, mandatory public hearings for the appointment of presidents, and the
mandatory establishment of a joint labor-management programming committee, to be reflected in the amendment bill
to the relevant law. To build a governance structure supported by the people by rationalizing the appointment
procedure of the directors and presidents of public broadcasters and securing the independence and autonomy of
broadcasting, we supported the discussion of the policies to be reflected in the legislative bill of the National Assembly.
Thus, various amendment bills to the "Broadcasting Acts have been initiated by the 21" National Assembly, including
those with the aim to allow the public to participate in the appointment procedure of the directors and presidents of

public broadcasters, and will be discussed further in the future.
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b. Public hearings on license renewal and reapproval

Beginning with the review of broadcasting business entities in 2020, the Commission introduced the "People’s
Questions. to strengthen the review of license renewal and reapproval for broadcasters and increase the transparency = 0
of the reviews by expanding public participation. It is a system that allows the general public to submit to the
Commission inquiries about the business under review. During the review procedure, the committee forwards the
received inquiries to the business’ representative on behalf of the people. Considering the limited time-frame and
efficiency of the review, the committee combined similar questions and left out those that were irrelevant but decided

to expand audience participation.

A total of 27 businesses were subject to the license renewal and reapproval review in 2020, including 21 terrestrial
broadcasting business entities (validity period until December), four general service PPs (validity period until April and
November), and two news reporting PPs (validity period until March). Regarding the reapproval review of the general
service and news reporting PPs in the first half of the year, the Commission listened to the viewers' opinions and received
inquiries through the "People’s Questions, for a month (from December 20, 2019 to January 19, 2020). We received ‘
32,355 of them in total (TV Chosun 17133, Channel A 8,154, YTN 2,950, Yonhap News TV 4,118), 32,211opinions were f ,
submitted via the website, 99 by email, 41 by fax, and four by post. We analyzed the contents of all 32,355 opinions to
provide them to the review committee to be considered in the reapproval procedure in the first half of the year. Later, 2

we announced whether the viewers’ opinions were reflected in the reapproval review.

Regarding the license renewal review, we also listened to the viewers' opinions and received inquiries through the
"People’s Questions. for a month (from August 3to September 2, 2020). We received 357 opinions in total (282 for four
major companies, 58 for regional broadcasters, 12 for radio, and five for DMB) and analyzed them to be reflected at the
review. The Commission announced that by conducting case studies and research on global practices, it would make
mid-to-long-term plans to expand public participation, such as by broadcasting the hearings of business

representatives. g

c. Public participation in public advertising

1) Korea Public Service Advertising Festival 2020

On Oct. 21, 2020, the Commission and the Korea Broadcast Advertising Corporation jointly held the ‘Korea Public
Service Advertising Festival 2020", which marked its 121" year. The festival began in 2009, intending to form a public

consensus on and raise awareness of social issues by holding a public service advertising contest.
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The theme of this year’s festival was ‘Heart, Connecting the World', to send the message that even if we are physically

apart due to social distancing, our hearts can still go out to each other and that we should be considerate of others as

we try to overcome the COVID-19 crisis.

The festival's awards ceremony was held online to prevent the spread of COVID-19. The emcees for the ceremony
were Munhwa Broadcasting announcer Son Jeongeun and comedian Seo Gyeongseok, and they tried to communicate

with online viewers throughout the event by holding quiz events in real-time.

Atotal of 1,363 works were submitted in TV, print, UCC, and emoticon, which were then differentiated into general
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participants, college students, and youth participants. After rigorous preliminary and final reviews, 27 works were

awarded.

‘The Eyes You Are Stepping On’, submitted in print by Park Yuhyeon from Seoul Design High School, was awarded
the Grand Prize (President’s Award). It was highly evaluated as a work that reminds us of the value of human dignity in
everyday life with the message that your act of stepping on the braille blocks in the street may affect the safe guidance

of the visually impaired.

The Gold Prize (Chairman of the Korea Communications Committee Award) went to five works including, ‘Face
Reading, which is about the importance of wearing face masks; ‘How to Stand Still, which captured social distancing
in a fun way; ‘1 am Not a Doctor’, which tries to raise the awareness of organ donation; ‘Same History, Wrong
Interpretation’, which covers Japan'’s distorted perception of history; ‘Easy to handle’, which emphasizes the human

rights of workers.

Some of the main works of the festival were available on the Korea Public Service Advertising Festival website
(https://psa.kobaco.co.kr) until the end of 2020, and various public service advertising works, including the

award-winning ones, were exhibited in a total of nine exhibition halls, such as special halls and themed halls.

[Figure 1l-14] ‘Korea Public Service Advertising Festival 2020’ poster and the Grand Prize winner

Grand Prize winning work of the

Korea Public Service Advertising Festival 2020" poster 'Korea Public Service Advertising Festival 2020
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Public service advertising serves as a guide to help us recover from the hardships of the prolonged COVID-19
outbreak. In cooperation with the Korea Broadcast Advertising Corporation, the Commission produces and broadcasts
ten public service advertising per year covering diverse topics to attract public interest in various social issues. We plan
to make constant efforts to promote public service advertising the public could relate to.
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[Table 1lI-29] Public service advertising aired in 2020

Topic

Broadcast date

Production intentions and main contents

Mutual respect and

To lay the foundation for a harmonious society of mutual

integration Jan. 6, 2020 development and help people improve their ability to resolve conflicts
-Republic of Korea onwards by fostering a culture of communication in which people listen to
Listening Test each other and respect the opinions of others.
. To emphasize the issue and seriousness of cyberbullying, encourage
Youth issues (school ) - )
violence) Feb. 14, 2020 adolescents to become healthy members of society without being
1 Only Hit It onwards exposed to violence, and send the message that improving school
v violence can lead to resolving social issues
To promote proper dog etiquette by raising the awareness of pet
Safe dog etiquette Apr. 16, 2020 P prop s €1 v s } P
) owners and teach the proper way to greet dogs, thus forming a
-My Dog is Gentle onwards ) L ) ,
consensus by showing what it is like to walk in someone else’s shoes.
To illustrate how 18-year-old first-time voters and adults share the
) ) memory full of excitement for their first vote, promote elections as
My first election Mar. 16, 2020 ) y P -
. ) a festival, encourage voters to learn about and evaluate policies, and
-My First Election(Pengsu) onwards L )
convey the message that your participation in elections through
voting can contribute to developing a democratic society
) To actively support small business owners to regain strength during
Rooting for your recovery May 16, 2020 ) )
, challenging times due to the COVID-19 and promote a culture of
-It's OK onwards

recovery in which business owners leap forward

Multiculturalism

June 16, 2020

To raise public awareness to accept foreign residents in our society,
such as multicultural families and foreign workers, not as strangers

-Today's Culture onwards but as members of our society and neighbors from diverse cultural
backgrounds
To help people recognize children as vulnerable beings to be protected,
Child protection July 22, 2020 to keep children safe on the road, and promote a mature driving
-Driver, the Guardian onwards culture that protects children and adheres to the principle of
prioritizing pedestrians.
Social integration and To deliver the message that we can overcome social conflicts arising
) ) Sept. 1, 2020 .
conflict resolution orwards from the COVID-10 outbreak through Korea’s unique culture centered

-Heart to Heart

on community

Response to and
overcoming disaster
-Daily Disinfection Practice

Sept. 28, 2020
onwards

To emphasize the importance of basic precautions in daily lives, such
as social distancing and wearing face masks to respond to disasters
like the COVID-19 outbreak.

Cheering
-Confirmed cases

Nov. 20, 2020
onwards

To cheer for the nurse from the negative pressure isolation room
who took the initiative to self-isolate upon being confirmed, a job
seeker who did not go to the final interview when they felt unwell,
and a confirmed couple who donated plasma
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2) Draft amendment of the notice on programming to improve the public service advertising system

In March 2020, the Commission decided on a partial draft amendment to the "Notice on the programming of

broadcasting programs. to improve the public service advertising system, which was enforced on October 1, 2020.

We defined matters delegated to the notice (establishment of standards for giving weight according to the public
service advertising time slot and the exemption from mandatory programming of public service advertising) according
to the amendment to the "Enforcement Decree of the Broadcasting Acts (promulgated on December 10, 2019,
enforced on March 11, 2020) and adjusted the mandatory programming ratio of public service advertising to alleviate

asymmetric regulations. The details are as follows.

First, to ensure that a large audience watches public service advertising, a weight of 150/100 will be given when
determining the programming ratio if the broadcasters provide public service advertising during the prime time zone
(Weekdays: 19:00-23:00; Saturdays, Sundays, and holidays: 18:00-23:00, Article 50 Paragraph 3, Enforcement

Decree of the Broadcasting Act).

Meanwhile, as the prime time zone of news reporting channels differs from that of other channels, we set a separate
time zone to which a different weight will be given (Weekdays: 11:00-15:00; Saturdays, Sundays, and holidays:
11:00-16:00).

Second, to ease the burden on small business operators, we decided to exempt broadcasting business entities with

less than KRW 2 billion in sales from the mandatory provision of public service advertising.

Third, we reduced the difference between terrestrial TV and general service PP in the mandatory programming ratio
of public service advertising from the current fourfold to twofold to resolve the asymmetric regulation. We raised the
mandatory programming ratio of public service advertising for general PP, news reporting PP, and those with more than
KRW 40 billion in sales from 0.05% of the total monthly broadcasting time for each channel to 0.1%, while the

mandatory ratio for terrestrial TV remained unchanged at 0.2%.

We believe this revision of the notice will ease the burden of small broadcasters suffering under the COVID-19
outbreak and promote public service advertising from broadcasters with significant media influence, thus helping to

promote the social value of public service advertising and the public service nature of broadcasting.
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[Table 11I-30] Partial draft amendment to the "Notice on the programming of broadcast programs, etc..

Current

Draft amendment

Article 10 (Programming ratio of non-commercial public
service advertising) Broadcasting business entities shall
provide non-commercial public service advertising as
follows. However, this is not the case for broadcasters
whose broadcast area is overseas, or who provide for
overseas foreigners or overseas Koreans, or who provides
broadcasting by programs which the viewer selects to
watch.

Article 10 (Programming ratio of non-commercial public

service advertising)

broadcasting, for
broadcasts provided by broadcasting business entities
whose sales in the preceding two years is less than KRW
2 billion based on the announcement of the asset status
according to Article 98-2 Paragraph 2 of the
"Broadcasting Act)——-—-.

1. (Omitted)

1. (As is)

2. Broadcasting business entities other than in Paragraph
1 : more than 0.5/1000 of the total monthly broadcasting
time for each channel

2. General service program providers, news reporting
program providers, and other program providers
whose sales for the two preceding years is more than
KRW 40 billion based on the announcement of the
asset status according to Article 98-2 Paragraph 2
of the "Broadcasting Acts : more than 1/1000 of the
total monthly broadcasting time for each channel

<New provision>

3. Broadcasting business entities other than described
in Paragraph 1 and 2 : more than 0.5/1000 of the
total monthly broadcasting time for each channel

Article 11 (Calculation of the programming ratio and
broadcasting time excluded from calculation) @~ @
(omitted)

Article 11 (Calculation of the programming ratio and
broadcasting time excluded from calculation) @~ @
(As is)

<New provision>

When calculating the programming ratio of
non-commercial public service advertising in Article 10,
if providing non-commercial public service advertising
during the prime time zone according to Article 50,
Paragraph 3 of the "Enforcement Decree of the
Broadcasting Acty it shall be recognized as 150/100 of
the program time. If news reporting program providers
program non-commercial public service advertising
during the time specified in the following, it shall be
recognized as 150/100 of the program time.

1. Weekdays : 11:00 - 15:00

2. Saturdays, Sundays, and holidays : 11:00 - 16:00
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3. Increasing public trust in disaster broadcasting

a. Prompt and accurate disaster broadcasting

After the Sewol ferry accident, the national disaster and safety management naturally increased in importance. As
disasters continued, such as earthquakes in Gyeongju and Pohang, wildfires in Gangwondo, and the COVID-19 outbreak,
it became ever more imperative to promptly and accurately deliver disaster information to minimize the damage to
people’s lives and properties. Thus, the Commission endeavored to deliver reliable disaster prevention and quarantine
information through disaster broadcasting to enable the public to respond quickly to natural and social disasters, such
as typhoons and COVID-19. In particular, in the early phase of the COVID-19 outbreak, the Commission conducted expert
group meetings and on-site visits to request broadcasters to practice self-regulation and provide accurate reporting and
information to eliminate the so-called horseracing reporting of some broadcasters. In line with the special quarantine
measures during the New Year holidays, we strengthened compliance with the quarantine guidelines during broadcast
productions. We also requested cooperation from broadcasters to transmit the active quarantine measures of the
broadcasters to the public on screen, thereby contributing to preventing the further spread of the COVID-19.
Furthermore, to strengthen disaster information delivery, we improved the role and responsibility of KBS, the host
broadcaster for disaster broadcasting and revised the standard manual that specifies when to request disaster
broadcasting related to infectious diseases and which criteria to consider. Thanks to the broadcasters’ disaster
prevention and disaster preparedness, we managed to provide stable broadcasting services, thus protecting the lives

and assets of the people in the event of a disaster through the prompt and accurate delivery of disaster information.

The Commission provided prompt disaster information to the public by building an infrastructure for KBS, the host
broadcaster for disaster broadcasting, to deliver disaster broadcasting. Also, for vulnerable groups, such as deaf or the
hard of hearing, we offered a broadcast sign language interpreter re-training program, thus increasing the public service
nature of broadcasting. To strengthen the role of KBS, we facilitated the development of graphic technology for disaster
situations using geographic information, and had disaster CCTV videos owned by KBS to be shared with other
broadcasters. We also prepared the support measures to improve the infrastructure related to disaster broadcasting,
such as linking the disaster broadcasting system using GIS (Geographic Information System), sharing CCTV for disaster
broadcasting, and supporting the production of a national disaster preparedness guideline. Our efforts to provide
essential safety information through disaster broadcasting to respond to disasters that have become a daily part of our
lives, such as damage prevention and national disaster preparedness, helped improve the reliability of disaster

broadcasting.

The Commission also strengthened the public accountability of broadcasting, such as protecting the lives and
property of the people, by improving the speed and accuracy of disaster broadcasting to prevent broadcasting disasters
and, in case of disasters, to respond and recover rapidly. In a broadcast disaster, we will quickly respond and recover by
ensuring cooperation between the broadcasters and emergency equipment mobilization. A strict review is to be
conducted on the ‘compliance with disaster broadcasting’ when reviewing for licensing (reapproval) to provide a stable
service. We have increased accountability by including the ‘appropriate programming of disaster broadcasting in the
broadcasting evaluation criteria. Inspections for compliance with the strengthened 'Standards for Disaster

Broadcasting: will be carried out as well. Through such intensive monitoring, we strengthened inspection for disaster
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broadcasting.

In particular, from the early phase of the COVID-19 outbreak, the Commission has made efforts to provide disaster
information from reliable organizations promtly to prevent the spread of the infectious disease and various programs
including in-depth analyses, etc. to prevent unnecessary confusion and anxiety among the public. Major broadcasters
including KBS, provided informative programs related to COVID-19, such as infectious disease prevention tips, and
breaking news on COVID-19 (3,814 times between January 28 - December 31). The regular news highlighted COVID-19

related information through news flash. KBS produced and broadcast a spot video on the national disaster preparedness
guideline for quarantine and disaster prevention, such as COVID-19, heavy rains, typhoons, etc. (3,670 times between
January 23 - December 31) and shared it with major broadcasters (MBC, SBS, general service and news reporting PP)

and regional, small, and medium-sized broadcasters. The Commission contributed to preventing the spread of

SIUdU0D)

COVID-19 by producing and broadcasting videos related to the special quarantine measures (refrain from long distance
travel and unnecessary gathering, etc.) during the Chuseok and New Year's holidays. The Commission provided
production subsidies (KRW 880 million) to KBS to broadcast documentaries and expert interview programs, and
introduce the Korean quarantine system worldwide through the KBS World Channel. Furthermore, we requested for and
supported the transmission of sign language interpretation during the COVID-19 briefings and the addition of sign
language broadcasts during the COVID-19 campaigns.

[Figure 1lI-15] Spot video on the National Disaster Preparedness Guideline
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Moreover, to improve the disaster broadcasting reception environment, a measurement system was installed on a
vehicle (train and subway cabins) to measure while driving the reception of FM radio and DMB from roads, railroad
tunnels, and subways. The Commission later disclosed the results and offered a technical consulting service, technical
support and maintenance guidance to 300 (198 roads, 62 railways, and 40 subways) locations out of the applications
submitted (497 locations) from 18 facility management agencies nationwide. For the agencies having difficulty
determining the reasons for defects, we offered technical support inspections and maintenance guidance to help them

improve their disaster broadcasting reception.
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On April 27. 2020, the Commission completed and disclosed the results of the ‘Disaster broadcasting reception
survey for a total of 4,371 roads, railways, and subway tunnels. We measured the broadcasting reception of KBS 1Radio
FM and DMB at 2,716 road tunnels, 685 railway tunnels, and 970 subway tunnels. The result indicated that the reception
of FMimproved by 5.0%P (22.4% — 27.4%), and DMB by 16.4%P (19.3% — 35.7%) compared to 2017. Although the total
number of tunnels increased by 515 (13.4%) compared to 2017, we found that the reception improved because Aefforts
were made to improve the reception of the shadow area within the existing tunnels and Adisaster broadcasting relay

facilities were installed in new tunnels built after 2017.

If the reception was poor, DMB became unavailable; however, there were places where FM radio could be heard

despite mixed noises. There were 967 such locations, which is about 30.5% of the total 3173.

The Commission plans to continue working with local governments and facility management agencies to improve the

disaster broadcasting reception by providing technical consulting services, etc.

[Table Il1-31] Nationwide disaster broadcasting reception survey

Classification Key contents
Compiling information on | ® Learn about road tunnels, railway tunnels, and subway tunnels nationwide
the tunnels and ® Compile information on the installation status of and implementation plans for transmission
implementation plans relay facilities in facility management agencies, including tunnels.

® |mplement nationwide survey on tunnels
Conducting the survey - Conduct a nationwide survey based on the installation status of and implementation plans
for repeaters submitted by facility management agencies

Notifying the results and | ® Notify the agencies of the survey results, compile requests for re-measurement, and
re-measurement re-measure tunnels to comply with the requests

Reporting the final result | ® Come up with final report of the nationwide disaster broadcasting reception survey

[Table I11-32] Results of the disaster broadcasting reception survey

KBS FM KBS DMB
Classi- | No. of tunnels
fication Good(%) Poor(%) Good(%) Poor(%)
2017 2019 2017 2019 2017 2019 2017 2019 2017 2019
Road 2350 2716 455 628 1,895 2,088 371 1,038 1,979 1,678
tunnel | % ' (194%) @ (231%) | (80.6%) | (769%) & (158%) | (382%) | (842%) | (61.8%)
Railroad 623 685 9 24 614 661 8 34 615 651
tunnel (14%) | (35%) | (986%) @ (965%) @ (13%) | (%) | (987%) | (95%)
Subway| 883 | 970 (42.(4)1]%) (522?%) (53352%) (4@.27;) (4?51?%;) (sg?;@ (5:.167%) (44;?52@
Total | 3856 | 4371 (ziii@ (z];j% (72%.96%;) (732'.];;) R gfm é?f% (83(;;‘]%) (gfgi

3% Tunnels without repeaters FM : 1,383 / DMB : 3,233

The Commission prevented broadcast disasters by guiding and inspecting the implementation of the 2020
Broadcast Disaster Management Plan and conducting the safety inspections of key broadcast facilities. We also made
sure to provide disaster broadcasting smoothly even amid broadcast disasters by responding and recovering rapidly,

thus, protecting the lives and property of the people. We inspected key broadcast facilities(the main control room, news
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production facility, transmission/relay station, etc.) preparing for the thawing season (March 27-April 10), summer
season (June 10-June 30), winter season (November 18-December 4), to check the broadcasters’ disaster prevention
and preparedness, and their response to and recovery from disasters to help prevent broadcast disaster and damages.
During the thawing season and summer season, we requested broadcasters to conduct self-inspection instead of our
on-site inspection in compliance with the social distancing (and in daily life) measures due to COVID-19. During the
winter season, we conducted inspections on the matters related to the entry into the highest COVID-19 alert level, the
broadcasters’ broadcast disaster prevention and response activities (e.g, emergency succession plan in the case of the
broadcaster closing), natural disaster prevention inspection, such as preparedness for heavy snow and extreme cold.
Moreover, we required broadcasters to take the necessary measures according to the Broadcast Disaster Management
Plan. We then performed compliance inspections and advised to work on areas evaluated as inadequate (for ten major g

broadcasting companies between November 18-December 4).

[Table 1I-33] Target places of the safety inspection in 2020 (104 locations)

Classi-

fication Master control room News production facility Transmission and relay facility 32
KBS(Gwanggyo, Yongmun, Mudeung,
G Moak, G I, Sikj
Thawing| KBS(Daejeon, Gwangju, Jeoniju, KBS(Daejeon, Gwangju, Jeonju, YETyong, Modk, Lyeonwol, SIgans. 3
i ' ' ) Heukseong, Wonhyo, Nogo, Sammae, 3
season | Jeju, Mokpo, Suncheon, Chungju, | Jeju, Mokpo, Suncheon, Chungju, Daedun, Mangun, Gayeop)
(34 Gyeongin) (8) Gyeongin) (8) , Mangun, Gayeop),

MBC(Gwanggyo, Yongmun,),
SBS(Gwanggyo, Yongmun,) (18)

SUOIIEDIUNWWOD) |

KBS(Gwanak, Hwangnyeong, Bulmo,
Summer | KBS(Busan, Changwon, Cheongju, | KBS(Busan, Changwon, Cheongju, Uam, Hwaak, Daeryong, Muryong,
season | Chuncheon, Gangneung, Wonju, | Chuncheon, Gangneung, Wonju, | Mangjin, Gamgak, Johang, Gwaebang,
(35) Pohang, Ulsan, Jinju) (9) Pohang, Ulsan, Jinju) (9) Bonghwang, Hambaek, Baegun, Taegi),
MBC(Gwanak), SBS(Gwanak) (17)

o)

) KBS(1-2-Daegu-Andong), MBC, KBS(1-2-Disaster
Wint - MBS KBS(Palgong, Hakga, Iwol, N
Ner | g EBS, JTBC, MBN, TV | ST-Daegu-Andong), MBC, SBS, EBS, | <oou 218on8: Hakgs, llwol, Namsan,

5255(;“ Chosun, Channel A, Yonhap News | JTBC, MBN, TV Chosun, Channel A, Ngrct):hGaGnaw?kiI;Sr?)n)éBhAS(BNC;:z?rT)a 18)
TV, YTN (13) Yonhap News TV, YTN (14) '
104 30 31 43

In September 2020, the Committee established an efficient broadcasting disaster management system and
disaster broadcasting system by developing the master plan for broadcasting disaster management and providing
prompt and accurate disaster broadcasting. To prevent damage to broadcasting facilities from large-scale disasters,

such as earthquakes and typhoons, and to quickly respond and recover from the damage, we developed and
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implemented the master plan for broadcast disaster prevention and response (securing recovery supplies).
Moreover, to quickly provide reliable information for each type of disaster, such as COVID-19, heavy rains, and
typhoons, we strengthened the cooperation system with relevant organizations and broadcasters. We also secured
the budget for establishing a disaster broadcasting control room (KRW 1.5 billion). The Commission plans to establish
the ‘Disaster Broadcasting Control Room’ to strengthen the disaster broadcasting control tower’s function and

respond efficiently to various disasters in the future.
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b. Strengthening social disaster broadcasting

Due to the recent increase in social disasters, the existing disaster broadcasting management system was inadequate
to respond to diverse disasters effectively. Thus, to minimize public anxiety caused by social disasters, including the
emergence of new infectious diseases such as COVID-19, the need to prepare a response system that can provide
accurate information to the public on time was raised. First, the Commission organized and operated an emergency
preparedness task force to respond to new infectious diseases and social disasters, provide a systematic response, and

deliver prompt and accurate information to the public, thereby minimizing social anxiety.

In addition, the Commission revised the notice and manuals related to strengthening social disaster broadcasting and
clarified the timing and criteria for requesting disaster broadcasting for forest fires and fine dust, etc., according to social

urgency and risks.

[Table Il1-34] Infectious disease disaster broadcasting standards

Current Draft amendment

Title ency that requests
Optional | Mandatory | Optional |Mandatory Notification agency gigsast:r broadcc:\sting

Ministry of Health and Welfare,

Infectious Ministry of the Interior
) Alert - - - @) Korea Disease Control and y

diseases ) and Safety

Prevention Agency

c. Improving the delivery of information to vulnerable groups without access to disaster
broadcasting

In order to eliminate the blind spot in disaster information, the Commission provided Korean sign language and
foreign language subtitling services for the vulnerable groups (hearing impaired, and foreigners). First, we provided
Korean sign language production support regarding the new infection prevention campaign for COVID-19 launched by
the government (e.g.,, Korea Disease Control and Prevention Agency) to ensure that disabled people are informed of
specific prevention rules. We also requested that the sign language interpreter be placed in the front center during
government briefings and through consultation with broadcasters (terrestrial, general service and news reporting PPs),

managed to deliver the briefings on to TV for disabled people.

[Figure I11-16] Korean sign language, closed captioning on the screen

Government briefing News National Disaster Preparedness Guide
(Korean sign language) (Korean sign language-Chinese) (Korean sign language-English)
— TETHUNES . i |
R 28 0y

12019 HY
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By revising the standard manuals and notices on disaster broadcasting, the Commission established new standards

for delivering disaster broadcasting related to infectious diseases and strengthened the delivery of disaster information
to the vulnerable groups. On March 2, 2020, the Commission revised the "Standard for the implementation of the
disaster broadcasting and civil defense alerts (Notice), to ensure that Korean sign language interpretation and English

subtitling can be quickly implemented (mandatory for the host broadcaster) during disaster broadcasting.

Moreover, to improve the delivery of disaster broadcasting services to the vulnerable group, the Commission offered 5 2
a disaster broadcasting training program for sign language interpreters. In 2020, we offered a retraining program
catered to disaster broadcasting and expanded the number of sign language interpreters who can interpret in case of
an emergency for emergency disaster broadcasting (109 interpreters). By doing so, KBS established a system to have
sign language interpreters work in shifts during nights and holidays and always have interpreters prepared for S
emergency disaster broadcasting. Furthermore, we produced national disaster preparedness guidelines (40) related to
natural and social disasters with sign language interpretation, foreign language subtitles, and CG and shared them with

other broadcasters.
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Chapter 3 | Promote user rights and interests

1. Responding to illegal and harmful information actively

a. Eradicating the distribution of illegal and harmful information

1) Complete implementation of the revised laws to prevent the distribution of digital content on sex

crimes

In line with the implementation of the amended "Telecommunications Business Act: and "Act on Promotion of
Information and Communications Network Utilization and Information Protection, etc.;(December 10, 2020), which
significantly strengthens the responsibility of the internet service providers for preventing the distribution of illegal
footage®), the Commission completed the enactment and amendment of the enforcement decree to the laws and

relevant notices and fully implemented them.

After the government’s announcement of the "Eradication of Digital Sex Crimes) on April 23, 2020, the National
Assembly passed the amendment bill that aimed to significantly strengthen the internet service providers' responsibility
in preventing the distribution of illegal videos and photos on May 20. Thus, the Commission revised the enforcement
decree of the relevant laws and enacted notices to specify entrusted matters and outline the details necessary for

implementing the system.

The main contents of the amendment to the Telecommunications Business Act: and "Act on Promotion of
Information and Communications Network Utilization and Information Protection, etc.s to prevent the distribution of

digital content on sex crimes are as follows.

First, the provision to expand the subject that can request the deletion of illegal footage (Article 22-5, Paragraph 1
of the Telecommunications Business Acty, Article 30-5 Paragraph 1 of the Enforcement Decree of the aforementioned
Act) includes not only general users, but also the Women’'s Human Rights Institute of Korea, counseling centers under
Article 10 Paragraph 1 of the "Sexual Violence Prevention and Victims Protection Acts, and any other agencies or
organizations determined and notified by the Commission, and allows them to request the internet service provider to

delete or block access to illegal videos and photos.

Second, the provision to request a review by the Korea Communications Commission upon facing difficulties with
determining illegal videos and photos, etc. (Article 30-5 Paragraph 2-5 and the attached form of the "Enforcement
Decree of the Telecommunications Business Acti) requires the development of a legal form to ensure a smooth
reporting and deletion request procedure. It also stipulates that when a business finds it difficult to determine whether
the information received through the report or deletion request falls under illegal videos or photos, etc,, they may

request a review by the Commission’s review committee.

8) 'Telecommunications Business Acts and "Act on Promotion of Information and Communications Network Utilization and Information Protection.
specify ‘illegal videos and photos'as “@ illegal photography or videos under Article 14 of the "Act on Special Cases Concerning the Punishment, etc.
of sexual crimes., @ its duplicates under Article 14-2 of the "Act on Special Cases Concerning the Punishment etc. of sexual crimess, @ child or youth
pornography under Article 2 Paragraph 5 of the "Act on the Protection of Children and Youth Against Sex Offenses., among the information provided
and distributed to the general public”
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Third, according to the provision (Article 22-6 of the "elecommunications Business ActJ, Article 30-7 and attached
table 3-3 of the Enforcement Decree of the same Act, and the Notice of the "Standards for imposing penalty surcharges
against the violation of the regulation to prevent the distribution of illegal videos and photos, etc..) penalty surcharges
may be imposed for intentional non-compliance with the deletion and access control measures. It stipulates that if the
internet service provider fails to implement the deletion or access control measures on purpose, penalty surcharges may

be imposed within 3% of sales considering the seriousness of the violation.

Fourth, according to the provision to designate a person in charge of the standards for imposing penalty surcharges
against the violation of the regulation to prevent the distribution of illegal videos and photos, etc., and require the
submission of transparency reports (Article 44-9 and Article 64-5 of the "Act on Promotion of Information and
Communications Network Utilization and Information Protection, etc. and Article 35-2 and Article 69-2 of the i
Enforcement Decree of the same Act), internet service providers with an average daily user of 100,000 or more, or
annual average sales of KRW 1 billion or more that provide SNS, community, chat rooms, internet personal broadcasting,
and search services, and webhard operators shall designate the executive or the head of the relevant department as the
person in charge of preventing the distribution of illegal videos and photos, etc., and then submit transparency reports

every year. The person in charge shall complete annual training of two hours or more.

Fifth, the provision for the technical and managerial measures (Article 22-5 Paragraph 2 of the Telecommunications 5
Business Acty, Article 30-6 and attached table 3-2 of the Enforcement Decree of the same Act) applies to internet
service providers with average daily users of 100,000 or more, or annual average sales of KRW 1 billion or more that
provide SNS, community, chat rooms, internet personal broadcasting, and search services. According to the provision,
they shall adopt technical and managerial measures preemptively, no later than the end of 2021, to prevent the

distribution of illegal videos and photos, etc., by restricting the transmission of search results and filtering.

To support the early implementation of the revised laws, the Commission distributes official notices to agencies and
organizations responsible for accepting the reports and deletion requests of illegal videos and photos. We also examine
whether the person in charge of preventing the distribution of illegal videos and photos, etc., has been designated by
those companies subject to the obligation and distribute the guidelines related to the submission of the transparency

reports.

Moreover, the Commission plans to prepare a draft notice to regulate the details of the technical and managerial
measures, which will be enforced on December 10, 2021. We are making every effort to be fully prepared to implement
the technical and managerial measures, such as creating a public database (DB) of all the information reviewed and
decided as illegal videos and photos, etc., and designating a filtering performance evaluation agency. We are also

focusing on the follow-up measures to the revised laws to help the victims suffering from illegal videos and photos.
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2) Designating the ten agencies and organizations to support the deletion of digital content on sex

crimes

On December 30, 2020, the Commission held the 72™ plenary meeting to designate and notify ten organizations,
including Gyeonggido Women & Family Foundation, as ‘Agencies and Organizations Accepting Reports and Deletion

Requests of lllegal Videos and Photos'.

A total of ten agencies and organizations were designated according to Article 30-5 Paragraph 1 and 3 of the
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TEnforcement Decree of the Telecommunications Business Acty, including Gyeonggido Women & Family Foundation,
Namu Women's Rights Counseling Center, Daegu Women'’s Hot Line Affiliated Women'’s Rights Counseling Center Piora,
Busan Counseling Center Against Sexual Violence, Sexual Violence Prevention & Care Center Affiliated Sexual Violence
Relief Center, Stand Up Against Sex-Trafficking of Minors, Women's Emergency Helpline 1366 Gyeongnam Center,
Women's Emergency Helpline 1366 Chungnam Center, Jeju YWCA, Pohang Womens' Association Affiliated Gyeonbuk

Women's Intergration Counseling Center, serving from Jan. 1to Dec. 31, 2021.

Thus, a total of 11 agencies and organizations were selected to accept the reports and deletion requests of illegal
videos and photos according to the amended Telecommunications Business Acty, including Women's Human Rights
Institute of Korea(Support Center for Digital Sex Crime Victims) that is a legal institution under Article 46-2, Paragraph
1 of "Framework Act on Gender Equality..

For the designation of agencies and organizations, the Ministry of Gender Equality and Family and 17 cities and
provinces submitted a list of agencies and organizations that receive subsidies from the local governments to participate
in projects to delete illegal videos and photos. We plan to designate other agencies and organizations in the first half
of 2021 when new organizations are selected to receive subsidies from local governments to conduct the deletion of

digital content on sex crimes.

We expect that the distribution of illegal videos and photos will decrease as the requests for the monitoring and
deletion of illegal videos and photos become more active due to the designation of agencies and organizations with
expertise in deleting digital content on sex crimes. As much as we have put into developing the system to prevent the
distribution of digital content portraying sexual exploitation, we are also dedicated to delivering practical support

towards damages.

3) Reinforce stronger access control of obscene information

To prevent the distribution of illegal, obscene materials and illegal videos and photos by ‘special value-added
telecommunications business operators (webhard and P2P), the Commission conducted technical due diligence on 72
websites by 36 operators on four occasions as of the end of December 2020. We imposed administrative measures such
as administrative fines and corrective orders for the operators whose violation we discovered. We also deleted the 126
illegal videos and photos found on webhards and commissioned the Korean National Police Agency to investigate into

repeat infringements.

[Table I11-35] Public DNA DB (registered)

Korean National Police Korea
Korea - Others
P Agency . Communications .

(assification . L. Communications (e.g., Prosecution | Total

(Including the Ministry of Commission Standards Service)

Gender Equality & Family) Commission
No. of
0. Of Cases 3,295 20510 2,846 448 27,099
registered
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[Table IiI-36] Matters deleted according to the progress of voluntary measures by business operators 539
PC Webhard Mobile Webhard Total ’%%g

lllegal lllegal lllegal %"3

lllegal ) llegal | . llegal | . &2
88" | Videos and 88" | ideos and 82" | \ideos and Deleted 52
obscene Total | obscene Total | obscene Total 39
materials 2125 materials 2130553 materials 205 73
(Estimate) (Estimate) (Estimate) 32

107,500 125 107,625 | 106,169 1 106,170 | 213,669 126 213,795 | 44,218 ig’

[Figure 1l1-17] Public DNA DB to block the distribution of illegal videos and photos

- Request for investigation - Request for investigation
- Transfer illegal videos and - Transfer evidence o
o
islt_ry of Gen_(ljer fais NgZip? National Police| C0IeCted from webhards [ Korea _Co_mmunications} ES
quality & Farmily - Request victim support - Request monitoring of Commission 2
webhards
- Request to register C i
R the material on the ORI I - Request for g
O@@ U‘/es,f Public DNA DB system to investigation o
/72‘/7@%@00 - gequlest toreview tackle illegal - Report review ‘x‘\% %‘3
%//Cf%,@[e@@g igital sex crime information result . % V\P‘O 2
g s 5o = -
VRN, S =
Korea Communications £ <
Standards Commission o g
— 2
o
S
3
o
2

‘_/4> _—
B Create and distribute s % Apply filtering
PUbICDNADB
Public DNA DB Web filtering Webhard company
company s

suolIedIUNWWOY) pue Sunsedpeo.g

4) ‘Body cam’ phishing prevention services for youths

To protect children and youth from digital sextortion, the Commission provided the ‘body cam phishing®) protection
on the Cyber Security Zone application. Cyber Security Zone is a smartphone management app for youth distributed

by the Commission to prevent the overdependence on mobile phones and block access to harmful information.

UOoISSIWWOD) suoediunwwo) ealo)y
9y1 Jo sa2ANd3lqQ AdIj0d pue sniei1s

[Figure I11-18] How the body cam damage prevention works
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9) The sextortion scammer approaches the victim through chat room apps, etc., to lure the victim into shooting videos or taking photos of themselves
naked or their body parts. They plant malicious codes in the victim's electronic devices to access the body cam files and contact information to extort
sexual favors, money, or goods, blackmailing to distribute the body cam files, etc.
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The body cam phishing prevention blocks the camera when the teenager using the phone opens the camera within
the chat app and blocks file downloading to prevent the malicious code from the chat partner. The parents can select

the apps to turn on the body cam phishing prevention.

[Figure 1I-19] Promoted on the Gyeonggido Office of Education’s Youtube channel
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Users who have already installed the Cyber Security Zone app can immediately use the function by updating through
the App Market (One Store), and new users can download to use the Cyber Security Zone in parents’ or children’s version
from the App Market.

As in the N room case, sexual exploitations of youth through body cam phishing have emerged as a severe social
issue. In response, the Commission brought a rapid completion to the development of the software to protect youth,

and we will continue to consult with schools and metropolitan and provincial offices of education to provide the services

actively.

[Figure 1I-20] How to activate the body cam prevention function
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<Body cam phishing
settings for management>
(Parents’ version)

<Chat app management>
(Parents’ version)

<Camera block>
(Children’s version)

<Download block>
(Children’s version)
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b. Support for private fact-checking
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1) Fact-checking open platform

While the use of digital media, such as SNS (social network service) and OTT (online video service) increased rapidly

Juawysidu
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since the onset of COVID-19, the disadvantages have been increasing continuously due to the accelerated social

isolation of individuals and community, intensifying the social and economic inequality of vulnerable groups, and the

pajuasald s

spread of false information and cyber violence.

To respond to this, the Commission established the fact-checking open platform (Fact Check Net) in November 2020

to promote the fact-checking practice in the private sector to prevent disinformation by verifying facts.

Fact-Check Net is a comprehensive fact-checking platform that verifies facts through the collaboration between

SUCIe)s)

citizens and experts, such as journalists, discloses procedures and results transparently, and provides training materials
in a DB for public use. The fact-checking results will be disclosed through the fact-checking service of the media to

contribute to the spread of correct information for the future.

[Figure I-21] Fact-checking open platform (Fact check Net) website
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In addition, a fact-checking system was established to improve the speed and efficiency of the fact-checking process.
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It analyzes major issues by collecting information on the internet and determines the facts of specific phrases
automatically. We expect it to be widely adopted by private fact-checkers to improve the speed and accuracy of

fact-checking.

[Figure Il1-22] Examples of the anlysis on the major issues
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“ COVID-19
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Where to use the emergency
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We expect that encouraging private fact-checking through the open platform and fact-checking system will help
create a reliable internet environment as a platform for a democratic public debate. Moreover, we believe that by
mitigating the negative impact of disinformation undermining the online space, we will build the foundation for a healthy

online environment that allows candid discussions to unfold.

2) Enhancing fact-checking skills

The Commission offered public training on fact-checking to enable the citizens to determine and use information on
the internet properly. Primary, middle, and high school students, teachers, and adults participated and we ran the
programs catered to different types of participants.

Simultaneously, we offered professional fact-checker training to help experts in each field, such as the media, society,

and economy, become expert fact-checkers. The training covered fact-checking principles, topic selection and case

analysis, fact-checking related legal issues, and practice using fact-checking verification tools.

[Table 111-37] Main contents of the training by type of participants

Participant Main contents

. Vouth Introduction to the social role and function of information, media usage habits, disinformation
damage cases, practice writing fact-checking articles

) Adult Introduction to the value of fact-checking and journalism, analysis of disinformation and its features,
fact-checking principles and guidelines, practice writing fact-checking articles

3 Senior Int